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“The mission of the Pennsylvania Food Merchants Association is to improve the public image,
effectiveness and profitability of companies in the retail and wholesale food distribution industry.”
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It’s been a pleasure to serve as
chairman of the Pennsylvania
Food Merchants Association,

especially during the 50th Anniversary
of the association’s founding. I will
treasure the wonderful memories of
the celebrations and reminiscing with
old friends in the industry. 

In 2002, PFMA members not only
spent time celebrating a milestone
anniversary, but also continued to
benefit from the valuable government
relations work, information gathering
and dissemination, business services
and programs offered by the
association.

Last year, PFMA’s Government
Relations team achieved a major
victory in creating more uniform
tobacco laws with the passage of Act
112. The law pre-empts new local
ordinances, offers an affirmative
defense for retailers who train their
employees not to sell tobacco products
to minors, and, for the first time,
imposes responsibility on the minor
attempting to purchase tobacco
products. PFMA also continued to
help members better understand why
their employees mistakenly sell
tobacco to minors. The Responsible
Tobacco Sales Certification Program
continues to grow and to collect data
in its efforts to stop the sale of tobacco
products to anyone under the age of
18. 

PFMA’s Government Relations staff
also made it possible for every PFMA
member to have instant access to
legislative information and to their
representatives. In October, the staff
unveiled a new home page, which
allows members to track legislation
and write to their representatives. It
also features improved member
resources and pages for each of
PFMA’s committees.

In addition, the staff published a com-
prehensive Emergency Planning Guide

this year. While none of us want to con-
template the possibility of these disas-
ters, this guide serves as a valuable
resource for what to do in case of an
emergency.  

At the request of members, PFMA
formed the Delaware Food Industry
Council to provide representation in
the state. The council hired Mark
Kleinschmidt to serve as executive
director. He began working to ensure a
smooth roll-out for Delaware’s EBT
program and to improve the WIC
process for the state’s food retailers.
He will launch a Political Action
Committee and has organized fund-
raisers for the Council.

PFMA members operating
pharmacies also needed
representation on the diverse and
complicated issues impacting their
businesses. The Pennsylvania
Pharmacy Council incorporated last
October and began planning the
group’s legislative agenda.

Merchants Express Money Order
Company, a PFMA business sub-
sidiary, continued its nationwide
expansion and now offers its products
in 32 states. Business alliances with the
Food Marketing Institute and
American Payment Systems will bring
MEMO products to an even greater
audience. Meanwhile, the research and
development group continues to seek
new products to enhance members’

bottom line. 
All these valuable projects and serv-

ices are completed by the professional
staff led by President David McCorkle,
who completed his 20th year of service
with the association. Thanks to his
leadership and commitment to listen-
ing and reacting to member needs,
PFMA has grown into an influential
voice for the food industry. It has been
a pleasure working with David and his
entire staff! I look forward to the great
ideas, strong representation and new
services to come in the association’s
next 50 years.
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Jack Clemens
Clemens Family Markets

Kulpsville, PA
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A Year of Celebration and Hard Work
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Pennsylvania Senator Hal Mowery (R-31) read a
Senatorial proclamation in honor of PFMA during
the 50th Anniversary kick-off celebration at the
Greenbrier Resort in West Virginia. Mowery, sec-
ond from right, presented the proclamation to
PFMA President David McCorkle, PFMA Board
Member Tim Reardon, Giant Food Stores; and
PFMA Chairman Jack Clemens, Clemens Family

1980s1980s
Al Vicks retired as PFMA President in 1987, and David McCorkle was

appointed president and CEO by the board of directors.
Sadly, Al Vicks passed away on June 17 at the age of 87.
Top right photo, PFMA established Merchants Express Money Order

Company (MEMO) in 1986 to provide a high quality money order service to
its members. MEMO grew to become the nation’s fourth largest money
order company. Today, MEMO has more than 4,500 agents in 32 states. The first Pennsylvania Convenience Store Council

meeting was held in State College on November 1,
1983.

1990s1990s
In 1983, members started
the PFMA Education Trust
to support food industry
educational programs in
the Commonwealth. In
1995, PFMA and PCSC
joined the Pittsburgh
Association of Manufacturers
Representatives to raise
funds for the Thomas R.
Ridge Scholarship Fund.

Members showed their
commitment to prevent-
ing underage tobacco
sales by working with
the Attorney General,
Health Department,
local law enforcement
and tobacco coalitions
to form the Responsible
Tobacco Sales
Certification Program.
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PCSC and PFMA Work Together to Achieve Goals
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It is an honor to be elected the
Chairman of the Convenience
Store Council of the

Pennsylvania Food Merchants
Association. The development of the
relationship between the two is
significant. It joins together within
Pennsylvania under one umbrella the
interests of both the supermarket
segment, as well as the smaller, vital
convenience store segment. In other
states, these two segments of the food
industry are often separate, but in
Pennsylvania we have the distinct
benefit of having the supermarket
industry work together with the
convenience store industry for the best
interests of all. As a consequence, this
joinder allows members to participate
strategically in the development of the
best interests of their respective
organizations.

The association provides a basis for
providing knowledge, solutions, and
connections that are so helpful and
useful to all of us in the industry. We
work together in influencing govern-
mental action that can benefit all of us.
Active participation in the political
process is one of the touchstones of the
organization and allows everyone
from the remotest town to the teeming
streets of Pittsburgh and Philadelphia,
connected with the food industry to
participate in a meaningful way to

affect the course of
governmental action
and to support those
people who support

the best interests of the food business.
The Pennsylvania Convenience Store
Council allows us, through the sharing
of knowledge, to anticipate the
changes in consumer tastes, govern-
mental action and industry develop-
ments to ensure the long term viability
of our companies, and of course, the
industry as a whole.

The issues identified and evaluated
by the Association are critical to the
changing dynamics of our industry’s
performance. It allows busy executives
who are focused on the tactical
day-to-day business of running their
markets to be quickly well informed
about what is happening in their busi-
ness.

Over the years, the Pennsylvania
Convenience Store Council, through
its relationship with PFMA, has been
able to bring to its members the first
information about such diverse items
as scanning technology, check cashing
legislation, tobacco proposals of
various kind; the possibility of selling
alcohol from food stores; gasoline
sales, and the Earned Income Tax
Credit for our people. It has brought
services to our companies that are
vital. The money order business that is
so profitable for many of us really was
created, developed, and expanded by
the association, as well as the coupon
redemption business, which provides
a steady source of income to the
association, which allows us to both
redeem our coupons and keep the
association financially viable.

Convenience store retailers met in State College on November 1, 1983
to form the Pennsylvania Convenience Store Council. Members
attending the first meeting included, from left, Dixon Stroud,
Landhope Farms; Stewart Harman, Rutter’s Farm Stores; Vince
Anderson, Wawa, Inc.; George Arthur, Country Fair Markets; Bob
Ziltz, Lawson’s; Jim Bruce, Stop-N-Go, Pittsburgh; Charles
Markham, Uni-Marts; Paul Meckley, Hattie Harris; and Jim Scholl,
Open Pantry Food Marts.

Vince Anderson
Wawa, Inc., Wawa, PA

4

fxÜä|Çz à{x YÉÉw \ÇwâáàÜç

37

1960s1960s

Gubernatorial candidate Milton Shapp is welcomed to
PFMA’s 1969 Convention by PFMA President David Molish,
right, and Al Kane.

Right, PFMA hosted Food Store Spectacular promotions
with Governors Leader, Lawrence, Scranton and Schaefer. Top,
posing with the Governor and Elenor Herling, Miss Food Store
Spectacular, are Robert Montgomery, Montgomery Wholesale
Grocery; Stanley Genetti, PFMA president; Al Vicks, PFMA
executive secretary; and Jay Riddle, The Saturday Evening
Post.

Above, PFMA Director Charles
Genuardi, Genuardi’s Supermarkets,
cuts the ribbon to open PFMA’s 1973
convention.

Left, PFMA opened an office in
Harrisburg in August 1979. PFMA
Chairman Jay Miller, left, joined
President Al Vicks, right, and back
row, left to right, Hank Sitko, director
of public and governmental relations;
Bill Drayton, PFMA field
representative; and Dolf Polsenberg,
director of special projects; for the

1970s1970s

PFMA formed it first political action committee —
FoodPAC of Pennsylvania — in 1976. In 1983, V. Jim
Genuardi, Genuardi’s Supermarkets, suggested that a
golf outing would be a good way to raise money for
FoodPAC. Today, FoodPAC hosts six golf outings
across the state. Top, V. Jim Genuardi and Joe Heisler,
Foodland, at a 1985 golf outing. 

Above, Walter Rubel, second from left, chairs the
Philadelphia FoodPAC.



As you read the 2002 Annual
Report, you will be
impressed by the depth and

breath of association projects and 2002
accomplishments. For the past fifty
years food industry leaders have
identified business and legislative
challenges for PFMA staff. Annual
reports document our progress in
accomplishing objectives, or
sharpening the focus of association
priorities.

In this 50th Anniversary year, we
have recognized many individuals
who have led PFMA since its founding
in 1953. In addition, new programs
including the following were initiated,
improved or expanded in 2002.

•Improvements in communication
programs include the expansion of
the web site; improvements in the
Food Industry Advisor and other
publications including, the distri-
bution of the Emergency Planning
Guide in May 2002; 

•The incorporation of the
Pennsylvania Pharmacy Council
was accomplished;

•The founding and election of
officers for the Loss Prevention
Committee was accomplished; 

•The significant geographical expan-
sion of Merchants Express Money
Order business operations, sales
and marketing was completed;

•The incorporation of the Delaware
Food Industry Council and hiring
of a full-time executive director
was approved by the council
directors; 

•The rapid expansion of the
Responsible Tobacco Sale

Certification Program and the
management of that non-profit
corporation was directed by the
Board and staff.  Similar expansion
was experienced by the Scanning
Certification Program and its non-
profit Board of Directors, which
celebrated its tenth anniversary in
2002;

•The initiation of legislative projects
on tobacco sales, adult beverage
sales, health-care reform, business
tax reduction and other topics were
approved by PFMA directors,
Convenience Store Council direc-
tors and Legislative Committee
members.

All association programs are linked
to members and international organi-
zations representing all components of
the food industry. Thus, issues ranging
from the price of gasoline to the illegal
sale of tobacco prod-
ucts are researched
and fully communi-
cated to the member-
ship.

Thank you for your
involvement in associ-
ation activities and for
your membership.
Remember, your
ideas will shape the
course of action for
PFMA and the
P e n n s y l v a n i a
Convenience Store
Council in the future.
Please continue your
involvement and rec-
ognize the effort of
the dedicated individ-
uals featured in each
department summa-
ry. It is great to be part
of the Food Industry

A s s o c i a t i o n
team! 

David L.
McCorkle

President &
CEO

The Second Fifty Years

After 22 years of service, Sue Lentz,
executive secretary, has announced her
retirement, effective June 30.

David McCorkle
President & CEO
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The Pennsylvania Food Merchants Association officially
began during a charter presentation on October 29, 1952
at the Lawrence Hotel in Erie. From left, E.W. Haibach,
Erie; Al Vicks, Erie; Vince L. Browner, president, National
Association of Retail Grocers, who made the
presentation, and Paul Reitz, DuBois, first PFMA
President (now known as chairman). 

Below, the first officers and directors of PFMA were
elected during the first meeting. Officers seated, from left,
Al Vicks, secretary/manager, Erie; Harold Friedman, vice
president, Butler; Paul Reitz, president, DuBois; and
Cassius Cook, treasurer, Erie. Directors, standing, W.A.
Hudson, Sharon; Stanley Genetti, Hazelton; F.E. White,
Erie; J.T. Antos, Clark; and L.E. Jacobs, Gettysburg.

1950s1950s

PFMA Executive Director Al Vicks and
his staff were always seeking new services
for members. In 1955, PFMA established its
own trading stamp company, H.O. Gold
Stamp. Right, Mary Bello, Bello’s Markets,
was using the machine at her Erie store in
1971. The machine sits on top of the register.

In 1956, the association started
Pennsylvania Coupon Redemption Services,
providing coupon processing for members.
This new service eventually grew to become
the association’s main financial source,
allowing PFMA to expand its staff. Top
photo, a 50s shopper presents her coupons to
the grocer.



Background
FoodPAC is a voluntary, non-partisan, non-profit unin-
corporated committee composed of various members of
the food industry. It is organized exclusively to raise
funds for the purpose of advancing and protecting the
interests of the food industry in Pennsylvania. The
money raised at fund-raising events enables FoodPAC to
support and endorse political candidates and elected
officials who understand the legislative and regulatory
agendas of Pennsylvania’s food industry.

Effort
Golf outings are held in Central, Western, and
Northwestern Pennsylvania, the Reading/Allentown
area, Philadelphia and the Delaware Valley.

Result
The success of the six golf outings can be attributed
solely to the committee volunteers who dedicate their
time, energy and resources to their success. Thank you to
the following committee members:

CENTRAL PENN FOODPAC
Scott Hartman, Chairman, Rutter’s Farm Stores
Scott Karns, Karns Quality Foods, Ltd.
Tim Reardon, Giant Food Stores, LLC
Charles Yahn, Associated Wholesalers, Inc.

WESTERN PA FOODPAC
Joe Heisler, Chairman, Lebanon Shops Foodland 
George Hathaway, Co-Chairman, Giant Eagle
Dan McNabb, Co-Chairman, Lebanon Shops Foodland
Don Brick, SUPERVALU, Pittsburgh Division
Tom Dodson, SUPERVALU, Pittsburgh Division
Gene Tommasi, Giant Eagle
Gene Chabrier, Handee Marts
Fred Romantine, Giant Eagle
Harvey Porter, Fike’s Dairy
Tom Volovich, Interstate Brands Corporation
Mike Cortez, Sheetz, Inc. 
Vince Bianco, Snyder of Berlin

PHILADELPHIA FOODPAC 
GOLF OUTING FOODPAC
Walter Rubel, Chairman, Acme Markets, Inc.
Rich Savner, Pathmark Stores, Inc.
Grant McLoughlin, Pathmark Stores, Inc. 
Judy Spires, Acme Markets, Inc. 

READING/ALLENTOWN
Richard Redner, Chairman, Redner’s Markets, Inc.
Ryan Redner, Redner’s Markets, Inc. 
Eric White, Redner’s Markets, Inc.
Joe Della Noce, SUPERVALU, Inc.

DELAWARE VALLEY FOODPAC
Roy Kipp, Chairman, Clemens Family Market, Inc. 
Tim Reardon, Giant Food Stores, LLC
Jack Clemens, Clemens Family Markets, Inc. 
Walter Rubel, Acme Markets, Inc. 
Ray Sprinkle, Fleming Companies, Inc. 

NORTHWESTERN PA
George Arthur, Northwestern Pa. Food Council
Scott Gibson, Hillandale Farms
Jack Greenberg, Old Country Market
Mike Weber, Smith Provision
Art Smaltz, Edinboro Giant Eagle
Luke Lecce, Pepsi Cola

YâÇw@Üt|á|Çz XyyÉÜàá

From left, SUPERVALU’s Gary Zimmerman joins Pat Ferguson
and Dick Redner, Redner’s Warehouse Markets, and Dan Hager,
SUPERVALU, in supporting the Reading/Allentown FoodPAC
golf outing.

From left, Rep. John Evans, joined Troyer Farms’ Darrell Troyer,
Country Fair’s Carl Zalewski and PFMA’s Randy St. John at the
Northwestern Pennsylvania Food Council FoodPAC Golf Outing.
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As part of PFMA’s 50th
Anniversary Celebration at
The Greenbrier Resort last

fall, the Communications Department
created a video of PFMA’s rich history.
The video highlighted the
Association’s many legislative and
business accomplishments from its
beginning as a two-county Association
in northwestern Pennsylvania to its
growth to a statewide association with
business operations spreading across
the entire country.

2002
2002 was a year of innovation, as

many years have been in PFMA’s 50-
year history. The Government
Relations Department had a number of
accomplishments (See pages 10 to 15).
The most notable was the passage of
House Bill 1501 which became Act 112.
The Act creates penalties for minors

who purchase or
attempt to purchase
tobacco products, cre-
ates statewide uniformi-
ty for new tobacco laws,

and provides an affirmative defense
for retailers who follow “best prac-
tices” in the management of their
tobacco sales programs.

Delaware Food Industry Council
In 2001, PFMA members in the

Philadelphia area called on PFMA to
create a Delaware Food Industry
Council that would represent the inter-
ests of retailers in Delaware.  Under the
direction of Melanie Horvath, the
Delaware Food Industry Council has
been incorporated and has hired Mark
Kleinschmidt as Executive Director.

Pennsylvania Pharmacy Council
A second group of retailers also

approached PFMA to form a new asso-
ciation to represent pharmacy interests
at the Pennsylvania state capitol. The
Pennsylvania Pharmacy Council has
been incorporated and is headed by
Melanie Horvath.  

Continued on the next page
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Randy St. John
Senior Vice President, 
Association Services

2002 Marks Year of Accomplishments

The Association Services staff includes from left, Jamie Overmiller, executive
assistant; Ellen Varner, association services secretary; Judy Chilcote, mem-
bership database specialist; and Carla Jeremias, director of conventions and
meetings.

6

Above, PFMA offered appreciation to Agriculture
Secretary  Sam Hayes during the annual conference in
May. From left, PFMA Chairman Jack Clemens, Sec.
Hayes, Jennifer Walker and David McCorkle.
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for Association Services Division

Casey Alexander
Lock Haven
University

Sponsored by:
NWPFC

Tiffany Bidwell
West Chester

University
Sponsored by: 

Acme Markets, Inc.

Ken Bolick
York College

Sponsored by: 
Giant Food Stores,

LLC.

Laura Brigandi
Franklin & Marshall

College
Sponsored by: 

The Ridge Fund

Kyeretwie Bosomtwe
University of

Maryland
Sponsored by:

The Ridge Fund

David Brubaker
Eastern Mennonite

University
Sponsored by: 

Weis Markets, Inc.

Katie Catherman
Wilkes University

Sponsored by:
Associated

Wholesalers, Inc.

John Ciocco
Rowan University

Sponsored by:
Acme Markets, Inc.

Matthew Eckhouse
Harvard College

Sponsored by: 
The Ridge Fund

Joseph DeGrazio
Villanova University

Sponsored by:
Genuardi’s Family

Markets

Megan Gilbert
Pennsylvania State

University
Sponsored by: 

Sheetz, Inc.

Melinda Gilbert
University of
Pennsylvania
Sponsored by:   

Wawa, Inc.

Jeremy Guttman
University of

Chicago
Sponsored by:

The Ridge Fund

Amy Jara
Gannon University

Sponsored by:
Northwestern Pa.

Food Council

Joshua Hertlein
Clarion University

Sponsored by:
The Ridge Fund

David Kowalski
Duke University

Sponsored by:
Associated

Wholesalers, Inc.

Michael Kowalski
Lehigh University

Sponsored by:
Wawa, Inc.

Amber Lisi
University of

Pittsburgh
Sponsored by: Giant

Food Stores, LLC

Toni Marchioni
Harvard College

Sponsored by: 
Giant Food Stores,

LLC

Arthur Loder
Lehigh University

Sponsored by:
Genuardi’s Family

Markets

Kathleen McCarter
Syracuse University

Sponsored by:
The Ridge Fund

Thomas McSorley
Harvard College

Sponsored by:
The Ridge Fund

Cynthia Milinichik
Penn State University

Sponsored by:
The Ridge Fund

Linda Maus
Juniata College
Sponsored by:

The Ridge Fund

Matthew Newman
Juniata College
Sponsored by:

The Ridge Fund

Jennifer Morrin
Temple University

Sponsored by:
The Ridge Fund

2002 
Thomas and
Laura Ridge
Scholarship
Recipients

Pennsylvania Attorney General Mike
Fisher, right, addressed the first annual
PFMA/PCSC Food Industry Conference in
Hershey last month. He and State Senator
Jane Earll, left, Republican candidate for
Lieutenant Governor, joined Handee
Marts’ Peg and Gene Chabrier, center, at
the event. 
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Vincent Anderson
Wawa, Inc.
Wawa, PA

George Arthur
Northwestern Pa. Food Council
Erie, PA

Murray Battleman
Richboro Shop N Bag
Richboro, PA

John Boyer
Boyer’s Food Market
Owigsburg, PA

Bill Bracey
Bill’s ShurSaves
Moscow, PA

Judi Cassel
The SICO Company
Mount Joy, PA

Gene Chabrier
Handee Marts, Inc.
Gibsonia, PA

Jack Clemens
Clemens Family Markets
Kulpsville, PA

Joseph Della Noce
SUPERVALU, Eastern Region
Mechanicsville, VA

Frank Equido
PenMart
Tunkhannock, PA

Jim Faccenda
Elizabeth Giant Eagle
Elizabeth, PA

Scott Hartman
Rutter’s Farm Stores
York, PA

Joseph Kearney
Sunoco, Inc.
Philadelphia, PA

Chris Lutz
Edy’s Grand Ice Cream
Norristown, PA

Joseph Markuszka
J&D Variety
Philadelphia, PA

J. Christopher Michael
Associated Wholesalers, Inc.
Robesonia, PA

Lorelei Mottese
Wakefern Food Corporation
Edison, NJ

Bharti Patel
Apple Check Cashing
Morrisville, PA

Richard Redner
Redner’s Markets, Inc.
Reading, PA

Art Smaltz
Edinboro Giant Eagle
Edinboro, PA

Christy Spoa
Ellwood City Save-A-Lot
Ellwood City, PA

Art Van Slyke
Van Slyke’s Food Mart
McKean, PA

Treasurer
David McCorkle

PFMA
Camp Hill, PA

Secretary
Melanie Horvath

PFMA
Camp Hill, PA

Co-Chairman
Tim Reardon

Giant Food Stores, LLC
Carlisle, PA

Chairman, Phila.
FoodPAC

Walter Rubel
Acme Markets, Inc. 

Western Pennsylvania
FoodPAC Chairman
Joe Heisler, second
from right, thanks Jeff
Keeton, second from
left, of Braun’s-Hostess
for his support at the
Chestnut Ridge outing,
as Ed Heisler, left, and
Dan McNabb look on.
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Co-Chairman
Dan Pastor

Crossroads Convenience,
LLC

Annual Conference
PFMA pioneered a new annual

meeting format in May 2002.  All of
the association’s committees met at
The Hotel Hershey over a two-day
period. Attorney General Mike Fisher
addressed the group and praised
PFMA for its Responsible Tobacco
Sales Certification Program, a pro-
gram dedicated to preventing the sale
of tobacco products to minors.

Secretary of Agriculture Sam Hayes
spoke briefly, thanking PFMA for
being such a good friend to agricul-
ture.

Lt. Governor Robert Jubelirer also
spoke during the conference dinner. 

Continued on page 8
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Larry Kleider
Firm Security Systems
Pittsburgh, PA

Steve Kovack
Martin’s Trailside Express
East Earl, PA

Gary Latta
Crowley Foods, Inc.
Binghamton, NY

Paul Levis
Country Fair, Inc.
Erie, PA

Chris Lutz
Edy’s Grand Ice Cream
Norristown, PA

Edward Martino
Ephrata 322 General Store
Ephrata, PA

Eric May
Pen Fern Oil Company
Dallas, PA

Ken May
Ken’s Corner
Philadelphia, PA

Mary McCabe
Wegmans Food Markets
Rochester, NY

Richard McMenamin
ShopRite
Philadelphia, PA

Dan McNabb
Lebanon Shops Foodland
Pittsburgh, PA

J. Christopher Michael
Associated Wholesalers, Inc.
Robesonia, PA

David Moore
Penn Hills Foodland
Pittsburgh, PA

Lorelei Mottese
Wakefern Food Corporation
Edison, NJ

Michael Mrochek
Michael’s Family Market 
Avonmore, PA

Kevin Mullen
SUPERVALU, Inc.
Belle Vernon, PA

Dan Pastor
Crossroads Convenience, LLC
Belle Vernon, PA

Bharti Patel
Apple Check Cashing
Morrisville, PA

Hasmukh Patel
One Stop Shop
Harrisburg, PA

Gary Price
Hussmann Corporation
Mt. Laurel, NJ

Cliff Randolph
Giant Eagle #624
North Cambria, PA

Tim Reardon
Giant Food Stores, LLC
Carlisle, PA

Richard Redner
Redner’s Markets, Inc.
Reading, PA

Jim Ried
Olean Wholesale Grocery
Olean, NY

Walter Rubel
Acme Markets, Inc.
Malvern, PA

Rich Savner
Pathmark Stores, Inc.
Carteret, NJ

Chris Saybolt
Clemens Family Markets
Kulpsville, PA

Bob Schmieder
Weis Markets, Inc.
Sunbury, PA

Louie Sheetz
Sheetz, Inc.
Altoona, PA

Art Smaltz
Edinboro Giant Eagle
Edinboro, PA

Christy Spoa
Ellwood City Save-A-Lot
Ellwood City, PA

Greg TenEyck
Safeway, Inc.
Lanham, MD

Carl Thomas
Thomas Store
Union City, PA

James Thomas
Airport Market
Johnstown, PA

Scott Trotter
Creative Financial
Newtown Square, PA

Gerald Troutman
Koppys on the Square
Elizabethville, PA

Stephen Van Arsdale
Wegmans Food Markets
Rochester, NY

Art Van Slyke
Van Slyke’s Food Mart
McKean, PA

Ronnie Volkening
7-Eleven, Inc.
Dallas, TX

John Vuotto
Genuardi’s Family Markets
Norristown, PA

J. Bruce Walter
Rhoads & Sinon
Harrisburg, PA

Ron Weislogel
Weislogel’s, Inc.
Fairview, PA

Charles Wetzel
Wetzel’s Market
Glen Rock, PA

Teross Young
Food Lion, LLC
Salisbury, NC
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Constance O’Brien
Lebanon Valley

College
Sponsored by:

The Ridge Fund

Benjamin Osterhout
Elizabethtown

College
Sponsored by:

The Ridge Fund

Ryan Pollick
Catholic University

Sponsored by:
Wawa, Inc.

Lori Reighn
Duquesne University

Sponsored by: 
Weis Markets, Inc.

Jonathan Rice
University of Md.,

Baltimore
Sponsored by:

The Ridge Fund

Brian Savage
University of
Pennsylvania

Sponsored by: Giant
Food Stores, LLC

Stacy Shadel
Pennsylvania State

University
Sponsored by: 

Weis Markets, Inc.

Max Shterngel
Columbia University

Sponsored by: 
Acme Markets, Inc.

Edward Smith
Cornell University

Sponsored by:
Acme Markets, Inc.

Janelle Thies
Gannon 

University
Sponsored by: 

The Ridge Fund

Yvonne Thompson
Gannon 

University
Sponsored by:

The Ridge Fund

Brantley Ussery
University of N.C.,

Ashville
Sponsored by:

The Ridge Fund

Barbara Watkins
Rutgers University

Sponsored by:
Wawa, Inc.

Melissa Wood
Rutgers University

Sponsored by:
Wawa, Inc.

Association Services Continues to Serve 

Evan Weigand
University of

Maryland, Baltimore
Sponsored by:

Sheetz, Inc.

Kerri Weir
University of

Pittsburgh
Sponsored by:

AWI

2002 Thomas and Laura Ridge
Scholarship Recipients

8

Ridge Scholarships
In 2002, PFMA awarded 46 scholarships to

deserving members of the food industry family.
In 2003, Ridge scholarships will be available to a
similar number of students.

2003
Governor Edward G. Rendell was inaugurated

on January 21, 2003 and with his arrival in
Harrisburg comes an entirely new administrative
team for the state.  New cabinet secretaries and
deputy secretaries are currently being appointed
and PFMA’s Government Relations staff is busy
getting acquainted with new program
administrators.

Pennsylvania’s next fiscal year contains a
substantial projected deficit and PFMA will be
working with the new administration to find ways
to balance the budget that are fair and equitable to
all Pennsylvanians.

50th Anniversary
PFMA invites all of its members to join us in

Hershey on May 14-15, 2003 for our 50th
Anniversary birthday party.  All PFMA’s boards
and committees will meet over a two-day period
and we will formally celebrate PFMA’s 50th
Anniversary on the night of May 14 with a dinner
and dance. The following morning, Governor Ed
Rendell is the invited speaker for the breakfast
meeting. This year we will honor many of our
members with “Keystone Awards” in the good
government and FoodPAC categories.



Food Industry Advisor
In 2002, the Communications staff

produced six special sections to high-
light growth and anniversaries. They
included Ahart’s Markets, Alderfer,
Gleason, Merchants Express Money
Order Company (MEMO), Penn Maid
and Shipley Stores.

The staff also worked to update
PFMA’s web site and assisted the gov-
ernment relations staff in developing a
new government relations home page.

Ed Conley marked his 20th
Anniversary as editor of the Food
Industry Advisor in February, 2003.  In
1983, he developed the association’s
newsletter into the newspaper tabloid
format that we know today. He has
worked to produce 240 editions of The
Food Industry Advisor and he has
reported on thousands of industry
events throughout Pennsylvania. 

We send our congratulations and
our thanks for his loyalty and tireless
efforts to publicize all the best news
about the Pennsylvania food industry.

Richard Ainey
New Milford Market
New Milford, PA

Samuel Anderson
Pump n Pantry
Montrose, PA

Vincent Anderson
Wawa, Inc.
Wawa, PA

George Arthur
Northwestern Pa. Food Council
Erie, PA

Jim Baldwin
Penn Traffic Company
Syracuse, NY

Murray Battleman
Richboro Shop N Bag
Richboro, PA

John Boyer
Boyer’s Food Markets
Orwigsburg, PA

Bill Bracey
Bill’s ShurSaves
Moscow, PA

Jeff Brown
Brown’s ShopRite
Bellmawr, NJ

David Caruso
Price Chopper Supermarkets
Schenectady, NY

Judi Cassel
The SICO Company
Mount Joy, PA

Gene Chabrier
Handee Marts, Inc.
Gibsonia, PA

Philip Chase
Waterford Jubilee
Waterford, PA

Lois Cosentini
Convenient Food Mart 
Scranton, PA

Dennis Curtin
Weis Markets, Inc.
Sunbury, PA

Douglas Deimler
Beverage Equipment Specialist
Summerdale, PA

George Endrigian
Dreshertown Shop N Bag
Dresher, PA

Jim Faccenda
Elizabeth Giant Eagle
Elizabeth, PA

David Farra
David’s One Stop Shop
Johnstown, PA

Howard Faulkner
Faulkner’s Country Market
Wattsburg, PA

Ruth Ann Funck
Funck’s Mini Market
Annville, PA

Carmen Galone
Stop N Shop Market
Philadelphia, PA

Vincent Gastgeb
Hillshire Farm & Kahn’s
Cincinnati, OH

Kenneth Gillin
Giant Eagle
Johnstown, PA

Jeff Good
Amelia’s Grocery Outlet
New Holland, PA

Andrew E. Greenberg
The Chartwell Law Offices, LLC
Norristown, PA

Richard Guttman
Crossroads Convenience, LLC
Belle Vernon, PA

Anika Hagenson
SUPERVALU, Inc.
Minneapolis, MN

Scott Hartman
Rutter’s Farm Stores
York, PA

Tim Heyman
Beaver Falls Foodland
Beaver Falls, PA

Emily Hoffman
Creative Distribution, Inc.
Mechanicsburg, PA

Bret Hoffmaster
Shipley Stores, Inc.
York, PA

Donald Horton
Don’s Food Stores, Inc.
Boothwyn, PA

Joseph Kearney
Sunoco, Inc.
Philadelphia, PA

_xz|áÄtà|äx

Co-Chairman
Mike Cortez
Sheetz, Inc.
Altoona, PA

Co-Chairman
Rich Savner

Pathmark Stores, Inc.
Carteret, NJ

Secretary
Jennifer Walker

PFMA
Camp Hill, PA
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The Communications staff includes Elizabeth Peroni, director of
communications and media relations; Ed Conley, Food Industry Advisor
editor and senior communications specialist; Debi Tolan, new products
editor and communications assistant; Tom Cirino, advertising manager
and communications specialist.

and Inform Membership in 2003

The Evolution of the Food Industry Advisor

1960s
1970s 2003

PFMA’s first leader Al Vicks published the association’s first
newsletter, the PFMA Bulletin Service, in the 1950s. In 1974, the
newsletter was named “Advisor.” Ed Conley, editor, published
the first Food Industry Advisor in February, 1983. 

The Food Industry Advisor
celebrated its 20th Anniversary in
February, 2003. The publication
continues to offer the latest food
industry related information to
PFMA members. It also reaches a
broad audience on PFMA’s web
site at www.pfma.org.

9
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Government Relations Keeps Members

Through lobbying efforts and the work of the
Legislative Committee, PFMA and PCSC
members are constantly involved in the

democratic process. The association actively participates
in the legislative and regulatory process on behalf of
members in order to safeguard the well being of the food
and convenience store industries. We monitor and
respond to legislative and regulatory proposals, advance
new legislative or regulatory proposals as necessary, and
keep legislators apprised of trends taking place in the food
and convenience store industries.

Our members also understand the importance of their
role in the democratic process. They have personal contact
with their government officials and provide crucial
dialogue regarding issues affecting the successful
operation of Pennsylvania’s retail food and convenience
store businesses. 

Members receive updated information on pertinent
issues via PFMA’s web site, publications and communica-
tion with PFMA staff.

Members should direct any questions regarding current
legislation, regulations or related issues to the PFMA
Government Relations Office at 1.800.522.9983 (Pa. only)
and 1.800.838.3579 (Nat’l.)

PFMA’s government relations support staff includes, from left,
Jamie Overmiller, executive assistant; Jennifer Wiser, legisla-
tive secretary; and Ellen Varner, association services secretary.

The new Government Relations Home Page allows members
to easily look-up their legislators by zip code, follow active
legislation and locate resources to assist with questions.

10

Samuel Anderson
Pump n Pantry Stores
Montrose, PA

Robyn Ashbridge-McAneny
Ashbridge Oil Co.
Johnstown, PA

Herb Chavanne
Handee Marts, Inc.
Gibsonia, PA

Tom Dempsey
Utz Quality Foods, Ltd.
Hanover, PA

Marcia Foertsch
Glassmart Food Stores
Tarentum, PA

Richard Guttman
Crossroads Convenience
Belle Vernon, PA

Scott Hartman
Rutter’s Farm Stores
York, PA

Bret Hoffmaster
Shipley Stores, Inc.
York, PA

Joseph Kearney
Sunoco, Inc.
Philadelphia, PA

Richard Levin
Turkey Hill Minit Markets
Lancaster, PA

Dan Pastor
Crossroads Convenience 
Belle Vernon, PA

Henry Sahakian
Uni-Marts, Inc.
State College, PA

Louie Sheetz
Sheetz, Inc.
Altoona, PA

Joseph Tripi
Tripifoods, Inc.
Buffalo, NY
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Vincent Anderson
Wawa, Inc.
Wawa, PA

Murray Battleman
Richboro Shop N Bag
Richboro, PA

William Bracey
Bill’s ShurSaves
Moscow, PA

Joseph Della Noce
SUPERVALU, Inc.
Mechanicsville, VA

Mark Ferrera
Wegmans, Inc.
Princeton, NJ

Richard Guttman
Crossroads Convenience, LLC
Belle Vernon, PA

Jane Hoover
Jane’s Markets, Inc.
Biglerville, PA

Scott Karns
Karns Quality Foods, Ltd.
Mechanicsburg, PA

Dan McNabb
Baldwin Whitehall Foods
Pittsburgh, PA

Ronald Olszewski
Franklin Foods, Inc.
Kittanning, PA

Tim Reardon
Giant Food Stores, LLC
Carlisle, PA

Richard Russell
Giant Eagle, Inc.
Pittsburgh, PA

Rich Savner
Pathmark Stores, Inc.
Carteret, NJ

Art Smaltz 
Edinboro Giant Eagle
Edinboro, PA

Ray Sprinkle
Fleming Companies Northeast
Newark, DE

Art Van Slyke
Van Slyke’s Food Mart
McKean, PA

Jonathan Weis
Weis Markets, Inc.
Sunbury, PA

Board Advisors
Ron Fish
Patriot Sales & Marketing
Valley Forge, PA

Chere Kelley
Redner’s Warehouse Markets
Reading, PA

Rich McMenamin
ShopRite
Philadelphia, PA

Chairman
Jack Clemens

Clemens Family Markets
Kulpsville, PA

Vice Chairman
Walter Rubel

Acme Markets, Inc.
Malvern, PA

Secretary
Scott Hartman

Rutter’s Farm Stores
York, PA

Chairman
Vincent Anderson

Wawa, Inc.
Wawa, PA

Vice Chairman
Gene Chabrier

Handee Marts, Inc.
Gibsonia, PA

Secretary
Carl Zalewski

Country Fair, Inc.
Erie, PA

Treasurer
J. Christopher Michael

Associated Wholesalers, Inc.
Robesonia, PA
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PFMA’s government relations team ensures the food
industry’s point-of-view is relayed to legislators and regu-
latory officials. From left, Melanie Horvath, director of
association services; Annette Chilson,
communications/information specialist; Randy St. John,
senior vice president, association services; Jennifer Walker,
director of government relations; and David McCorkle, pres-
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Involved in the Democratic Process

ISSUE BACKGROUND EFFORTS RESULT

Check Cashing

Child Labor

Cigarette Taxes

Diesel Hold Open

The Check Casher Licensing Act, passed in
February 1998, requires companies that cash
checks for a fee to become licensed by the
state. This license requires a one-time fee of
$500 and an annual renewal fee of $350.
Convenience and grocery stores were uninten-
tionally included in the new law.

Since the Pennsylvania Child Labor Law’s
inception, employers have struggled to
understand the differences between state and
federal requirements. This has not been an
easy task since Pennsylvania’s law is more
stringent in some areas and not as stringent in
others. Different interpretations have also
created confusion.

Governor Mark Schweiker advocated a pro-
posal to more than triple Pennsylvania’s 31
cents per pack cigarette tax to one dollar. The
publicized goal was to reduce teenage smok-
ing while patching up the state’s estimated
$1.3 billion dollar budget gap for 2002. His
proposal would have also placed
Pennsylvania with 47 other states in taxing
chewing tobacco – a fee of 40 cents per pack. 

Representative Ron Marsico introduced
House Bill 1542 to specifically allow for hold
open devices for diesel fuel, which would, in
turn, require that customers stay within a
required distance of the refueling site.

The check cashing legislation, sponsored by
Senator Hal Mowery (R-31), passed the House
after being amended to alleviate the concerns
raised by the Pennsylvania Department of
Banking and the check cashing industry. The
Senate concurred in amendments and thanks
to quick action by members supporting our
efforts in Harrisburg, PFMA was successful in
getting Senate Bill 460, Printer’s Number 2321,
passed to amend the Check Casher Licensing
Act before the end of the 2002 legislative ses-
sion.

Representative Steil (R-Bucks) introduced
House Bill 2780, in an effort to make
Pennsylvania’s law as close to the federal law
as possible to eliminate confusion. This would
help businesses who employ minors under-
stand more easily how to comply with both
laws.

The House Labor Relations Committee held a
hearing on House Bill 2780 in the fall 2002,
where Mike Cortez of Sheetz, Inc. offered ver-
bal testimony and Michelle Murphy of Acme
Markets submitted written testimony on
behalf of their respective companies and the
PFMA membership. Both expressed the need
to keep Pennsylvania’s law as close to the fed-
eral law as possible to eliminate confusion.
They also suggested putting provisions in the
law to prevent doubling of state and federal
penalties, and distinguish criminal and civil
penalties by the type of violation that
occurred.

Talking points were distributed to help mem-
bers speak with their legislators on this issue.
PFMA and members lobbied legislators to
fight against the proposal. 

PFMA worked with Representative Marsico to
add language to prevent stores from becoming
liable for customers who walk away from the
refueling site. The bill passed the House and
remained in the Senate Labor and Industry
Committee.

PFMA provided Senator Greenleaf’s staff with
information about other states’ initiatives on
‘drive offs’. Many states (such as Minnesota)
had chosen to suspend drivers’ licenses. Other
drive-off bills that had been introduced includ-

The “agreed to” language requires anyone
not licensed as a check casher to register
with the Department and pay a $100 annual
fee. This compares to the $500 initial fee and
the $350 annual renewal fee as well as the
laundry list of paperwork and financial
statements that would have been required
without this change.

Although the legislation did not pass before
the end of the 2002 legislative session, there
are plans for it to be reintroduced in 2003.

While chewing tobacco remained exempt
from taxation, the legislature passed the pro-
posed 69-cent cigarette tax increase raising
the tax to $1 dollar per pack.

The new tax went into effect on July 15, 2002.
All retailers and wholesalers were required
to remit within 90 days the floor stocks tax
taken on that date. Corporate stores had the
ability to fill out consolidated forms sent out
by the Department of Revenue.

Also included was the reduction in commis-
sions to cigarette stamping agents. The rate
went down from 3% to 1.25%. 

Although the bill “died” in the Senate when
the 2001-2002 session came to an end,
Representative Marsico is having the bill
redrafted for reintroduction.

11
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Gleason Provides Quality Insurance Options
Gleason Group of Companies –

PFMA Endorsed Insurance Broker
Gleason Agency – 
Property & Casualty Insurance
Gleason Financial – Employee 
Benefits and Financial Planning
Gleason Technology, Inc. - 
GleasonESP 

Gleason Agency

The Gleason Agency is the
PFMA-endorsed property
and casualty insurance

broker. Headquartered in Johnstown,
with offices in Pittsburgh,
Philadelphia, and Harrisburg, Gleason
is a full service commercial insurance
broker providing competitive,
customized insurance, safety and risk
management products and solutions.  

Gleason pioneered a specialty food
division more than 20 years ago.  Since
then, Gleason has earned a reputation
as the leading insurance broker for the
food industry in the Mid-Atlantic
region and one of six nationally
recognized industry experts.   

The Gleason Food Group,
providing services to more than 500
supermarket and allied industry
clients, is staffed with trained
specialists who focus strictly on food
related accounts including
manufacturers, processors, wholesale
distributors, retail chains, convenience
stores and restaurants.  Gleason’s
expertise in the food arena allows
them to provide customized, value-
added products that meet the unique
needs of supermarket retailers and
related food accounts. 

The PFMA-endorsed insurance
programs include property, liability,
workers’ compensation, refrigeration
breakdown, business interruption,
crime, auto and underground storage
tank coverages.

Gleason Financial
Gleason Financial, a Gleason

Agency’s subsidiary, is the PFMA-
endorsed insurance broker for
employee benefits and financial
planning programs. Gleason
Financial’s legacy of excellence and
customer service has successfully
helped many of its supermarket
industry clients save money and
improve their operations with quality,
cost effective disability and benefit
programs.   

Gleason’s approach to managing
your benefit financial model is
thorough, professional and creative.
Gleason has developed Gleason
EETrak, a data management tracking
system that directs all client employees
and family members to contact
Gleason directly with claims,
prescription, deductible and billing
issues.  Gleason manages and resolves
the problems saving time for
customer’s human resources staff
while providing a better, value-added
and responsive service to employees.

Gleason EETrak provides quarterly
reports of activity to customers – an
effective tool to manage their benefits
programs. 

Gleason Financial services also
include both business and personal
financial planning including business
succession planning, executive
compensation plans, qualified and
non-qualified retirement plans, estate
and wealth accumulation planning
and investment services.

Gleason Technology
The newest member of the Gleason

Group of companies is Gleason
Technology, Inc.  Gleason
Technology, Inc., founded in 2002, is

headquartered in Malvern and pro-
vides clients with cutting edge applied
technology that permanently
improves employee behaviors, facility
cleanliness and operational consisten-
cy.

Gleason Technology’s primary
product is GleasonESP,  groundbreak-
ing electronic slip/fall prevention
technology that allows management to
create consistent store conditions
across an entire chain. The product has
proven to dramatically reduce the
frequency of slip/fall incidents for
supermarkets, grocery stores and
other retailers, in some cases as much
as 88%.

Gleason takes a leading role in the
battle against costly slip/fall claims
with the launch of GleasonESP, the
industry’s first electronic patented
floor monitoring system.  

It is the most efficient, effective, and
affordable system ever designed to
combat expensive and excessive
claims settlements.  Implementation of
this unique program has proven
capabilities to substantially reduce
insurance premiums and improve
bottom line costs for the retail grocery
industry.

Seated, the late Robert A. Gleason Sr.,
Standing, from left to right, Chris
Gleason, President, Jonathan Gleason,
Robert A. Gleason, Jr., Chairman/CEO,
Rooney Gleason, and Michael Gleason.
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Continued from page 28
The Credit department processed

more than 1,200 new applications for
all business services in PFMA. The
applications processed in 2001 were
850.  The average turnaround time for
those applications was 1.7 weeks for
both years. The 25% increase in
volume did not effect the turnaround
time due to new efficiencies created
within the department.  

New tools were introduced into the
Credit department to reduce the credit
exposure inherent in the money order
business. In partnership with the
operational staff in MEMO, the Credit

department developed new reports to
monitor high dollar money order
sales. The department created
procedures to monitor these reports
on a consistent basis to minimize agent
fraud. The reports clarify trends in
money order sales and any aberrations
are researched to determine its cause.
Another new tool utilized in 2002 by
the Credit department is the use of an
outside resource to monitor high
exposure agents for potential risks.
High volume agents are reviewed by
this service to determine changes in
payment patterns of the agents. This
information is passed to the Credit
department who then re-evaluates the

Continued from page 25
Warehouse Operations

Providing exceptional customer
service as quickly as possible is a
primary responsibility of our entire
warehouse staff. Our technicians are
available Monday through Friday,
8 a.m. to 5 p.m. to answer money order
dispensing equipment questions and
assist agents with operator difficulties.
The other  two main functions of the
warehouse staff are repairing money
order dispensers and shipping money
order forms and agent supplies. Most
repairs are handled through our depot
service, however, when necessary we
will dispatch a technician to an agent
location for immediate problem
resolution. Since all of our agents’ sales
information is transmitted electronically
to our central operations center, keeping
our dispensers up and running and in
daily communication with our main
office is of utmost importance. All
technicians have access to our central
database while addressing agent
questions or problems. All

communications are logged into our
central database for future reference
and analysis. Our modern repair
facility utilizes sophisticated trouble
shooting equipment to facilitate
repairs and keep our money order

dispensers in proper operating
condition. Maintaining our equipment
and keeping customer satisfaction
levels high are keys to increased
money order sales and agent location
growth.
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ISSUE BACKGROUND EFFORTS RESULT

Drive Off
Legislation

Electronic
Benefits
Transfer (EBT)

Emergency
Planning

Representative Dick Hess (R-Bedford, Fulton,
Huntingdon) introduced House Bill 976 to
allow drivers’ licenses to be suspended upon
conviction of gasoline theft. The bill passed the
House and remained in the Senate Judiciary
Committee for some time.

Contract
The state’s Electronic Benefits Transfer (EBT)
contract expired in 2002 with options for two,
one-year extensions. The department and
Citicorp have opted into the extension periods.
However, the state will most likely begin
accepting requests for proposals sometime this
year to begin their work on a new contract that
will need to be in place by 2005.  

Electronic Refunds
Federal regulations govern the ability of states
to issue electronic refunds to retailers from
client’s accounts when clerk errors result in
monetary shortages for the retailer. 

The Department of Public Welfare (DPW) has
been very helpful in working with clients to go
back to stores when an error has taken place.
They have been retraining county assistance
office staff to work with clients to resolve these
issues. Of reported incidents last year, clients
cooperated 80 percent of the time. However,
since retailers are essentially at the mercy of
clients to have their money refunded, this
requirement must be changed.

In the fall of 2001, PFMA participated in a
conference call with the National Association
of Convenience Stores (NACS) to discuss
bioterrorism and food tampering. PFMA also
received requests from members for assistance
with handling emergencies.

After a period of stagnation, Representative
Hess pushed to include the ‘drive off’ lan-
guage into House Bill 582 by way of an amend-
ment. 

Contract
PFMA provided written suggestions, in light
of our experience, to the DPW to be considered
while negotiating the new contract.

Electronic Refunds
DPW is looking at Pathmark’s United States
Department of Agriculture and New Jersey
EBT store and forward pilot to see how such a
system might be implemented in Pennsylvania
to allow retailers to “store” information during
downtime to be “forwarded” when the system
returns to normal in order to reduce retail
losses. 

Emergency Planning Guides were produced to
help members address crisis management
issues ranging from how to handle fires to
handling anthrax scares. 

House Bill 582 was signed into law as Act 116
of 2002 on October 2 and includes language
that would increase penalties for ‘drive offs’
and allow for drivers license suspension of
repeat offenders. 

Under the new law, any person convicted of
retail theft of motor fuel may, in addition to
any other penalty imposed, be sentenced as
follows:

• first offense, a fine of not less than 
$100 nor more than $250;

• second offense, a fine of not less than 
$250 nor more than $500;

• for a third or subsequent offense, pay 
a fine of not less than $500, or the 
court may order the operating 
privilege of the person suspended 
for 30 days.

Pennsylvania is the 21st state to enact
tougher penalties for gas theft.

Contract
PFMA is monitoring the status of EBT con-
tract negotiations.

Electronic Refunds
DPW is working on developing a “store and
forward pilot that Pennsylvania retailers can
utilize to reduce losses.

The guides were introduced at the first
Annual Food Industry Conference in May
2002. All members were mailed a copy of the
guide during the month of June 2002.

12

New Staff and New Credit Tools in Place

Warehouse Staff Provides Exceptional Customer Service

Dan Oliva
Credit Manager

Gene Myers, left, and Don Lehman, right, maintain the PFMA office.
They received service awards in 2002 for 10 and five years, respectively.
Hans Leyer presented them with plaques and thanked them for their hard
work through the years. PFMA recognizes employee service annually.
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ISSUE BACKGROUND EFFORTS RESULT

Food Safety
Certification

Food Safety
Month

Health
Department
Retailer Meetings 

Loss Prevention
Committee

Act 131, the 1994 Food Employee Certification
Act, was created to ensure that proper
preparation and sanitation methods are used
in retail establishments to prevent foodborne
illnesses. PFMA and PCSC initiated and
supported the legislation. Under Act 131, each
store location must have one supervisory
employee per store location certified in food
safety who is trained through a one to two-day
program that covers issues such as foodborne
illness, time and temperature.

While September has been deemed “Food
Safety Month” on the federal level, it had not
been deemed as such on the state level. 

The Pennsylvania Department of Health
worked in collaboration with its primary con-
tractors (selected county organizations that
implement tobacco prevention and cessation
programs in each of Pennsylvania’s 67 coun-
ties) to hold retailer education luncheons for
more than 1,000 retailers statewide before the
end of June 2002.

Members from across the state met last spring
2002 to form PFMA’s first-ever Loss
Prevention Committee. Both grocery and con-
venience stores are represented within the
group.

PFMA once again advanced efforts to protect
the Food Employee Certification Act to ensure
safe food handling and preparation by food
employees across the state before the end of
the 2002 legislative session.

The Food Employee Certification Act was up
for review by way of a Resolution on both the
House and Senate voting calendars. The
Resolution would have prevented the Act
from going into mandatory compliance on July
1, 2003 as it was intended when passed in 1994.
PFMA supported mandatory compliance in
training food workers on how to safely handle
and prepare food to prevent foodborne illness-
es. With vast publicity regarding outbreaks of
foodborne illnesses and significant resources
invested by our members to uphold safe food
handling practices, PFMA members felt
strongly that taking this position signified the
industry’s commitment to providing safe,
wholesome food to their customers.

Neither the House nor Senate Food Employee
Certification Act Resolution was considered.
Instead, an amendment was added to another
piece of legislation to address the issues of con-
cern through the regulatory process.

Senator Mike Waugh (R-York) introduced a
resolution to have Pennsylvania specifically
recognize September as National Food Safety
Month. Other associations such as the
Pennsylvania Restaurant Association, the
Pennsylvania Milk Dealers Association, and
Penn Ag. Industries also supported the meas-
ure and were named in the resolution.   

Several local primary contractors shared infor-
mation about the purpose of the meetings,
which were held to give retailers information
in preparation for the unannounced compli-
ance inspections which were to begin full force
in the summer of 2002; and to lay the ground-
work for a collaborative, community approach
to prevent minors from smoking.

Several goals were discussed to get the group
up and running. The committee focused on the
key issue of organized retail theft that brought
them together and agreed to initially focus on
educating all groups with a vested interest in
loss prevention including PFMA members,
law enforcement agencies as well as the public. 

The group disseminates and exchanges infor-
mation on hot issues via PFMA publications,
email and the web site. Sub-committees were
formed to focus on specific issues such as
organized retail theft, bioterrorism and semi-
nar development. 

The Pennsylvania Department of Agriculture
will be working with PFMA and other groups
who sit on the Food Employee Certification
Act Advisory Board to promulgate new
regulations addressing the current training
requirements. These regulations must be
passed by July 1, 2004 when the Act will
finally become mandatory for all food
establishments.

Just in time for September 2002, the resolution
passed, further solidifying PFMA’s commit-
ment to food safety.

PFMA encouraged members to attend the
meetings to demonstrate their commitment to
preventing the sale of tobacco to minors.

PFMA staff was invited to speak at contrac-
tors’ meetings in Lancaster, Delaware and
Bucks counties, and also a meeting in Erie
county.

The Loss Prevention Committee is planning a
special event during the PFMA’s Food
Industry Annual Conference event in
Hershey for May, 2003.  A special guest will
speak to the committee about organized retail
theft issues including items likely to be tar-
geted for theft, methods to reduce theft, legal
issues to be aware of and more.  A cocktail
reception and dinner will follow the meeting
where a high profile speaker will address the
audience.  

The committee is also working with the
Pennsylvania State Police to implement train-
ing on organized retail theft within the State
Police and Municipal Officer’s curriculum.
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2002 was a year of evolution for
the Finance Division.  Both the
Accounting and Credit

departments had personnel changes
that created new opportunities for
each. Karen Wilbert was welcomed
into the division as the Controller and
the credit department was reorganized
and hired Shawn Yohe to fill a Credit
Analyst position. 

Aside from the new personnel chal-
lenges, both departments experienced
growth in serving all other PFMA
departments. Each department has an
open door policy relating to financial
information. The Finance division
works closely with each PFMA depart-
ment to serve their changing needs.  

The fiscal year 2002 audit,
performed by outside auditors, Mize,
Houser and Co., was the best audit
PFMA had in recent years. The
Accounting department did a great job
in preparing for the audit and the
auditors agreed. The accounting
records were very clean and needed
minimal adjustments.  

The Accounting department was
busy establishing new accounts and
processes for the new businesses
created by PFMA. The Pennsylvania
Pharmacy Council and the Delaware
Food Industry Council were
established in 2002.  Each time a new
company is created, accounting is on
the front lines setting up all the
necessary accounts and processes for
accurate record keeping.  Accounting
works with the appropriate personnel
to determine how the documents and
records for the businesses will flow
into the department.  

Also new in 2002 is the imaging
program in Accounting. All checks
and accounts payable records are now
imaged. The imaging process cuts
down the need for space to store paper
records.  Accounting and Credit work
closely to ensure that all new Credit
information is also imaged properly.

Continued, see New Staff and New
Credit Tools on the next page

Karen Wilbert
Controller

Finance Division Evolves in 2002

From left, Wanda Tafun, staff accountant; Stacey Kropp, staff
accountant; Gail Bryner, accounting manager; Samina Zia,
administrative/data entry clerk; and Joyce Gnafakis, staff
accountant assistant.

Credit and Collections staff from left, David Bush, credit ana-
lyst assistant; Peggy Wright, senior clerk; Joan Brent, credit
assistant; and Shawn Yohe, credit analyst.
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ISSUE BACKGROUND EFFORTS RESULT

Tobacco
Act 112 Passage

Tobacco Sales -
Noncompliance
Rates Down

Tobacco Sale
Education
Seminars

Government
Relations Web site

PFMA/PCSC members asked the Association
to help resolve the confusion and ambiguity in
Pennsylvania’s tobacco laws. As a result, we
worked closely with the Governor’s office,
elected officials and other business groups to
implement more effective legislation, includ-
ing the institution of an affirmative defense.

For the 2002 federal fiscal year, Pennsylvania
was required to demonstrate that the percent-
age of retail tobacco sales to minors did not
exceed 20 percent. For the 2001-02 year, the
Department of Health increased the number of
ongoing enforcement and compliance checks
completed in Pennsylvania and the state’s
2002 rate was determined to be 14.5 percent. 

In 2001, Pennsylvania’s results, with the mar-
gin of error, could not exceed a maximum
limit of 28 percent. The Commonwealth came
in just under the limit at 27.9 percent. In 1996
when Pennsylvania did its first baseline sur-
vey, the non-compliance rates were 50 percent.

States that do not meet the federally
established limits risk losing 40 percent of
their federal substance-abuse prevention and
treatment block grants for the following year.
These funds are distributed to counties to pay
for drug and alcohol treatment programs.

Due to Pennsylvania’s 1999 Synar check non-
compliance rate of 41 percent (based on retail
store sales of tobacco products to minors), the
state had been fined $6.3 million by the feder-
al government. Sales-quotas were established
a decade ago under a federal law that requires
states to reduce tobacco sales to minors each
year. 
Pennsylvania was able to take advantage of a
provision in the 2001 appropriations bill,
which allowed states one chance to avoid the
full penalty of non-compliance by increasing
the tobacco enforcement and education budg-
et. So the resulting fine of $6.3 million was 11
percent of its $58 million block grant of which
$23.2 million could have been taken. 
With an estimated $5.8 million earmarked
toward retailer education, Governor
Schweiker launched a statewide campaign on
April 5, 2002 aimed at curbing tobacco sales to
minors. In addition to the television spots,
radio and newspaper ads were utilized.

In order to provide PFMA members with the
best Government Relations tools available, a
new Government Relations homepage was
created for the PFMA web site.

In little more than two years, House Bill 1501
amended Pennsylvania’s tobacco statutes into
one law (Title 18, Section 6305), and was
signed by Governor Schweiker on July 10, 2002
as Act 112 of 2002. The new law went into
effect on August 8, 2002.

Association members proactively contributed
to this improvement by participating in the
Responsible Tobacco Sale Certification
Program (RTSCP), a voluntary program aimed
at preventing tobacco sales to minors. The pro-
gram collects sales data in order to learn how
to prevent illegal sales in the future. 

PCSC and PFMA members hosted statewide
visits for legislators to demonstrate how
important the prevention of underage tobacco
sales to minors is to retailers. PFMA suggested
these programs as a way to support Governor
Schweiker’s statewide campaign aimed at
reducing the sale of tobacco products to
minors. Retailers wanted to educate lawmak-
ers and their staff on their current tobacco poli-
cies and training procedures. 

After carrying out extensive research on the
most effective elements to include within the
new site and contracting with VOCUS to cre-
ate membership advocacy features including
“Find your Legislator and Issue Tracking”
capabilities, a draft site was developed.

In addition to pre-empting local ordinances,
the law offers an affirmative defense for
retailers who train their clerks to not sell
tobacco products to minors, who for the first
time in Pennsylvania, are held responsible for
attempting to purchase tobacco. Under the
law, minors purchasing or attempting to pur-
chase tobacco products must now participate
in tobacco education programs, lose their
driving privileges, or be fined.

Educational information packets outlining
the provisions of Act 112 were sent to all
members and posted on the PFMA web site.

In October 2002, Governor Mark Schweiker
announced that there had been a significant
drop in the number of stores and vending
machine locations selling tobacco products to
minors. The results were from random, unan-
nounced inspections of Pennsylvania retail-
ers conducted the summer of 2002 by the
state Department of Health. 

The 2002 inspections illustrated a reduction
in the percent of tobacco products illegally
sold to minors from 27.9 percent in 2001 to
14.5 percent in 2002.

The educational programs hosted included
information on the store’s tobacco policies
and employee tobacco training. Other
examples of information that retailers
elaborated upon included: the location of
tobacco products in the store, electronic aids
to prompt for identification verification,
tobacco signage, secret shopper programs
and rewards/punishments for clerks who
pass or fail a compliance check.

The new Government Relations web site was
unveiled in October 2002 and has since gone
“live.” The site includes plenty of new
options including improved member
resources and links to individual homepages
for Electronic Benefits Transfer, Legislative,
Loss Prevention and Food Safety
Committees. A mailing comprised of new
identification cards and “log in” information
is slated to be mailed to the PFMA member-
ship in the Spring 2003.
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Because of the extreme relia-
bility of IBM AS/400s,
research shows that busi-

nesses face what is called planned
downtime much more frequently
than unplanned downtime. PFMA is
no exception and because our busi-
ness relies very heavily on the avail-
ability of its computer systems, busi-
ness recovery was a primary focus for
2002. With this focus came some sig-
nificant achievements along with
some interesting challenges.  

At the start of the year, we
addressed data communication issues
that were previously preventing our
main headquarters from communicat-
ing properly with our warehouse or
warm site location.  This was a major
hurdle as our plan was to relocate our
mirrored computer system to this
facility. With the cooperation of our
local telephone carrier and outside
consultants, we were able to over-
come this obstacle and were then able
to physically relocate the mirrored
system to its new home.  

The second step involved the
installation of the software that would
be responsible for replicating all data
from our headquarters computer
system over the data communication
line to the mirrored computer system.
Additionally, training of our data
processing staff was conducted so
that in-house staff could support
ongoing maintenance. By December,
we were prepared to conduct our first
planned test. The test proved to be
very educational and quite successful.
We determined that in the event of a
disaster (big or small), we are able to
conduct our business with key
personnel with very minimal
interruption to our customers and
clients. Perhaps the biggest benefit of
the set up of the mirrored system is
that we are now able to provide our
MEMO agents 24-hour customer
service. Something we take great
pride in.  

The data processing group is
looking forward to the challenges that
are on the horizon, as we continue to

look for new technologies to better
serve the association and ultimately
our members.  

Wtàt cÜÉvxáá|Çz

Beth Mullen
Vice President,

Data Processing

PFMA Systems Ready in the Event of Disaster

The Data Processing staff provides programming and systems support to
PFMA and its business services. From left, Scott Thomas,
programmer/analyst; Chuck Harber, senior programmer/analyst; and Joe
Kibe, IS technician.

Vivian “Lou” Brashears provides a professional
demeanor and pleasant smile to callers and visitors at
the PFMA office in Camp Hill.
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ISSUE BACKGROUND EFFORTS RESULT

Unattended 
Gas Pumps

Tort Reform

Underground
Storage Tanks

WIC 
(Women, Infants 
& Children)

Representative Sam Rohrer (R-Berks) intro-
duced House Bill 1724 to allow for unattended
gas pumps. The legislation generated attention
to the overall issue and it was discovered that
the marketplace had changed significantly
since regulations were passed. Therefore,
members had various questions about what
fueling situations were permitted in
Pennsylvania.

The Fair Share Act, Senate Bill 1089, was intro-
duced to reign in the number of lawsuits and
the high cost of awards while maintaining the
rights of legitimate victims.

The Underground Storage Tank Indemnification
Fund (USTIF) Board voted at their September
12, 2002 Board Meeting to increase the capacity
and gallon fees for the 2003 billing year. 

Several factors led to the increase. One
hundred million dollars in available funds
were taken from the USTIF to strengthen the
General Fund. This transaction was not subject
to the approval of the USTIF Board. In
addition, the Board’s decision to increase fees
was a result of the findings of an annual
actuarial study that indicated that the increase
is necessary for the USTIF to continue to
provide coverage for eligible releases from
underground storage tanks. It was found that
past claims were more costly than anticipated
and available funds would not fully cover
projected future claims. 

Many PFMA members have found it difficult
to get into and stay in the Pennsylvania WIC
Program due to the Program’s current struc-
ture. As a result of efforts by PFMA to reform
the program, the Pennsylvania Department of
Health (DOH) formed a WIC Vendor Working
Group.

PFMA compiled research that was disseminat-
ed to the PFMA Board, Convenience Store
Council and the Legislative Committee for
feedback. A hearing on House Bill 1724 took
place on Thursday, July 12, 2001 where indi-
vidual members testified on behalf of their
respective companies.   

PFMA later asked the Department of Labor
and Industry (L&I) to provide an answer to the
questions: “What is open to the public?” and
“What is not open to the public?”  The goal was
to provide members with clear guidelines
about the use of unattended (no attendant
present) self-serve gas pumps by customers.

The proposed changes, which PFMA
supported, included a provision stating that
joint and several liability would still apply to
any defendant found 60% or more liable for
causing an injury. It would not apply in
situations where a defendant had a lesser
degree of responsibility. Under the previous
law, defendants found liable for even a tiny
fraction of the damages might have been
forced to pay the entire judgment if other
defendants were bankrupt, or failed to carry
insurance. 

PFMA is working with the USTIF Board to be
notified in a more timely manner of future
USTIF changes. PFMA supports the concept of
the fund as well as the activities of the Board to
ensure its solvency.

PFMA and representatives from the
membership participate with the DOH in
ongoing discussions within the WIC Vendor
Working Group to advocate program changes
on behalf of members. 
Steve Brown, and representatives from Giant
and Weis, along with PFMA staff members
continue to work with the Department of
Health to reform the WIC program. The
Department of Health is willing to relinquish
the idea of having a fixed number or WIC
vendors in exchange for a new compensation
formula, which would limit the size of WIC
reimbursements to retailers.

PFMA members asked the association staff
to coordinate a meeting with Senator Gib
Armstrong (R-York), chairman of the Senate
Labor and Industry Committee, to seek his
assistance in answering questions about
unattended fueling. Legislative Committee
members were asked to participate in the
meeting. As a result, a meeting was held in
November with the Senator, his staff, PFMA
members and an attorney from L&I. The
attorney stated that any operation offering
gas for sale to the public must be attended.
Members explained their different types of
operations and as a result, L&I’s attorney
agreed to convene a meeting in early 2003
with PFMA members in an effort to establish
up-to-date guidelines regarding the various
types of fueling situations permitted by law.
L&I then offered a draft amendment to the
regulations. This draft is being reviewed by
PFMA’s Legislative Committee for com-
ments. The draft will then go through the
normal Independent Regulatory Review
Commission (IRRC)  process where it will
receive full public review.

The Fair Share Act was signed into law by
Governor Mark Schweiker on June 19, 2002.

Effective January 1, 2003: 
•The Capacity Fee became 

$0.075 per gallon of capacity. 

•The Gallon Fee became $0.01 per 
gallon effective on all deliveries.

PFMA’s Retail WIC Advisory Committee
met with the Department of Health WIC
staff in October 2002 to discuss the final
version of regulations, which will eliminate
slots from the WIC program. This change is
a result of two years of work between
PFMA members and the department. The
regulations should move quickly through
the IRRC regulatory process.
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Pennsylvania Coupon Redemption
Services, Inc. (PCRS), which
has been in operation since

1956, is the association’s oldest
business service. It is also the largest
retail coupon clearinghouse owned
and operated by a retail association.

More than 900 retailers in
Pennsylvania and adjoining states
entrust their coupon processing needs
to PCRS.   

PCRS provides a competitively
priced, superior quality redemption
service that is geared toward meeting
the needs of the independent food
retailer. Features of the program
include:

• Fast and accurate processing that   
uses innovative scanning 
technology;

• Prompt payment for the full face 
value and 8 cent manufacturer 
handling allowance for all 
coupons redeemed;

• Three payment plan options (2, 10 
& 20 working days) for maximum 
convenience and flexibility;

• Reimbursement for inbound 
shipping and insurance;

• No hidden fees, service charges or 
volume minimums;

• Experienced & professional 
customer service support;

• A commitment to obtaining fair 
treatment for independent grocers 
in the complicated redemption 
process.

The profits earned from PCRS
operations are returned to the
association to help offset the costs of
other PFMA programs, providing
members with added value for each
coupon submitted for processing.

PCRS, through its agreements with
International Outsourcing, also
provides guest clearinghouse services
to 21 state food industry associations
and participates in the national Rapid
Pay coupon program. Revenues
generated from these programs
provide additional funding for PFMA
services.

PCRS exceeded its financial
objectives in 2002. Major projects,
including the final phase of the guest
clearinghouse program expansion,
were completed in 2002. Cost control
initiatives, such as streamlining PCRS’
coupon receiving operation and
revising chargeback documentation
were pursued as well. Additionally,
staff reviewed and updated
procedures documentation and
disaster recovery plans to ensure
continuity of the PCRS operation in
the event of a disaster or other
unanticipated problem.

Autumn Thomas
Vice President of 

PCRS and Special Projects

PCRS Provides Superior Redemption Service

Pennsylvania Coupon Redemption
Services staff members Laurie Savoy,
account manager; and Peggy Tyra,
accounts payable analyst, provide
experienced and professional
customer service and support.
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She would be more than happy to
make sure that person is contacted
promptly regarding PFMA.

For more information on PFMA and
our services please call our office or
visit our web site at www.pfma.org.

Facilities
Both of our facilities are staffed by a

well-trained, highly professional
group of employees. We all share the
same goals-to provide PFMA members
and business service customers
exceptional customer service.

During the past year, we installed a
new energy management system and
retrofitted all of our lighting at our
Mumma Road office. A combination of
both has resulted in annual savings in
excess of 20% of our major utility bills.
Cost savings and efficiency of
operation are just some of the ways
PFMA is able to offer services at
discounted, competitive rates. We urge
you, as PFMA members, to take
advantage of the many programs and
services we offer.

Continued, see Warehouse Staff, 
page 29
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Insuring a smooth rollout of
Delaware’s EBT program and
improving the WIC process for the

First State’s food merchants were
items at the top of the ‘to-do’ list of
recently hired Executive Director,
Mark Kleinschmidt. In addition to
addressing WIC and EBT issues, other
items demanding the new executive’s
immediate attention included launch-
ing a Political Action Committee
(PAC) and organizing two fund-rais-
ers that netted the council more than
$40,000.  Since incorporating, many
independent and chain food stores
have joined the council and meaning-
ful work continues on issues pressing
the industry.  Without a doubt, the

Delaware Food
Industry Council has
‘arrived’ on Delaware’s
political front and is
establishing its pres-
ence with the
Administration and
the legislators.

Efforts
In September 2002,

the Board of Directors
met to identify and pri-
oritize their legislative
and regulatory issues.
Some of the issues iden-

tified included modifying
weights and measures
laws; implementing and
improving the civil recov-
ery procedure for bad
checks and shoplifting;
lowering workers’ comp
rates and representing the
industry on pharmacy

issues. 
Results

As a result of their outreach and
involvement, council members have
made inroads with the WIC program
and the EBT rollout.  Several meetings
with the WIC administrator and
Delaware Health and Human Social
Services staff have yielded positive
results including agreements by the
administrator to: disclose, upon the
retailer’s request, the number of
available slots in a catchment area;
provide an additional training
“upstate” to accommodate the more
northern members; and, permit one
retailer representative rather than two
from the same store to attend
mandatory meetings. Similarly,
several meetings with the EBT project
director and the vendor have also
produced positive discussions
regarding manual vouchers,
scheduled maintenance and responses
to outages.  Members have also had an
opportunity to provide input into the
EBT training video.

Meetings with the Secretary of
Health and Human Social Services
Department and the State’s Secretary
of Public Safety have enabled council
members to educate policy makers
about issues ranging from the
challenges presented by the WIC and
EBT programs to the retailers’ effort to
prevent the sale of tobacco to minors. 

DFIC is fast becoming known as an
organization whose members support
community efforts.  In 2001, the DFIC
teamed-up with local groups in
support of the Check Out Hunger
project and the Earned Income Tax

Mark Kleinschmidt
Executive Director

Delaware Food Industry Council

DFIC Conducts Meaningful Work on Issues  

Top left, The first annual Delaware Food Industry Council Golf Outing
was held at DuPont Country Club in Wilmington, Delaware, in July to
support legislative efforts in the First State. From left, Rich Savner,
Pathmark; David McCorkle, PFMA; Larry Davis, Ed Piechowski and
Bob Williams, all of Pathmark.
Left, Mark Kleinschmidt, DFIC; Rich Kenny, DFIC chairman; and Walt
Rubel, Acme Markets, enjoy the day on the links.
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PFMA Sales Representatives

George Bartell
South Central
Pennsylvania

(610) 987-3477

John Jones
Northeastern PA/
South Central NY

(570) 474-5162

Terry Quigley
Southern NJ/

DE/MD

(856) 228-2848

Ken Sweeney
Northwestern PA/

Ohio

(814) 454-3844

Jim Dunkle
Central PA/

Western MD/
Northern WV

(814) 696-3375

Ken Dee
Northern NJ/ 

Long Island &
New York City

(732) 409-7212

Mark Ditlow
Philadelphia &

Delaware
Counties

(215) 934-6963

Mac Dixon
Virginia/

Washington, DC &
TN

(804) 288-0606

Jim Hager
North Carolina/
South Carolina

(910) 484-5569

Scott Whelan
CT/MA/ME/

NH/NY/RI & VT 

(860) 871-5954

John Rodgers, warehouse manager,
standing fourth from left, oversees the
warehouse operations. The staff includes
seated from left, Toby Bradbury, machine
maintenance technician; Jen Tolbert,
shipping/data entry clerk; and David
Ulsh, machine maintenance technician.
Standing, from left, Cameron Wilkinson,
Matt Sholley and Kevin Null, machine
maintenance technicians; John Rodgers,
warehouse manager; Rex Hutzell,
machine maintenance technician; John
Drennan, shipping/data entry clerk; Bob
Ommert, shipping clerk; and Howard
Aldis, machine maintenance technician.
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At the request of PFMA mem-
bers operating pharmacies,
PFMA was asked to consider

representing the legislative and regu-
latory issues facing pharmacies. After
several meetings, stakeholders adopt-
ed by-laws and agreed to incorporate
the new council.  In October 2002, the
Pennsylvania Pharmacy Council (PPC)
was incorporated and the council
began identifying and prioritizing its
legislative agenda.  

Efforts
The Department of Welfare’s

(DPW) initiative to reduce the
Medicaid reimbursement formula to
pharmacies was one of the first issues
the council addressed. Council
members agreed to voice their
opposition to DPW’s proposed
regulations by submitting comments to
the Independent Regulatory Review
Commission (IRRC), DPW, and to
House and Senate committee members.  

The second most prominent issue
immediately facing the newly-formed

council was the General Assembly’s
consideration of HB 751, legislation
which, for the first time in
Pennsylvania, would allow pharmacists
to administer injectable medications to
patients 18 and older.   And finally, the
House’s passage of HB 968, requiring
the certification of pharmacy
technicians, demanded the attention of
PPC members.

Results
IRRC cited PPC’s objections in its

comments and listed several reasons
why DPW needed to re-examine its
proposed regulations including the
Department’s failure to comply with
the mandate of Act 53 of 1996,
requiring that DPW conduct an
independent survey of drug
acquisition costs or dispensing fees
within the Commonwealth.  In light of
the pending Pennsylvania budget
deficit and the consensus among
legislators and the Administration to
expand the PACE/PACENET
prescription program for the elderly,

PPC staff continues to monitor the
proposed regulations.

HB 751 was signed into law and is
now Act 102.  Currently, PPC interests
are represented on the state Board of
Pharmacy’s workgroup, a panel
working to promulgate regulations for
the state’s new Pharmacy Practices
Act.  

Finally, HB 968 passed the House
but died in the Senate at the close of
the 2001-2002 legislative session. The
legislation is expected to be re-
introduced and PPC staff is working
with stakeholders to improve the
bill.

2003
This year, the Pennsylvania

Pharmacy Council will host its first
fund-raiser on May 14 at the Country
Club of Hershey.

For more information on the
Pennsylvania Pharmacy Council,
contact Melanie Horvath, executive
director, at 800.522.9983 or email her
at mhorvath@pfma.net. 

New Pharmacy Council Serves Member Needs 

The Pennsylvania Pharmacy Council (PPC) formed in 2002. Members met several times at PFMA’s offices.
Standing is Melanie Horvath, the council’s executive director. Seated, from left is: Fran Soda, Pathmark,
Christy Spoa, Ellwood City Hospital, Jennifer Welsh, Clemens Family Markets Pharmacy, and Michael
Hamilton, Acme Markets.
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The year 2002 was another
busy year for PFMA and our
business subsidiaries. Our

biggest push this past year was with
the national expansion of Merchants
Express Money Order Company
(MEMO). Bryan Hannan, our national
sales manager, has been quite busy
coordinating various solicitation
efforts throughout all newly licensed
states. Since the inception of MEMO in
1986, most of our sales effort was on a
direct basis throughout our marketing
territory. With our rapid geographic
expansion, we have developed many
new ways to conduct our business
without sacrificing our personal
contact with our money order agents.
Additionally, we have cultivated new
business relationships with strategic
partners who are focused on future
growth to the same degree we are.
Two of our largest strategic partners,
Food Marketing Institute (FMI) and
American Payment Systems (APS)
each represent a large customer base to
whom we can market our services.

As demographics shift, we continue
to develop business relationships with
emerging minority groups to ensure
that our industry voice represents all

members of the retail and wholesale
food distribution industry. Maintaining
contact with all members of our indus-
try is a primary responsibility of our
member services representatives as
well as everyone on the PFMA staff.

The MEMO gift certificate program
continues to grow yearly. November
and December are generally our best
months for gift certificate sales and this
year was no exception. Many of our
money order agents who add gift
certificates to their business offering
are pleasantly surprised at the volume
of gift certificates they sell. Many
money order agents who take on gift
certificates even experience an increase
in their money order sales. Please call
your regional member services
representative or our main office for
more information on our Gift
Certificate program.

Later this year, we will be conduct-
ing a membership drive to attract new
members to our association. As busi-
nesses change hands and new busi-
nesses open, not everyone is aware of
the Pennsylvania Food Merchants
Association and the many services we
provide. Building our membership
base and encouraging our members to

participate in associ-
ation activities and
use our business
services is vital to
PFMA. If you are
aware of a new retail
food store opening
nearby or if a busi-
ness acquaintance
enters the retail or
wholesale food indus-
try, please give Becky
Harner a call at (717)
731.0600 or (800)
543.8207 ext. 5511,
and let her know. 

Cont. on next page

Hans Leyer
Vice President of 

Sales, Marketing & Facilities

MEMO’s sales staff is supported by Darlene Hoffer,
marketing assistant; Becky Harner, administrative
assistant; and Michele Weaver, sales coordinator.

Bryan Hannan, national sales manager, right,
and Joan Stare, marketing representative, left,
are working to bring MEMO’s products into new
states.

Sales and Marketing Focuses on MEMO 
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In 1999, at the request of
Pennsylvania Food Merchants
Association and Pennsylvania

Convenience Store Council members,
Pennsylvania’s Attorney General,
Secretary of Health, Physician
General, as well as representatives of
regulatory and law enforcement
agencies, tobacco-use prevention
coalitions and retail companies held a
series of meetings to discuss ways to
improve compliance with tobacco sale
laws.  Association members
recognized that statewide training and
enforcement standards were needed
to help retailers prevent tobacco sales
to minors.    

The result of the group’s work was
the creation of the Responsible
Tobacco Sale Certification Program
(RTSCP), which was incorporated in
January of 2000.  A Board of Advisors
oversees the RTSCP and has as its
members many of the people who
developed the program. Scott
Hartman, Rutter’s Farm Stores, is the
Board’s Co-Chairman and Tim
Reardon, Giant Food Stores, is
Secretary.  PFMA’s Autumn Thomas
serves as the program’s President.  

The goal of the RTSCP is to reduce
the use of tobacco by minors by
preventing the sale of tobacco
products to anyone under 18 years of
age.   The voluntary program also
aims to assure consumers and
government officials of participating
retailers’ commitment to enforcing
tobacco sale regulations.

The RTSCP establishes guidelines
for member stores to follow aimed at
preventing illegal tobacco sales and
improving compliance with tobacco
sale regulations. These “best
practices” standards are detailed in
the program’s Operations Manual.
Program participants are required to
follow appropriate tobacco sale

policies, display signage stating that it
is illegal to sell tobacco to minors and
for minors to attempt to purchase
tobacco, and have a specific training
program for employees concerning
tobacco sale policies and laws.

Periodic unannounced in-store
inspections, where youth secret
shoppers between 15 and 17 years of
age attempt to purchase tobacco, are
used to test compliance.  Additionally,
clerks are interviewed during
inspections in an attempt to better
understand why they do or do not sell
tobacco to minors. Inspection data,
including test outcomes, clerk and
buyer profiles, clerk interview
responses, retailer training program
specifics, and store demographics, are
compiled and analyzed in an effort to
enhance retailer best practices tobacco
sale policies and training programs
over time.

Certification is awarded to stores
that have implemented program
requirements and do not sell tobacco
to the youth secret shopper during the
compliance checks.  

The RTSCP started operating in
2001.  Current participating
companies include: Crossroads
Convenience LLC, Giant Food Stores,
Handee Marts, Pathmark, Rutter’s
Farm Stores, Shipley Stores, Sunoco,
and Turkey Hill Minit Markets. The
Pennsylvania Convenience Store
Council and the Norristown,
Pennsylvania City Council have also
endorsed the RTSCP.  To date more

than 1,700 tobacco sale compliance
inspections have been performed in
member stores across Pennsylvania.

It is expected that the program will
grow significantly. RTSCP staff
continues to focus on building and
maintaining a statewide network of
inspection teams to accommodate the
increasing program membership.
Other projects include analysis of the
inspection database, copywriting and
trademarking program materials and
creating a RTSCP newsletter. RTSCP
staff also participates in other
important organizations and events
dedicated to preventing the sale of
tobacco to minors, such as various
local and state tobacco-free coalitions
and the Responsible Retailing Forum.

Any retail company that sells
tobacco is eligible to participate in the
RTSCP. Stores will be charged an
initial enrollment fee and separate on-
site inspection fees for tests
performed.  For more information,
contact Missy Wellington at 800.543.8207
or mwellington@pfma.net.
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RTSCP Continues to Attract New Members  

Missy Wellington
Program Manager
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MEMO’s research and
development objectives
have enabled the business

to offer new business service products
to expanded markets through various
business alliances with national firms
offering diverse products. The strate-
gic alliances with both the Food
Marketing Institute (FMI) and
American Payment Systems (APS)
entered into last year are both
progressing. FMI has endorsed partic-
ipation in the MEMO money order
program with their members through
mailings, conferences and other orga-
nizational activities. MEMO will be
participating with an exhibit  featuring
its product mix at the Annual FMI
Food and Technology Show in
Chicago. Many of the PFMA  members
and  MEMO agents have taken advan-
tage of the opportunity to utilize the
walk in bill payment services of APS.
The program  offers  retail outlets both
contracted and non-contracted servic-
es. The non-contracted service enables
the  consumer to pay virtually any bill
at the retail outlet for a small fee. APS
is also the largest contracted bill pay-
ment company in the U.S., having
established contracts with several hun-
dred utilities that allow them to set up
outlets to accept utility payments from
consumers for free or a very small fee.
Those retailers interested in the bill
payment services of APS can contact
either their member services represen-
tative or the MEMO office for more
information. MEMO continues to
explore additional strategic alliance
opportunities that are a good fit with
the overall goals and  objectives of the
business. 

Additionally, MEMO began a pilot
program offering prepaid cellular
airtime and long distance calling
cards at several retail outlets in central
Pennsylvania. The program offers a

variety of long distance calling cards
as well as airtime for all major wireless
carriers, including Voicestream,
Verizon, AT&T, Cingular, Alltel, and
Tracfone. The products are sold
through a point of sale terminal, which
prints the information the consumer
needs to place long distance calls or
recharge their cellular phone with
additional airtime at the time of sale.
This eliminates the need to stock card
inventory of either product.  Results of
the pilot have been positive and
MEMO is expanding the pilot in order
to further evaluate the potential bene-

fits of the products to our members
and business service customers.

The MEMO R&D committee
continues to evaluate new products
and services to offer members and
business service customers.  As part of
the ongoing evaluation of various
products and services, effective market
research techniques are practiced to
develop a database of information on
the demographics of consumers and
retailer locations, which also enables
the firm to assess the market demand
for specific products and services
being considered.

R&D Develops New Business Service Products

Research and Development efforts are lead by Ken Augustine, research and
development director, standing; Hans Leyer, vice president of sales, market-
ing and facilities, and Tanya Butler, vice president, money services. The group
meets regularly to provide valuable input for potential business services.
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Continued from page 21
MEMO has effectively

implemented strategic planning
objectives with four strategies that
emphasize concentrated growth;
continuous improvement; new
product development; and market
development.  The corporate mission
statement reflects the overall goal of
the business which is: “To provide
high quality, low cost money-based
products and services to the members
of the Pennsylvania Food Merchants
Association and additional agents of
the related business subsidiaries. The
business will focus on offering new
products and services that provide a
profit contribution to the Pennsylvania
Food Merchants Association,
consistent with the philosophy of
improving the public image,
effectiveness and profitability of
companies in the retail and wholesale
food distribution industry.” MEMO
has stood by its mission and
corporate philosophy by dedicating
resources to achieve the strategic
objectives. The business is
enthusiastic about serving the
increased number of consumers in
the targeted markets and offering
products and services with the
breadth and versatility of the
products accommodating both
agents and consumers. The
environmental factors both external
and internal are continuously
evaluated to assure the business has
effective and efficient policies and
procedures implemented that
successfully accomplish its strategies.

MEMO looks forward to the
projected growth opportunities in the
money services industry and would
like to express appreciation to its
stakeholders who continue to support
the goals and objectives of the

Since 1991, the Scanning
Certification Program has
helped participating retailers

provide price accuracy and appro-
priate pricing information to con-
sumers in Pennsylvania and sur-
rounding states. The main objectives
of this voluntary price accuracy pro-
gram are to clearly identify for cus-
tomers the prices of all items in the
store and to ensure that customers
are charged the lowest advertised
price at checkout.

Program guidelines require stores
to ensure that shelf tags are accurate
and legible, that scanners are
programmed to charge the lowest
advertised price, that appropriate
employees receive price accuracy
training, and that consumers receive
information about their rights as
scanning store customers.  

Program auditors conduct
unannounced in-store inspections to
measure compliance with program
standards. Certification is awarded to
stores who have implemented
program requirements and achieve an
accuracy rating of at least 98 percent
on a random sampling of items.

The Scanning Certification Program
provides public recognition for stores
that achieve and maintain a high level
of scanning and pricing accuracy.
Adherence to program requirements
helps prevent overcharges that erode
consumer confidence and under-
charges that cost stores money.
Certified stores also fulfill the
Pennsylvania state requirements of
Act 155 for the annual inspection of
checkout scanning systems.  

The program has grown
significantly in the last 11 years.
Membership has risen from 10 study
participants in 1991 to more than 1,200
supermarkets and convenience stores
today. One hundred and thirty-three

inspections were performed in 1993.
Ten times that number of inspections
were performed in the last 12 months. 

Most importantly, the Scanning
Certification Program is meeting its
main goal of improving price
accuracy. The average supermarket
price accuracy for member stores has
increased from 96.9 percent in 1991 to
98.9 percent in fiscal 2002. Detailed
inspection results were recently
published in the program’s 2001-2002
annual report.

The Scanning Certification Program
has received nationwide attention for
its proactive approach to price
accuracy issues. The program’s staff
and Board of Advisors have worked
with industry groups and government
agencies on various pricing and
scanning issues. The program is also
recognized by the Commonwealth of
Pennsylvania as an approved certifier
for Act 155 price verification
inspections.

As it continues its second decade of
operation, the program remains
committed to its mission to increase
participation, help stores work toward
100 percent price accuracy, and ensure
customer satisfaction with checkout
scanning.

The Scanning Certification Program
was developed by a Board of Advisors,

which continues to set policy and
oversee all aspects of the program.

The current members of the Board
of Advisors are:

Edward D. Arnoldi
Pennsylvania Association 
of Weights & Measures

Mary Bach
Consumer Advocate

Murray Battleman
Richboro Shop ‘n Bag

Ken Deitzler
Pennsylvania Department 
of Agriculture

Dr. Drew Hyman
Pennsylvania State University

Ric LeBlanc
Pennsylvania Office 
of Attorney General

David McCorkle
Pennsylvania Food 
Merchants Association

Kevin Mullen
SUPERVALU, Inc.
Pittsburgh Division

Peg Rhodes
United Food & 
Commercial Workers

Steve Swan
Retalix

Bill Wolf 
C & L Retail Systems

F. Dolores Yuckenberg
West Shore Senior Center
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SCP Helps Retailers Insure Price Accuracy
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Pat Kilgour, project manager/webmaster, center; and staff Travis Wrobbel, imaging
services analyst; and Mary Talley, project specialist, maintain responsibility for
MEMO’s web site, intranet, document content management, indexing and archiving
of MEMO’s AS400 generated agent financial reports and other reports.

Manny Iem, compliance specialist;
and Judy Johnson-Ward, compliance
officer, daily monitor legislative
activity and regulations. 

MEMO employs two bilingual agent service
representatives, Emily Iem and Roberto
Marroquin, to assist Spanish speaking agents
and customers.

MEMO Committed to Quality Service
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Merchants Express Money
Order Company (MEMO),
a wholly owned business

subsidiary of Pennsylvania Food
Merchants Association (PFMA), is one
of the nation’s leading money services
businesses offering money services
products to a variety of retailers in the
U.S. MEMO is currently marketing its
money order and gift certificate prod-
ucts in 32 states. MEMO products are
also marketed through business
alliance relationships with joint mar-
keting agreements and endorsements,
enabling both parties to market the
others products, offering a product
mix to enhance market share and
accommodate retailer and consumer
demand. MEMO’s business alliance
with American Payment Systems
(APS) provides the offering of the

QuickPay! product that is a
walk-in bill payment service.
QuickPay! offers “real time”
electronic interface with major
utility companies and ven-
dors, assuring quick credit
posting of the consumers’ bill
payments. Through its busi-
ness alliance with CellCards a
division of APS, MEMO is cur-
rently running a regional pilot
offering a pre-paid cellular
long distance service and cel-
lular phones. Additionally, as
part of the joint marketing
agreement, APS is marketing
MEMO money orders and gift
certificates targeting its 12,000
retailers.

The strategic business alliance with
the Food Marketing Institute (FMI)
also assists in MEMO’s growth and
expansion. The business alliance with
FMI is value added to the national
expansion objective, enabling both
MEMO and FMI to market the money
order and gift certificate products and
services to FMI’s national membership
of retail food stores. The positive
synergy between FMI and
MEMO/PFMA is beneficial to both
retailers and the associations as they
continue to place a high priority and
focus on serving members’ needs.

MEMO has successfully enhanced
its national Call Center accommodat-
ing large volumes of daily incoming
calls that service both retailers and
consumers. The Call Center is consis-
tent with the continuous improvement
objective of the business and has
assured that MEMO continues to
remain unsurpassed in offering the
highest quality of customer satisfac-
tion. The Call Center is equipped with
an Automated Phone Attendant that is
available to accommodate the agents
and consumers inquiries seven days a
week and 24 hours per day. MEMO’s
dedicated Call Center Representatives,
Bi-Lingual Representatives and Help
Desk Technicians are available five
days per week during the regular busi-
ness hours and have established a
direct relationship with the agents con-
sistent with the customer satisfaction
objectives of the business.  

(Continued on the next page)         

MEMO takes pride in the concept of
maintaining a “within-arms length”
relationship approach with the money
services agents, enabling MEMO to
quickly reach agents. The availability
of Member Services Representatives
having established a direct
relationship with the agents has
assured that MEMO is available and
ready to accommodate upon request.
Additionally, the MEMO web site
(memco.com) is available and serves
as an effective communication tool,
providing pertinent information to
agents and consumers. The web site
provides user-friendly customer
service features, direct links to
MEMO’s strategic business alliances, is
a marketing tool for MEMO’s products
and services and serves as a legislative
information source for those interested
in the money services business.   

Both the federal and state
government regulate the money
services industry and it is essential that
MEMO stay abreast of the regulatory
guidelines imposed by the regulatory
agencies. MEMO plays an active role
in legislative matters with ongoing
participation with the industry
working in collaboration with the
government agencies to assure
effective compliance of the Bank
Secrecy Act and the U.S. Patriot Act.
An integral part of the MEMO
Compliance Program is to educate the
agents on the regulatory guidelines
and reporting requirements under
these Acts. MEMO recently updated
the comprehensive Agent Guide to
Anti-Money Laundering that is
distributed to all MEMO agents and
also has staff available to provide
employee training to interested agents.
The MEMO Compliance Officer and
staff actively monitor money services
transactions and assure that applicable
reporting documents are presented as
required. (Continued on page 22)

Tanya Butler 
Vice President, Money Services

Terry Smith, operations manager, seated, and her staff are responsible for agent
payments, accounts receivable and bank clearings. Standing from left, Trisha
Byers, agent service representative; Jeannette Gipe and David Baldwin,
operations analysts; Roberto Marroquin, bilingual agent service representative;
Lesa Althoff, operations coordinator; and Kristin Jones, operations clerk. Emily
Iem, bilingual agent service representative is pictured on page 22.

Fred Johnston, operations manager, seated, leads MEMO’s customer service,
polling and data entry functions. Standing from left, Tina Kresge, claims
processor; Tiara Banks, operations clerk; Amber Wilson, call center
representative; Charlotte Knisely, call center analyst; Kim Massal, call center
representative; Peggy Langenbach, operations clerk; and Steve Orner, polling
administrator. Not pictured is Bill Searer, electronic polling/data entry

Jennifer Hamelin 
Administrative Assistant

New Products and Market Development 
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Visit our web site at
www.memoco.com.

Emphasis on Growth, Continuous Improvement


