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I am honored to serve as
chairman of the Pennsylvania
Food Merchants Association
(PFMA). It’s been an active
year for the association as we
worked to prevent costly legislation and undue regulation.
Property tax reform will continue to be an issue this year
since legislators did not agree
on a solution last year. The
issue requires your attention
since it could possibly impact
business’ sales taxes and perChris Michael
sonal property taxes, your
PFMA Chairman
customers and the public
Associated Wholesalers, Inc.
school system in the
Commonwealth.
The majority of Pennsylvania’s school districts
rejected Governor Rendell’s original plan to reduce
property taxes through slot machine revenue.
Lawmakers’ proposals to broaden the sales tax on
food and clothing were also defeated thanks to the
testimony of business owners. The Governor is still
eager to pass a property tax reform bill. The dilemma
remains as to the best way to provide meaningful
reform. We will remain diligent in monitoring this
issue.
Last fall, PFMA worked cooperatively with other
business groups to advocate significant business tax
reform. HB 515 would have established a single
sales factor for Corporate Net Income (CNI) tax
apportionment; raised the cap on Net Operating
Losses (NOL) to $10 million or 75 percent of a company’s taxable income; and lowered the state’s
Personal Income Tax (PIT) from 3.07 to 3.05 percent.
Governor Rendell vetoed the bill saying its supporters were more interested in their own pocket books
and less interested in being financially responsible
and taking care of critical human service needs.
While that bill did not pass, the governor included
some modest business tax reforms in his 2006-07

budget, including a decrease in the Capital Stock and
Franchise Tax (CSFT) from 4.99 mils to 4.89 mils
retroactive to the start of 2006 and from 4.89 to 3.89
mils at the start of 2007. The cap on NOL would
increase from 2 million to 3 million.
Methamphetamine drug labs continue to be a
national problem and the issue has brought greater
regulation of products containing Pseudoephedrine
(PSE). In March 2006, provisions of the Combat
Meth Act were included in the USA Patriot
Reauthorization Act, which was signed into law by
the President. The provisions have limited the
amount of these products customers are allowed to
purchase and the way retailers sell them. Additional
restrictions could be forthcoming on the state level,
since the provisions did not provide for federal preemption, allowing individual states to enact additional
restrictions. PFMA and the Pennsylvania Pharmacy
Council (PPC) worked to include an affirmative
defense for stores that have adopted a policy relating
to the sale of PSE products or adopted a disciplinary
policy that includes employee counseling and suspension for failure to comply with the law.
PFMA continues to have representation on the
Pennsylvania Milk Marketing Board (PMMB). Donn
Snyder of Saul Ewing Attorneys at Law, has represented Pennsylvania retailer’s interest on the board
for the past 20 years. Since 1998, John Liptock,
CPA, a partner with the firm of Reinsel Kuntz Lesher,
LLP, has documented retail handling cost increases
and presented testimony to the PMMB. The board
has approved increases in retailer margins based on
that testimony. In 2006, PFMA Corporate Counsel
Kevin Lutkins will represent the association on
PMMB matters. PFMA thanks Donn Snyder and
John Liptock for their service.
These are just a few issues that PFMA acted on
during 2005. Please see the government relations
section of this report for a complete summary.
I urge all retailers to keep informed on these
issues and to become involved in the association.
Your input can help shape legislation.
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A Word from the President
PFMA has published an Annual Report since 1989 to
summarize the activities of the association, thank industry
leaders for their involvement and recognize the effort of all
staff providing service to the membership. In 1989, just after
the completion of the consolidation of PFMA’s Erie and
Harrisburg offices, 27 managers were listed in the report.
Today 33% of those managers continue their service to the
membership and six have retired with the support of association retirement benefits. I like to think that the close working
relationship between the board of directors and association
employees has created challenging business and government
relations opportunities providing us all with a chance to
learn, grow and achieve our professional objectives.
2005 Highlights include:
1. Association Directors and staff completed a six month
analysis of Association services and businesses in order to
establish financial and programmatic goals for the next three
years. Final recommendations were approved and the
2005/2006 budget was based on priorities.
2. Money Services Division associates, led by Tanya
Butler, focused their attention on compliance with federal
and state laws and regulations guiding the licensed money
service businesses. Their efforts have improved security,
customer service and profitability.
3. The Association Services Division led by Randy St.
John improved services by consolidating responsibilities and
carefully managing resources. The implementation of a membership recruitment program in 2006 will increase support
for critical government relations, Pharmacy Council and
member education programs. The department has responded
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to more than 1,500 requests
for legislative information in
the past 24 months.
4. Independent organizations long supported by the
association including the
Pennsylvania Pharmacy
Council and Delaware Food
Industry Council directed by
Melanie Horvath; and the
Responsible Tobacco Sale
Certification Program and
the Scanning Certification
Program directed by Autumn
Thomas have all taken
action to become financially
independent by 2007.

David McCorkle
PFMA President & CEO

5. The sales team led by Hans Leyer, information technology department led by Beth Mullen, accounting department
led by Karen Wilbert and PCRS led by Autumn Thomas have
provided management, membership service and financial
support for all association activities.
Please pay special attention this year to the members and
directors who contribute their time to association leadership
activities. We thank you for your ideas and support. During
the 2006 Annual Conference, we look forward to continuing
the tradition of honoring directors and members with our
Keystone Awards!
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And Help Shape Legislation
Who would have guessed that a hurricane could
have such a huge economic impact on the country?
Hurricane Katrina not only devastated the Gulf
Coast, it had major implications for the convenience
store industry.
As the Pennsylvania Convenience Store Council
(PCSC) chairman, I visited Pennsylvania legislators
to discuss the high gasoline prices, drive-offs, debit
card holds and the minimum wage.
In September, supply and demand problems had
an impact on oil production, refining and distribution
and resulted in huge price increases. The association
kept in contact with the Attorney General’s office to
assure them that retail price increases were reflective of wholesale prices. PCSC member Mike
Cortez, Sheetz, Inc., and PFMA’s Randy St. John
testified on behalf of the association at a House
Republican Policy Committee hearing to discuss
whether government-mandated action should be
taken to reduce fuel prices and to justify the legitimate price increases.
PFMA and PCSC developed a fair pricing policy
statement and shared it with elected officials, regulators, the media, and consumers. The association’s
quick action to open communication lines has so far
kept a series of “price gouging” bills at bay.
The Pennsylvania Attorney General’s office also
contacted the association about debit cards holds on
fuel transactions. The concern was that customers
could have holds placed on their checking accounts,
which might prevent them from accessing their funds
for several days after the transaction. After a meeting with the Attorney General’s office, the
Pennsylvania Banker’s Association and the NYCE
network, it was made clear that retailers are the
source of the amount of holds or pre-authorizations,
but they are not the source of delays in releasing
amounts, which reflect the difference between the

actual sale and pre-authorized
amount. Those delays can be
caused by banks and credit
unions or by processing networks. PCSC continues to
work with the legislature and
the Attorney General’s office
to develop an alternative to
mandatory legislation.
In addition, retailers continue to fight a national battle on
credit card interchange fees.
The National Association of
Convenience Stores (NACS)
Sam Anderson
and the Food Marketing
PCSC Chairman
Institute (FMI) have been
Pump n Pantry
working on our behalf to educate lawmakers on these
unfair fees. NACS Chairman Hank Armour testified
before the House Energy and Commerce
Committee’s Subcommittee on Commerce, Trade
and Consumer Protection in February, saying that
retailers and consumers pay $27 billion in interchange each year in the United States, and that
even more problematic “are the lengths to which the
credit card companies go to assure that consumers
remain in the dark about these fees.”
Tim Hammonds, president and CEO of FMI, also
provided testimony before the subcommittee. He
relayed that FMI members have seen the fee paid to
credit card companies increase by roughly 700 percent over the past 10 years as a result of combined
growth in rate and volume of the credit card industry.
We all need to take a stand on this issue, which
seriously impacts our bottom line.
I’m looking forward to another productive year in
the industry. Join me by getting involved with PCSC.
We welcome your input.
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“The mission of the Pennsylvania Food Merchants Association/Pennsylvania
Convenience Store Council is to improve the public image, effectiveness and
profitability of companies in the retail and wholesale food distribution industry.”
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2005 — A Year of Changes
2005 was a year of entrances and exits at PFMA. Many of our long-time friends either retired this
year or moved on to other careers.

Exits

Randy St. John
Sr. Vice President,
Association Services

Vince Anderson, Wawa, headed to retirement in 2005 and was honored at our Annual Conference in
Hershey. He is the first and only recipient of a PFMA Keystone Award for Lifetime Achievement.
Anderson was PFMA’s chairman for two years, from 1991 – 1993 and was present when the
Pennsylvania Convenience Store Council was formed. He later chaired that council from 2002 – 2004.
As a long-time Board member and Convenience Store Council member, he brought wisdom and perspective to all Board and C-Store Council discussions. On May 25, the food industry said good-bye to
Vince at our Annual Dinner. Vince and his wife Bonnie are dividing their time between their home in
Philadelphia and a second home in Colorado.
Following the publication of the Food Industry Advisor in May of 2005, Griffin Communications took
over the paper. PFMA continues to provide content about the Delaware Food Industry Council, the
Pennsylvania Pharmacy Council, and Pennsylvania government relations. However, PFMA’s long-time
Food Industry Advisor Editor, Ed Conley, has retired. Ed was honored for his years of service at PFMA
at the Western Pennsylvania FoodPAC Golf Outing in September. Tom Cirino, formerly PFMA’s eastern
Pennsylvania reporter and salesman, stayed with the paper as General Manager of the Food Industry
Advisor.
Jennifer Walker, who was PFMA’s government relations
voice on the Hill in Harrisburg, left PFMA in June of 2005. She
is now doing regulatory affairs lobbying for PECO, an electric
and natural gas distributor.
Mark Kleinschmidt, founding Executive Director of the
Delaware Food Industry Council, departed early in 2006. He
has moved on to become the President of the New Castle
County Chamber of Commerce.

Entrances

The Association Services staff includes Jamie Overmiller,
executive assistant; Ellen Markle, administrative assistant;
and Elizabeth Peroni, director of communications and
media relations.

Following the departure of Mark Kleinschmidt from the
DFIC, Board members selected Julie Miro-Wenger as the
council’s new Executive Director. She has extensive background in marketing and communications, and has already
hosted a major conference for the group.
Randy St. John has taken over Jennifer Walker’s responsibilities in the government relations area. In an effort to get the
membership informed about political activities in Harrisburg, he
sends out a weekly Legislative Update, which goes out to all
Board, C-Store Council, FoodPAC Committee, and Legislative
Committee members.

Thank You!

PFMA and PCSC members had the opportunity to thank Vince
Anderson, Wawa, for his many years of service on the board and
executive committee. PFMA Chairman Walt Rubel, left, and board
member Mark Suprenant, Wawa, thank Bonnie and Vince
Anderson for their friendship and their service to the association
during the annual conference in May 2005. Anderson received the
first-ever Keystone Award for Lifetime Achievement.
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Food Industry Advisor Editor Ed Conley receives a
thank you gift from Randy St. John, PFMA senior
vice president of association services, right, during
the Western Pennsylvania FoodPAC golf outing in
September 2005. Conley retired from PFMA last
May following the newspaper’s sale to GC
Publishing.

David McCorkle, PFMA President & CEO, left,
presents a plaque with the chairman’s gavel to
Walt Rubel, Acme Markets/Albertsons, thanking
him for his service as PFMA chairman during the
PFMA/PCSC Annual Conference in May 2005.
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SCP Gains Recognition, Improves Accuracy

Scanning Certification Program
Board of Advisors

Since 1991, the Scanning Certification Program
(SCP) has helped participating retailers provide price
accuracy and appropriate pricing information to consumers in Pennsylvania and surrounding states. The
main objectives of this voluntary price accuracy program are to clearly identify for customers the prices of
all items in the store and to ensure that customers are
charged the lowest advertised price at checkout.
Program guidelines require stores to ensure that
shelf tags are accurate and legible, that scanners are
programmed to charge the lowest advertised price,
that appropriate employees receive price accuracy
training, and that consumers receive information about
their rights as scanning store customers.
Program auditors conduct unannounced in-store
inspections to measure compliance with program standards. Certification is awarded to stores who have
implemented program requirements and achieve an
accuracy rating of at least 98 percent on a random
sampling of items.
The Scanning Certification Program provides public
recognition for stores that achieve and maintain a high
level of scanning and pricing accuracy. Adherence to
program requirements helps prevent overcharges that
erode consumer confidence and under-charges that
cost stores money. Certified stores also fulfill the
Pennsylvania state requirements of Act 155 for the

annual inspection of checkout scanning
systems.
The program has grown significantly since its inception.
Membership has risen from 10
study participants in 1991 to more
than 1,300 supermarkets and convenience stores today. One hundred and thirty-three inspections
were performed in 1993. Ten times
that number of inspections were performed in the last year.
Most importantly, the Scanning Certification
Program is meeting its main goal of improving price
accuracy. The average supermarket price accuracy for
member stores has increased from 96.9 percent in
1991 to 99.12 percent in fiscal 2005.
The Scanning Certification Program has received
nationwide attention for its proactive approach to price
accuracy issues. The Pennsylvania Association of
Weights and Measures honored the Scanning
Certification Program with its 2005 Industry of the
Year Award, in recognition of outstanding performance
and cooperation in assuring equity in the retail market.
The program is also recognized by the Commonwealth
of Pennsylvania as an approved certifier for Act 155
price verification inspections.

The Scanning Certification Program was
developed by a Board of Advisors, which
continues to set policy and oversee all
aspects of the program. The current
members of the Board of Advisor are:

Edward D. Arnoldi
Pennsylvania Association
of Weights and Measures

Mary Bach
Consumer Advocate

Murray Battleman
Richboro Shop ‘n Bag

Ken Deitzler
Pennsylvania Department of Agriculture

Dean Ely
Pennsylvania Association
of Weights and Measures

Dr. Drew Hyman
Pennsylvania State University

Ric LeBlanc
Pennsylvania Office of Attorney General

RTSCP Helps Retailers Comply

David McCorkle
Pennsylvania Food Merchants Association

Kevin Mullen
In support of tobacco sale laws and out of concern for the health of youth, responsible retailers recognize the need to take all necessary steps to prevent the sale of
tobacco to minors.
In 1999, at the request of several prominent Pennsylvania retailers, Pennsylvania’s
Attorney General, Secretary of Health, Physician General, as well as representatives
of regulatory and law enforcement agencies, tobacco-use prevention coalitions and
retail companies, held a series of meetings to discuss ways to improve compliance
with tobacco sale laws.
The result of the group’s work was the creation of the Responsible Tobacco Sale
Certification Program (RTSCP), which was incorporated in January 2000. A Board of
Advisors oversees the RTSCP and has as its members many of the people who
developed the program. Scott Hartman, Rutter’s Farm Stores, serves as the board’s
Chairman and Tim Reardon, Giant Food Stores, is Secretary. PFMA’s Autumn Thomas
serves as the program’s President.
Missy Wellington
The goal of the RTSCP is to reduce the use of tobacco by minors in preventing the
RTSCP Manager
sale of tobacco products to anyone under 18 years of age. This voluntary program
also aims to assure consumers and government officials of participating retailers’
commitment to enforcing tobacco sale regulations. The RTSCP provides guidelines for
member stores to follow aimed at preventing illegal tobacco sales and improving compliance with tobacco
sale regulations. The “best practices” standards are detailed in the program’s Operations Manual.
Participating retailers must: 1) follow appropriate tobacco sale policies; 2) provide thorough training to clerks
about tobacco sale laws and procedures; 3) post signage in stores announcing no tobacco sales to minors;
and 4) pass periodic, unannounced compliance inspections by RTSCP inspectors. RTSCP compliance
inspections are conducted by adult RTSCP inspectors who accompany secret shoppers, minors between
the ages of 15 and 17, to each store. The youth secret shopper attempts to purchase tobacco while the
adult inspector witnesses the transaction. Regardless of the outcome, the adult inspector gives immediate
feedback to the clerk and manager, and conducts a brief interview of the clerk.
Inspection results and interview responses are compiled and analyzed in an effort to better understand
why clerks do or do not sell tobacco to minors. This feedback should enhance retailer best practices tobacco sale policies and training programs over time.
Certification is awarded to stores that have implemented program guidelines and do not sell tobacco to
youth secret shoppers during two consecutive compliance inspections. Stores earning certification undergo
unannounced compliance inspections every six months.
The RTSCP became operational in 2001. Current participating companies include: Bill’s ShurSave supermarkets, Clemens Family Markets, Crossroads Convenience, Giant Food Stores, Handee Marts, Pathmark,
Rutter’s Farm Stores, Shipley Stores, Sunoco and Wawa.
The Pennsylvania Convenience Store Council and the Norristown, Pennsylvania City Council also
endorse the RTSCP. To date more than 14,000 tobacco sale compliance inspections have been performed
in member stores across Pennsylvania. It is expected that the program will continue to grow significantly.
Any retail company that sells tobacco is eligible to participate in the RTSCP. Stores are charged an initial
enrollment fee and separate on-site inspection fees for tests performed.
For more information, contact Missy Wellington at 800.543.8207 or mwellington@pfma.net.
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PCSC Secretary Paul Rankin, right, Country Fair,
talked with Rep. John Evans (R-Crawford & Erie
counties) about price gouging and meth legislation
during a PCSC’s “Day on the Hill” in November
2005.

PFMA’s Government Relations staff constantly reviews legislative
and regulatory issues for PFMA/PCSC and Pennsylvania Pharmacy
Council members. From left, Annette Knapp, communications/
information specialist; Randy St. John, senior vice president,
association services; Melanie Horvath, director of association
services; and David McCorkle, president and CEO.

Mike Cortez, vice president and general counsel
for Sheetz, Inc., testifies before a joint House
Committee on fuel pricing in Pennsylvania on
behalf of the Pennsylvania Convenience Store
Council.

Randy St. John, PFMA senior vice president, association services, provides a legislative update for
members of the PFMA board of directors and PCSC executive committee during their joint meeting at
the annual conference, May 2005.

2005 Issues Summary
Alcohol Sales

Debit Card Holds

Background: In 2005, the Pennsylvania legislature passed a bill that would allow beer distributors to
open from noon to 5 p.m. on Sundays. Previously, only taverns, clubs and restaurants could sell beer
on Sundays and were limited to selling two 6-packs per customer. The legislature also increased the
discount on Pennsylvania Liquor Control Board (PLCB) purchases for taverns, clubs, and restaurants
from 7 to 10% and lifted a prior restriction, which stated that only restaurants with revenues consisting of 30% food sales would be eligible to be open on Sundays.

Background: In September 2005, after gasoline prices increased due to supply complications
resulting from Hurricane Katrina, PFMA was contacted by the Attorney General’s office about
debit card holds on fuel transactions. The concern was that customers could have holds
placed on their checking accounts, which might prevent them from accessing their funds for
several days after transactions had been made.

Efforts: PFMA continues to hold informal meetings with selected legislators in an effort to improve
the business climate for the sale of adult beverages.
Result: This legislation, in addition to other legislation, which enables 25% of PLCB stores to be
open on Sundays, indicates a gradual drift toward liberalizing the sale of alcohol in Pennsylvania.
PFMA will continue to campaign for changes in how alcoholic beverages are sold in Pennsylvania.

Business Tax Reform
Background: There was a big push in the fall of 2005 to pass legislation to reduce business taxes —
in the form of Rep. Dave Reed’s (R-Indiana) HB 515. The bill would have, over four years, established a single sales factor for Corporate Net Income (CNI) tax apportionment; raised the cap on Net
Operating Losses (NOL) to $10 million or 75 percent of a company’s taxable income; and lowered
the state’s Personal Income Tax (PIT) from 3.07 to 3.05 percent.
The current CNI formula taxes businesses on three factors: in-state payroll (20 percent of liability),
in-state property assets (20 percent), and in-state sales (60 percent).
On December 23, Governor Rendell vetoed HB 515. In a press release, the Governor said those
who wanted him to sign HB 515 into law were more interested in their own pocket books and less
interested in being financially responsible and taking care of critical human service needs.
On January 31, House Republicans attempted to override Governor Rendell’s veto of the bill. The
override attempt failed, however, the Governor revealed as part of his 2006-2007 state budget proposal some of his own business tax reductions.
Efforts: PFMA staff worked cooperatively with other business groups to advocate the passage of
this comprehensive business tax reform.
Result: Even though HB 515 failed to be enacted, Governor Rendell included modest business tax
reforms within his proposed budget for 2006-2007. The business tax reduction proposals in the new
budget include a decrease in the Capital Stock and Franchise Tax (CSFT) from 4.99 mils to 4.89 mils
retroactive to the start of 2006 and from 4.89 to 3.89 mils at the start of 2007. The cap on NOL
would increase from 2 million to 3 million.

The Attorney General’s Office felt that retailers should post a statement on their pumps
informing customers that a hold on the account may be placed and may take several days to
clear.
In October, Rep. Linda Bebko-Jones (D-Erie) introduced HB 2176 concerning debit card
holds and the bill currently resides in the House Consumer Affairs Committee. The legislation
would limit the amount of money fuel vendors could hold before a consumer’s debit card purchase had cleared and bar vendors from placing holds on a consumer’s account in excess of
the price of the fuel purchased. This legislation would also require vendors to post a sign on
their premises alerting customers that holds might be placed and for how long.
In March 2006, Rep. Joe Preston (D-Allegheny) was also working to introduce a bill to place
restrictions on debit card holds. The bill would include provisions concerning the length of the
hold and a requirement that makes “holders” announce their policies.
Efforts: PFMA staff met with the Attorney General’s Office, the Pa. Bankers Association and
the NYCE Network in the fall to discuss the issue. Representatives from NYCE made it clear
that retailers are the source of the amount of holds or pre-authorizations, but they are not the
source of delays in releasing amounts, which reflect the difference between the actual sale
and pre-authorized amount. It was determined that delays can be caused by either banks and
credit unions or by processing networks.
PCSC members voiced their opposition to the suggestion that retailers should post notices
and suggested that banks should be in charge of informing their customers of hold policies.
PFMA staff attended another meeting at the Attorney General’s office in December to discuss the issue. PFMA staff made it clear at the meeting that retailers did not want to post
more notices on their pumps. If forced to post a notice, it would simply state that customers
should contact their card-issuing banks.
Result: PFMA staff plans to continue working with the Attorney General’s office and the legislature to develop an alternative to mandatory legislation.

Drive Offs
Background: In the wake of Hurricane Katrina and the resulting increase in gasoline prices, retailers
also experienced an increase in fuel theft or “drive off” activity.

ond offense, third and subsequent offenses would be punishable by a 6-month loss of driving
penalties.

Efforts: To address retailers’ experience with gasoline theft, State Rep. Marc Gergely (D-Allegheny)
introduced HB 1949 to increase penalties for drive offs. Under current law, a first offense carries a
fine of $100-250; second offense a fine of $250-500; and a third offense of at least $500. Gergely’s
bill would impose a 30-day loss of driving privilege for the first offense, and 60-day loss for the sec-

Result: In November 2005, PFMA staff requested that Rep. Gergely investigate a civil recovery procedure for drive-offs. Members support legislation that would allow retailers to ask the
state for driver information gained from a license plate of a drive off thief. HB 1949 currently
resides in the House Judiciary Committee.
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2005 Issues Summary
Employer Immunity

Employer Health Insurance

Background: Governor Rendell signed legislation (SB 69) sponsored by Sen. Pat Vance (RCumberland/York) that grants immunity to employers who respond in good faith with reference
information on current or former employees.

Background: Rep. Jake Wheatley Jr. (D-Pittsburgh) prompted the state Department of Public
Welfare (DPW) to release data on the number of Pennsylvania workers on Medicaid. His feeling is
that employers – not the state – should be providing health coverage to their workers.

Efforts: PFMA staff strongly supported the passage of this legislation.

Rep. Kathy Manderino (D-Phila.) introduced HB 1460 (Workers Health Insurance Plan Act) which
would provide basic health insurance for employees. The bill sets criteria for mandatory participation
for certain classes of employers and provides for penalties for non-compliance. Manderino’s bill,
which currently resides in the House Insurance Committee, would require employers with at least 50
employees to participate in a state-negotiated health insurance plan unless they provided their own
coverage.

Result: Pennsylvania is now one of 37 states that provide statutory protection for employers who
respond to reference requests.

Food Contamination Tabletop Exercise
Background: On June 30, 2005, PFMA co-hosted a Pennsylvania Food Contamination Exercise
with the Pennsylvania Emergency Management Agency (PEMA). The exercise focused on both
the public and private sector’s response to and recovery from a terrorist attack on the food supply
in central Pennsylvania. Players in the exercise included FBI, FEMA, U.S. Attorney’s Office,
PEMA, PDA, Pa. DOH, State Police, Regional Terrorism Task Forces, County Emergency
Management officers and central Pennsylvania supermarket and convenience store representatives.
Efforts: The overall objectives of the tabletop exercise were to:
• Clarify roles and responsibilities both in the private and public sector
in the event of a terrorist attack on our food supply;
• Test the food sector’s ability to monitor the integrity of each segment
of the food chain in an emergency situation;
• Assess internal and external communications in order to respond/recover
from a malicious act on the food supply;
• Identify ways to maintain consumer confidence throughout the scenario;
• Identify gaps, overlaps and inconsistencies with various plans as well as strengths
and weaknesses for an After Action Report; and
• Provide input on how the interrelationships between public and private sectors
can be improved.
Result: As a result of the tabletop exercise, an FBI representative was able to form an
Agroterorrism Stakeholders group that meets quarterly to further discuss these issues. All parties
involved in a possible attack on the food supply are working to close communication gaps and further educate each other on their roles in an emergency situation. The Pennsylvania Department of
Agriculture is working toward a common contact database for all food purveyors as part of the
Garrison Digital Health System (see “Food Safety” remarks). Delaware Valley College is tentatively planning to host another contamination exercise for the eastern part of the state.

Food Safety
Background: In the fall of 2005, the Pennsylvania Auditor General released a set of food safety
recommendations for the Pennsylvania Department of Agriculture (PDA) to consider.
In December, PDA began to replace an antiquated food inspection process with a new webbased system that would give consumers online access to food inspection reports via the
Garrison Enterprises Digital Health Department System. Food inspection reports conducted after
January 1, 2006 became available to the public via PDA’s website.
At this time, PDA is considering re-classifying certain types of establishments into two relabeled, existing laws – the Public Eating and Drinking Establishment law and the Food Act (Act
70). Retail food establishments would be classified under the Public Eating and Drinking Places
law — renamed as the Retail Food Law, while food processors and wholesale food operations
would remain classified under Act 70 — the Food Act.
PDA has also considered suggested changes to the food laws that would require all 203
Pennsylvania municipalities with local health departments to report their inspection results to PDA
via the digital health system. A centralized database such as this would also make it easier to
notify all food establishments across the Commonwealth (with its many food safety jurisdictions)
in case of a food safety emergency.
PDA is still in the discussion phase of final actions to be taken in response to the Auditor
General’s report, but the main emphasis, currently, is on making inspection results uniform.
Efforts: PFMA and PCSC announced support of the Auditor General’s recommendations and
applauded the changes that PDA was considering as a result. PFMA and the Pennsylvania
Restaurant Association held several conversations with PDA staff about the content and form of
the web site postings. Overall, the membership is in favor of any program that brings more uniformity to food safety in Pennsylvania.
Result: PFMA staff will soon be meeting with PDA’s Bureau of Food Safety to discuss needed
changes to Act 369. The Department is proposing amendments to the 60-year old law to better
reflect current business practices as well as changes to federal Food and Drug Administration
(FDA) guidelines like those written into the state’s food code.

Gift Cards
Background: In January 2006, State Treasurer Robert Casey, Jr. urged the General Assembly to
pass legislation that would eliminate expiration dates and prohibit the imposition of fees on gift
cards. On January 24, the House Finance Committee met to discuss gift card legislation — HB
552, introduced by Rep. Stern (R-Blair). Under current law, gift cards or certificates, which have
remained unredeemed for two years or more after the redemption period has expired or for five
years or more from the date of issuance (if no redemption period is specified), are presumed
abandoned and unclaimed and escheated to the state. Stern’s bill allows gift certificates and gift
cards to contain expiration dates and dormancy fees if the issuer is willing to escheat remaining
balances to the state or avoid escheating to the state if the issuers’ gift cards and gift certificates do not contain any fees or an expiration date. House Bill 552 was approved by the House
193-0. It now goes to the state Senate for consideration.
HB 311 (an unfair trade practices and consumer protection bill) was also amended to further
define as an unfair practice “levying or assessing a dormancy fee on a gift certificate or gift
card.” A dormancy fee would be defined as imposing a fixed charge or fee, whether assessed
one time or periodically, that reduces the amount for which the holder may redeem the gift certificate or gift card because of inactivity or lack of use. The bill was unanimously reported as
amended to exclude expiration dates and fees in exchange for escheat exemption.
Efforts: PFMA kept members up-to-date on gift card legislation via weekly legislative updates.
Result: PFMA staff will continue to closely monitor developments with gift card legislation.
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On April 3, Reps. Manderino and John Taylor (R-Philadelphia) introduced HB 2495 — a bill that
would require companies to spend at least 9 percent of their payroll on healthcare. Not-for-profit
companies employing more than 10,000 employees would be required to spend at least seven percent.
Companies would be taxed the difference between the percentage of payroll they do spend and the
9 percent state average. Those monies would go into a reserve fund to be spent by the state for the
Children’s Health Insurance Program (CHIP) and adult basic coverage.
Efforts: PFMA worked collaboratively with national trade associations to help address the issue of
mandatory health benefits. The issue has taken root in other states. In January 2006, the Maryland
legislature passed the Fair Share Health Care Fund Act, requiring companies with more than 10,000
employees to spend at least 8 percent of their payroll on health benefits or contribute an equal
amount to the state’s health care program for the underprivileged.
Result: PFMA will continue to support efforts against this type of mandatory health care legislation.

Fuel Issues
Background: Since Hurricane Katrina, gasoline prices have increased significantly across the
country. A series of complex supply and demand problems had an impact on oil production, refining, and distribution and resulted in price increases. In September 2005, a two-week waiver of the
rules governing truckers carrying petroleum products and the number of hours they could drive
without breaks was implemented by Governor Rendell to ensure that there were no barriers to
getting fuel into Pennsylvania.
In September, PFMA staff was in close contact with the Attorney General’s office to provide
assurances that price increases at the retail level for gasoline were reflective of increases in
wholesale prices.
The House Republican Policy Committee decided to hold a hearing to discuss whether there
were actions which could be taken by the legislature to reduce the price of gas and if price
increases in Pennsylvania were caused by legitimate price increases at the wholesale level or
were caused by price gouging retailers. Mike Cortez, vice president and general counsel for
Sheetz, Inc., agreed to testify on behalf of PCSC.
Cortez’s testimony clearly explained that the wholesale price of gasoline had skyrocketed and
that the sole reason for retail price increases was an increase in wholesale price. He explained the
concept of replacement cost and explained why prices can rise quickly and often can change several times per day. In addition, he told legislators that reducing the 30-cent state gas tax would not
be clearly visible to customers and would increase anger levels when the tax was reinstated at a
future date.
Price Gouging Legislation
To address the issue of perceived “price gouging” in the wake of gas price increases following
Hurricane Katrina, Attorney General Tom Corbett worked with Pennsylvania Senators to amend
previously introduced legislation from Sens. Kasunic (D-Fayette) and White (R-Butler) to form SB
450. The bill, which passed the Senate and resides currently in the House Consumer Affairs
Committee, sought to establish a baseline price for goods and services for an average of seven
days prior to the declaration of a state of emergency. Following an emergency declaration and for
30-days after its termination, prices could not rise more than 20% above the baseline except
when the increase in price was “substantially attributable to additional costs that arose within the
chain of distribution.” The bill was circulated to PFMA members and comments were collected.
In October, yet another price gouging bill (HB 2001) was introduced by state Rep. Karen Beyer
(R-Lehigh). This bill, which passed the House and currently resides in the Senate Consumer
Protection and Licensure committee, differs in some ways from SB 450. The bill provides safeguards for consumers against price gouging during a time of a declared emergency while treating
retailers fairly as they have the ability to raise prices as their own prices go up.
On October 26, the House Judiciary Committee held a hearing to discuss both SB 450 and HB
2001. Mike Cortez of Sheetz, Inc. and PFMA’s Randy St. John testified at the hearing. In Cortez’s
testimony, he explained a number of problems with the bills, which related to unclear language and
showed some of the complexities of how gasoline is purchased and priced by retailers in the hope
that legislators might realize how difficult it would be to control the free market through governmental regulation.
To add to the fray, Rep. Tom Gannon (R-Delaware) introduced HB 2329, which would create a
new price gouging law for Pennsylvania. Gannon’s bill has remained in the House Transportation
Committee since December 14.
In February 2006, Rep. Stephan Barrar (R-Chester/Delaware) introduced a bill that would make
it illegal to change or collect a wholesale price of liquid fuel higher than that of the daily reported
rack rate. In addition, Rep. John Payne (R-Dauphin) introduced an amendment to an existing bill
that would require that service stations only raise gasoline prices once per day, regardless of how
their own prices increase.
Efforts: PFMA accomplished the following during the aftermath of Hurricane Katrina and the
resulting rapid increase in the price of gasoline: informed the Attorney General’s Office about
the rapid rise in prices; developed testimony to present to the House Republican Policy
Committee; educated individual legislators to help them understand why retail prices increase
rapidly; and conveyed to the press the retailers’ side of the story. PFMA and PCSC also developed a fair pricing policy statement, which was shared with elected officials, regulators, the media,
and consumers.
Result: PFMA staff acted immediately to open communication lines between all stakeholders in
the fuel price aftermath of Katrina. These efforts have kept what appeared to be almost certain
government regulation of fuel pricing in Pennsylvania at bay.
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2005 Issues Summary
Health Savings Accounts

Identity Theft

Background: HB 107, Rep. Payne’s (R-Dauphin) health savings account (HSA) bill was passed
by the legislature and signed by Governor Rendell in July 2005. The Health Savings Act was to
exclude from taxation any income of a HSA, any amount paid out of a HSA used to pay the
qualified medical expenses of the account beneficiary, and any amount paid out of a HSA that is
used to reimburse an account beneficiary for qualified medical expenses.
Unfortunately, under pressure and threat of veto from the Rendell administration, the tax
exclusion language for contributions was stripped from the bill immediately prior to its passage.
Pennsylvania is one of seven states which have declined to provide an exemption. As a result,
Pennsylvania residents who signed up for health savings accounts last year could get an
unpleasant surprise when they prepare their income taxes.
As a remedy, on October 24, 2005, Rep. Payne introduced HB 2125 to exempt employer
and employee contributions to health savings accounts from the state income tax. The bill
passed the House on March 15 and is now under consideration in the Senate.

Background: Governor Rendell signed identity theft legislation — SB 712, introduced by Sen.
Wonderling (R-Montgomery), into law on December 22, 2005. The bill, entitled the “Breach of
Personal Information Notification Act”, stated that businesses that operate in Pennsylvania and
store personal information must notify consumers if their security systems have been breached.
Personal information under the law included an individual’s first name, or initial, and last name;
social security number; driver’s license, or state-issued ID number; or a financial account number. Notification of the breach may be made in writing, by telephone, via email, or by combination
of email, posting on the entity’s web site, or notification to the media.
Efforts: PFMA members discussed the issue of identity theft in Loss Prevention Committee
meetings throughout 2005. Staff also attended a consumer awareness workgroup on identity
theft in May 2005.
Result: PFMA continues to support efforts to safeguard consumer information.

Efforts: PFMA members supported this legislation as it offers an important opportunity for people to save money on health care costs.
Result: PFMA is committed to ensuring that contributions to HSAs are excluded from state
income tax, as they are treated for federal tax purposes.

Joint and Several Liability
Background: On March 14, the state House passed Sen. Jake Corman’s (R-Centre, Juniata,
Mifflin, Perry, Union) SB 435 (the Fair Share Act) a measure designed to strengthen the state’s
business climate by ensuring that defendants pay only their fair share of jury awards.
Rep. Mike Turzai (R-Allegheny) had proposed similar legislation (HB 423) that would also
address lawsuit abuse in the Commonwealth.
Legislation nearly identical to Senate Bill 435 was approved by the General Assembly in 2002
but was struck down by Commonwealth Court on the grounds it violated the single subject
requirement of the state constitution. The court’s decision did not suggest there was anything
wrong with the content of that law.
Efforts: PFMA supported the passage of SB 435. Under the legislation, defendants who were
less than 60 percent at fault were required only to pay the share of the jury award proportional
to their responsibility. The measure sought an end to the practice of plaintiffs seeking out defendants with the “deepest pockets.”

Milk Marketing Board
Background: According to Donn Snyder of Saul Ewing Attorneys at Law, the Pennsylvania Milk
Marketing Board (PMMB) has been responsive to retailers’ rising in-store handling costs and
need for profit. Government regulators are toughest in matters which directly affect consumers
and they are not unmindful of the fact that the Milk Marketing Law does not cap out-of-store
prices.
Efforts: Since 1998, PFMA has largely tracked the CPI-U index with respect to the in-store handling cost. John Liptock, CPA, a partner with the firm of Reinsel Kuntz Lesher, LLP documented
retail handling cost increases and presented testimony to the PMMB. The statutory limits on
profits for retailers is very limited. The board has approved increases in retailer margins based on
that testimony.
Results: PFMA would like to thank Donn Snyder of Saul Ewing Attorneys at Law for his 20 years
of service to association members and John Liptock, CPA of Reinsel Kuntz and Lesher LLP, for
his service in completing in-store handling cost surveys and testifying before the members of the
Milk Marketing Board. In March of 2006, it was announced that Kevin Lutkins, PFMA Corporate
Counsel, now represents PFMA/PCSC before the Milk Marketing Board. PFMA will continue to
protect the interest of members before the PMMB.

Result: After the bill had made its way to Governor Rendell, he vetoed the legislation stating that
the bill did not go far enough to protect the rights of victims in cases of negligence.

Meth – Pseudoephedrine
Background: Throughout 2005-2006, on both the federal and state levels, legislators were determined to pass some form of legislation to restrict the sale of over-the-counter medications containing pseudoephedrine (PSE) in order to combat the proliferation of methamphetamine abuse.
Efforts: In July on the federal level, SB 103, introduced by Sens. Dianne Feisntein (D-Ca.) and Jim
Talent (R-Mo.) had passed the Senate Judiciary Committee. The legislation would have required
retailers to place PSE-containing drugs behind pharmacy counters. However, states would have
had the option of working with the federal Drug Enforcement Administration (DEA) to license
employees who were not pharmacists to sell the medicines. The legislation would have also limited
sales of the medication to 7.5 grams per month and called for customers to sign a log book and
provide ID for purchases.
At that time, Pennsylvania’s Attorney General Corbett had received a $100,000 grant to implement a voluntary Meth Watch Program. Under the Meth Watch program, stores would have been
offered a variety of strategies to deter the theft or excessive purchase of PSE-containing drugs.
PFMA hoped that legislators would agree with the Attorney General that voluntary compliance was
preferable to mandatory legislation at the state level.
In September, Governor Rendell announced as part of his set of fall initiatives that he wanted to
make the spread of meth abuse a priority issue. As a result, he created the “Methamphetamine
Control Act.” This legislation closely paralleled the federal Talent-Feinstein bill. It would have categorized PSE-containing medications as Schedule V drugs, meaning that that they could only be
sold by a pharmacist or a licensed pharmacy technician even though Pennsylvania does not have
licensed pharmacy technicians. As an alternative to the Governor’s excessively harsh proposal,
PFMA offered to Senate Republicans a version of a recently passed New Jersey meth law which
restricted quantity of sale.
On the federal level, PFMA members urged their representatives to support HR 3889, the Meth
Epidemic Elimination Act, introduced by Reps. Mark Souder (R-IN) and James Sensenbrenner (RWI) as an alternative to the Talent/Feinstein bill. This legislation would have established a 3.6 gram
per transaction sales limit on the sale of PSE-containing medication and would not have classified
the drugs as Schedule V or mandate that they be kept behind a pharmacy counter, require photo
ID or keep a log book.
In the fall, Governor Rendell and Sen. Kasunic (D-Fayette) were also pushing SB 955, which
would make any PSE-containing product a Schedule V drug, require customers to produce ID and
sign a log book showing transaction details. Customers would not have been able to purchase
more than 7.5 grams of medication within a 30-day period.
By November, PFMA members felt that of the bills that were out there, Rep. Tina Pickett’s (RBradford) HB 1311 would not create undue burden on the supermarket and convenience store or
pharmacy industries as it only required that PSE-only products be placed behind a counter. This bill
unanimously passed the House and later, PFMA staff asked Rep. Mark McNaughton (R-Dauphin)
to add an amendment to the bill, which would add an affirmative defense for retailers and a second
provision preventing local municipalities from passing a crazy quilt of stricter laws.
Result: In March of 2006, after months of negotiations on the federal level, provisions of the
Combat Meth Act were included in the USA Patriot Reauthorization Act, which was signed into law
by the President. It included the following provisions — by April 8, 2006, retailers would not be
able to sell more than 3.6 grams of PSE-containing medication on a given day to a single customer.
By September 30, 2006, retailers will be required to place all PSE-containing products behind the
counter or in a locked display case. In addition, by September 30, a purchaser may not buy more
than 9 grams of PSE-containing medication in a 30-day period. Retailers must maintain an electronic or written log that includes transaction details and only sell medication to customers with photo
ID. There was an exemption from the log requirement included for a single sale package of PSEcontaining medication as long as the package did not contain more than 60 milligrams. Once regulations are provided by the U.S. Department of Justice, retail stores would have to certify to the
Attorney General that they have trained their personnel on the requirements of the new law. The
provisions did not provide for federal pre-emption, and as a result, individual states are still free to
enact additional restrictions.
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Even though official restrictions have been put into effect on the federal level, Pennsylvania legislators are still hard at work to pass meth legislation on the state level. On March 23, 2006,
Pennsylvania Senate Republicans introduced a 7-bill package called the “Pennsylvania Combat
Meth Initiative” aimed at preventing the conversion of PSE-containing medication into meth. Six of
the bills relate to criminals, but Sen. Wonderling’s (R-Montgomery) SB 1116 relates to retailers. In
its present form, SB 1116 would prohibit the retail sale of any PSE, ephedrine or phenylpropanolamine products unless they were sold from behind a counter, the product was offered for
sale using an anti-theft device, and the product was not sold in quantities more than three packages or 9-grams in a single over-the-counter retail sale. This proposed law would not pertain to
pediatric products.
PFMA and the Pennsylvania Pharmacy Council (PPC) were instrumental in having an affirmative
defense included for stores that have adopted a policy relating to the sale of PSE products or
adopted a disciplinary policy that includes employee counseling and suspension for failure to comply with the law.
At a press conference, Attorney General Corbett outlined SB 1121, which would finally create
the voluntary “Meth Watch” program. Under this legislation, the AG’s Office would help participating stores to determine where affected products should best be located and educate store employees on how to report suspicious activities to law enforcement. The remainder of the bill package
includes the following:
• Sen. Madigan’s (R-Bradford) SB 1115 would add the definition of "precursor substance" to
the Controlled Substance Act. This would allow the Secretary of Health to add chemicals to the
current list of controlled substances by regulation if they are found to be used in the production of
drugs;
• Sen. Gordner’s (R-Columbia) SB 1117 would make it a criminal offense to operate a meth lab
and impose additional penalties for operating a lab near a school or day care center;
• Sen. Gordner’s SB 1118 would make it a specific violation of the Controlled Substance Act to
possess an ephedrine-related substance with the intent to manufacture meth;
• Sen. Robbins’ (R-Butler) SB 1120 would make it a misdemeanor for a parent or guardian to
knowingly operate a meth lab in the vicinity of a child; and
• Sen. Gordner’s SB 1119 would allow the court to assess costs on a defendant convicted of
an offense involving a meth lab to assess environmental clean-up costs against the defendant.

Minimum Wage
Background: Following the passage of significant legislative pay-raises in the summer of 2005,
Governor Rendell publicly declared himself to be in favor of a minimum wage increase. Previously,
he had stated that he would only favor an increase in Pennsylvania’s minimum wage if the federal
minimum wage increased.
In September, Governor Rendell unveiled a plan that would bring the state’s minimum wage
from $5.15 to $7.15 by 2007. At the end of December, there were four bills in the House of
Representatives and two bills in the Senate which would increase the minimum wage.
Pennsylvania last increased the minimum wage in 1988 and in 1997 the Federal minimum
wage was raised to $5.15. Twenty-seven states now have minimum wages that exceed the
federal level.
Efforts: PFMA staff continues to work to oppose a raise in Pennsylvania’s minimum wage.
Results: Regardless of the business community’s tireless efforts, a minimum wage hike is expected to pass this spring. Rep. Mark Cohen’s (D-Phila.) HB 257, which contains provisions for an
increase in the minimum wage reached the House floor in March 2006. Cohen’s original bill was
amended by Republicans and currently includes the following provision – a minimum wage of
$6.25 an hour beginning January 1, 2007 and minors would be exempt from the new minimum
wage. This legislation seems to be the least onerous of the proposals on the table and the
Governor is determined to pass a minimum wage hike in time for his re-election.
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MTBE
Background: Sen. Joe Conti (R-Bucks) introduced legislation that would ban the sale of the congressionally mandated, clean-burning gasoline additive, methyl tertiary-butyl ether (MTBE) in
Pennsylvania. SB 824 called for a five-year phase out of MTBE in liquid fuels. The House of
Representatives introduced two bills banning MTBE as well – HB 620 by Rep. Godshall (RMontgomery) and HB 718 by Rep. George (D-Clearfield).
Efforts: MTBE legislation on the state level may be a moot point because fuel suppliers have
started to phase out MTBE use on their own.
Result: On March 29, 2006, the U.S. Senate Environment and Public Works Committee heard
testimony on the effect that eliminating MTBE as a gas additive would have on the motor fuels
market. Committee Chairman Jim Inhofe (R-OK) said that Congress’s failure to provide MTBE
liability protection in last year’s Energy Policy Act had forced refiners to stop using MTBE and
switch to ethanol more suddenly than stakeholders, the industry or committee members had ever
considered. The federal energy bill contained an ethanol mandate that began this year and requires
drivers to consume 7.5 billion gallons a year by 2012. Ethanol makers can't make up the difference
quickly enough and gas supplies are expected to be tight.
Concerns are rampant as to whether the ethanol will reach its destinations, noting that unlike
MTBE, ethanol cannot by shipped through pipelines and must be transported by truck or railway to
terminals. These discussions have lead to worries of more gas price increases ahead.

Obesity
Background: Lawsuits by persons claiming that eating fast food contributed to their obesity
would be limited under legislation (HB 670) sponsored by Rep. Doug Reichley (R-Berks/Lehigh)
which passed the House on June 21, 2005. The measure would limit the liability of retailers and
others against obesity related civil suits claiming damages for any injury or condition rising from
weight gain, obesity, or other generally known symptoms that could result from long term consumption of food. This legislation has yet to be considered by the Senate.
On the federal level, the US House passed the Personal Responsibility in Food Consumption
Act (HR 554) by a 306-120 vote on October 19. The bill would block lawsuits blaming restaurants
and food companies for causing obesity or weight gain. The measure had passed the House in
2004, but died in the Senate. The Senate likely will take up a similar bill next year. Twenty-one
states already have passed similar laws.
Result: PFMA continues to push for this legislation to be taken up in the Senate.

Smokeless Tobacco Tax
Background: A smokeless tobacco tax was proposed in the spring of 2005 to close a budget gap
that would cover Medicaid cuts in the 2005-2006 budget.
Efforts: Industry lobbyists were successful in preventing Pennsylvania from adopting a smokeless
tobacco tax in 2005.
Result: Pennsylvania remains the only state in the nation that does not tax smokeless tobacco.

State Budget
Background: The 2005-2006 budget, signed by Governor Rendell, included neither good news,
nor bad news for Pennsylvania businesses. PFMA and other business groups had hoped for
passage of some or all of the proposals put forth under the umbrella of the Keystone
Manufacturing Initiative, which proposed that the state would eliminate the $2 million cap on Net
Operating Losses (NOL), the Corporate Net Income (CNI) tax rate would be reduced from the
current 9.9% level over 4 years to 5.9%, and the corporate income tax liability be changed to
100% sales from its current combination of sales, property and payroll.
None of these proposals was adopted in the budget. However, the new budget did not raise
any taxes and did not require members of unitary business groups to combine their income and
expenses for tax purposes starting in 2007. The Capital Stock and Franchise Tax (CSFT) reduction, which was started a number of years ago, continued with a 1 mill reduction in the tax to 4.99
mills. Efforts were resumed in the fall to improve the business climate in Pennsylvania.
Efforts: PFMA worked with other business groups to push for business tax reform throughout 2005.
Result: On February 8, 2006, Governor Rendell announced his budget proposal for 2006-2007.
The budget did not include any tax increases, but did include very modest tax reductions for business. Business tax reduction proposals included a decrease in the CSFT from 4.99 mils to 4.89
mils retroactive to the start of 2006 and from 4.89 mils to 3.89 mils at the start of 2007. In addition, the cap on NOL would increase from 2 million to 3 million.

Unemployment Compensation
Background: After a February 15, 2005 Commonwealth Court Ruling for the Harkness v. UCBR
case, employers were no longer allowed to utilize non-attorney representation at unemployment
compensation hearings.
Efforts: PFMA worked with other business groups to support the passage of Sen. Scarnati’s (RJefferson) SB 464 into law to re-establish the ability of any party in an Unemployment
Compensation benefit proceeding to be assisted by a non-attorney representative.
Result: The bill was signed into law by Governor Rendell and now both employees and claimants
have the right to use non-attorney representation.

Weights and Measures
Background: In 2005, Pennsylvania Department of Agriculture (PDA) Bureau of Ride and
Measurement Standards, weights and measures inspectors notified some retailers that if they
were offering products at 3 for $1.00 or other amounts, which are not equally divisible, they would
have to also post a price for an individual item (i.e. $0.34 each).
Efforts: PFMA staff held discussions with weights and measures officials and asked the National
Institute of Standards and Technology (NIST) to provide an opinion on the issue.
Result: PDA Weights and Measures decided against imposing the posting of an individual price.
An agreement was forged that for purposes of price verification, if an item is marked 3 for $1.00,
inspectors could scan those three items and if they scanned for $1.00, then retailers would be in
compliance.
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Property Tax Reform
Background: Over the past year, the state has seen an intense level of activity on the issue of
property tax reform. In July 2005, Act 72, the bill which allowed slot machine revenue to flow
back to tax payers, was in need of repair because 80% of Pennsylvania school districts rejected
accepting gambling proceeds. Governor Rendell continued his call for property tax reform.
By November, both the House and Senate were continuing to hold discussions about property
taxes. At that time the Commonwealth Caucus plan, which would have reduced the state’s sales
tax from 6% to 5% but broadened the tax base to include food and clothing was defeated. On
the Senate side there was a plan to reduce property taxes by increasing the sales tax from 6%
to 7% and raising the personal income tax from 3.07% to 3.5%.
In December, the Senate passed Special Session Bill 30. The bill allowed voters in every
school district to vote in a May primary on whether or not they would like to raise their local
earned income taxes in exchange for a reduction in property taxes. Meanwhile the House of
Representatives was working again on its own plan — a proposal to increase state income taxes
from 3.07% to 3.2% and to expand the sales tax base to include professional services and other
items.
By January, the Senate had held hearings to discuss the House’s property tax relief proposal,
legislation initially introduced by Rep. Mario Scavello (R-Monroe) but amended into SB 854.
Under SB 854, passed by the House on December 21, the legislation would have expanded the
current 6 percent sales tax to new items, including food products such as candy and gum and
business services such as advertising and other management consulting services. In addition to
candy and gum, other items once excluded from the sales and use tax, such as disposable diapers and toiletries, would be taxed under the proposal. The revenue raised from the expanded
sales tax would be used to help lower residential property taxes. However, the bill did not
include relief for commercial property owners.
In February 2006, Sen. Vince Fumo (D-Phila.) decided to mix things up a bit and proposed
the following property tax relief plan: households which earn less than $250,000 would pay the
current income tax rate of 3.07%, while those between $250,000 - $400,000 would have their
taxes increased to 4.5% and the wealthiest Pennsylvanians, those with income over $400,000,
would pay 6.07%.
By March 2006, legislators agreed to create a conference committee to develop a compromise property tax plan. Members of the committee met for the first time on March 27 and simply agreed to meet again the following week to vote on the Senate’s plan - HB 39. As approved
by the Senate, HB 39 expands the Property Tax/Rent Rebate program, increasing the income
eligibility from $15,000 to $25,000, and increases the maximum rebate from $500 to $650 – all
at a cost of $147 million.
Senate committee members offered a slightly altered version of HB39, which will be the version considered at an upcoming meeting. The new proposal boosts the rebate program income
limit to $30,000, at a cost of about $200 million. The proposed relief would be in addition to the
property tax cuts funded by gaming revenue.
The Senate has opposed any statewide tax increase. Instead, it has advocated letting voters
decide on a district-by-district basis whether to raise local income taxes as a way to offset further property tax cuts, and using surplus lottery revenue to expand rent and property tax rebates
for the low-income elderly.
Efforts: PFMA sent a letter to Governor Rendell and Senate and House leaders expressing
opposition to any expansion in sales taxes. In a hearing, business owners trashed SB 854 and
by the end of January, conversation had shifted to proposing an increase in the sales tax from
6% to 6.5%, but only on goods that were currently taxed.
Result: While being supportive of plans from both the House and Senate, Rendell has been
more focused on passing a bill than in consistently endorsing either chamber’s proposals. It is
anyone’s guess how this battle will play out.

Underground Storage Tank Fees
Background: On July 5, Governor Rendell signed Sen. Musto’s (D-Luzerne) SB 772, which
capped underground storage tank (UST) registration fees at $50 until December 31, 2009.
Pennsylvania government agencies sought to increase fees to help cover their administrative
costs. SB 772 prevented retailers from experiencing another fee increase.
On March 1, 2006, questions were raised by Senate Appropriations Committee members
regarding the Underground Storage Tank Indemnification Fund (USTIF). The fund exists to ensure
that UST owners and operators are able to comply with federal Environmental Protection Agency
(EPA) financial responsibility requirements in the event of a leak from an eligible UST. It covers
corrective action and third-party liability costs on claims up to $1.5 million per tank, per occurrence. The program also assists tank owners and operators in meeting insurance requirements.
$100 million was borrowed from the fund in 2002 to help balance the state budget. The loan
was to be paid off at a rate of $10 million per year for 10 years. For the 2006-07 budget,
Governor Rendell had proposed a mere $1 million repayment.
Failure to repay the loan would leave the USTIF with $102 million to meet its expected costs. If
it is determined that there are not enough funds to cover the program's existing and expected
claims, fees will be increased on gas tank owners, operators and installers.
Before the loan and without raising fees, the program is expected to go bankrupt in fiscal year
2010-11. With the loan factored in, the fund is expected to run dry in 2009-10, assuming fees are
not increased between now and then.
Efforts: On March 27, 2006, PFMA sent letters to the legislature asking that it fulfill its commitment to repay $10 million a year to the Underground Storage Tank Fund until the $100 million debt
is restored. The point was stressed that not following through on the repayment of the loan puts
both businesses and the environment at risk. Sen. Musto stated in the committee meeting that the
state should live up to its responsibility to repay the loan.
Result: PFMA will continue to oppose any fee increases and will continue to work with national
trade associations to obtain funds owed to Pennsylvania via the Federal Leaking Underground
Storage Tank (LUST) Trust Fund.

WIC
Background: At PFMA’s October 2005 board meeting, several members expressed an interest in
having further discussions with the Women, Infant and Children (WIC) program staff about the
implementation of their “non-store specific” program. WIC had offered retailers three options for
communicating check numbers after the non-store specific program was implemented and WIC
checks no longer had a store name on them. Option 1 was to use an electronic cash register to
read the MICR line on the check and electronically transmit the numbers to WIC over the Internet.
Option 2 was to have WIC provide a MICR line reader which would connect to the Internet to
communicate the check numbers. Option 3 would be a manual system where retailers call into a
toll-free number and enter check numbers via their telephone.
Efforts: PFMA hosted a meeting on November 16 with WIC personnel, representatives from
the Bureau of Information Technology (BIT), and software developer Ciber to discuss how retailers
would electronically report check numbers to WIC following the roll-out of the non-specific vendor
program to begin in the spring of 2006.
Results: WIC held a forum for retail stores who had chosen the electronic cash register
method of data transfer on March 1, 2006. A second ECR forum was planned for March 15.
AR-9
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PE N N S Y LVANIA PH A R M ACY CO U N C I L
PPC Monitors and Reacts to
Legislation Impacting Pharmacies

PPC Board of Directors
Chairman

Mark Rabinowitz, RPh
Safeway/Genuardi’s, Norristown, PA
Vice Chairman

Robert Killoran, RPh
S&L Solutions, Latrobe, PA
Secretary

Steve Brown
Brown’s Super Stores, Philadelphia, PA
Treasurer

Carol Bylone
Redner’s Warehouse Markets,
Reading, PA

Randy Heiser, RPh
Giant Eagle, Pittsburgh, PA

Tim Reardon/
Leigh Shirley, RPh
Giant Food Stores, Carlisle, PA

Ron Shapiro, RPh
Clemens Family Markets, Kulpsville, PA

Vic Vercammen, Pharm.D, RPh/
Walter Rubel
Acme Markets/Albertsons, Malvern, PA

In 2005, supermarket pharmacies continued to face a myriad of federal and state
challenges ranging from preparing to implement the Medicare Prescription program
(Part D) to staving off the state’s efforts to further reduce reimbursement to pharmacies
for Medicaid patients.
As a result of the federal Part D initiative, Pennsylvania’s pharmacies spent much
of the latter part of 2005 educating patients about Part D; helping them to determine
which plan and/or program would best suit their healthcare needs. Pennsylvania
Pharmacy Council (PPC) members dedicated an inordinate amount of resources to
training their staff about the program while at the same time, awaiting answers to many
integral implementation questions from regulators. The new law, which was passed
faster than the speed of light and implemented in nanoseconds, caused considerable
confusion among the providers and the patients.
In addition to the unknown economic impact of Part D on pharmacies, the Federal
Deficit Reduction Act of 2005 brought more bad news. By changing the current reimMelanie Horvath
bursement formula, the new law reduces federal payments to states for generic drugs
Executive Director
by $6.3 billion over the next five years. This cutback is on top of the already existing
“clawback” provision in the Part D program, requiring states to reimburse the federal government the
money the state saved by implementing Part D. These federal mandates put additional strain on
Pennsylvania’s budget, leaving policymakers looking for ways to balance the budget.
And to add insult to injury, the long-awaited Federal Trade Commission (FTC) report on Pharmacy Benefit
Manager (PBM) ownership of Mail-Order pharmacies was released, indicating that PBM ownership does
not result in higher costs for consumers.
Unfortunately, the regulatory and legislative environment at the state level during 2005 was equally
f o r eboding for pharmacies. A 2004 initiative by the Office of Healthcare Reform that potentially provided
incentives to pharmacies to increase generic utilization in state-funded programs evaporated in 2005.
Legislation mirroring the OHR initiative, Senate Bill 700, was introduced.
In the final budget days (June 2005), the state House and Senate leadership afforded regulatory
immunity to the Department of Public Welfare, basically providing the department with greater autonomy
and independence to sidestep the Independent Regulatory Review Commission (IRRC) process. As a
result, in July, DPW lowered reimbursement rates for pharmacy providers in the fee-for-service program
and implemented additional measures resulting in lower reimbursement to Medical Assistance providers.
The long awaited approval for the regulations that will allow pharmacists to administer flu vaccines and
other injectables remained unapproved as did the automation and technology regulations. The state Board
of Pharmacy determined it would review and revise regulations regarding pharmacy breaks.
In 2005-2006 legislative session, more than 150 bills and regulations were introduced that would impact
the practice of Pennsylvania’s pharmacies.

The Pennsylvania Pharmacy Council elected new officers
on September 29, 2005. From left, Carol Bylone, RPh. of
Redner’s Pharmacy, treasurer; Robert Killoran, RPh. of S&L
Solutions, vice chairman; and Mark Rabinowitz, RPh. of
Safeway/Genuardi’s, chairman. Not pictured is Steve Brown,
Brown’s Super Stores, secretary.
Top right, PPC members Ron Shapiro, RPh,
Clemens Family Markets, left; and Tim Reardon,
Giant Food Stores; and Vic Vercammen, PharmD,
RPh, Acme/Albertsons, right; visited Rep. George
Kenney (R-Montgomery, Philadelphia),second
from left, Majority Chair House Health & Human
Services Committee, during pharmacy lobby days
at the capitol.
Right, Linda Williams, Esq. and David Sumner,
Esq., of the Pennsylvania Attorney General’s
office met with Pennsylvania Pharmacy Council
members in September to discuss the voluntary
Meth Watch Program.
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DELAWARE FOOD INDUSTRY COUNCIL
DFIC Members Benefit
from Major Victory
By far, the most significant achievement for the Delaware Food Industry Council
(DFIC) this year was the passage of legislation giving DFIC members a 20 percent
reduction in their Gross Receipts Tax (GRT) and an increase in the monthly exemption.
That rate cut took effect January 1, 2006. When the council started, DFIC members
indicated that reducing and eliminating the disparity of the two-tier rate paid by grocery
stores was a legislative priority. Although the two-tier rate remains, council members
will experience the 20 percent reduction beginning in 2006.
DFIC members will also benefit from the passage of civil recovery legislation for
bad checks and shoplifting. Both bills were identified as priority issues by DFIC members. Finally, the Delaware General Assembly passed, with seemingly little forethought
and input from stakeholders, an anti-meth bill requiring DFIC members to place up to
200+ SKUs behind a counter. The law took effect on October 1.
In September, DFIC Board members met to review the progress
of the Delaware Food Industry Council and to set priorities for the upcoming year.
Additional DFIC Legislative Victories in 2005 include:

2005
DFIC Board of Directors
Chairman

Richard Kenny
Kenny Family ShopRites, Wilmington, DE
Treasurer

Rich Savner
Pathmark Stores, Inc., Carteret, NJ
Secretary

Lorelei Mottese
Wakefern Food Corp., Edison, NJ

Rich Kenny
DFIC Chairman

Civil Recovery Laws
Bad Checks (HB 113) — substantially reenacted the civil bad check statute (formerly 6 Del. C.
§ 3-806) which was repealed in 1995, and sets damages at $50 for the first bad check, draft,
or order for the payment of money by a drawer to the plaintiff within one year. Damages are set
at triple the amount of the bad check, draft or order for the second or subsequent bad check,
draft, or order within one year not to exceed $250. It further specifies that the fee for a dishonored check prior to commencement of an action shall be $40.
Shoplifting (HB 267) — establishes a civil recovery act for shoplifted materials from the individual caught shoplifting without the need for filing criminal actions against the defendant. Rep.
Gerald Hocker, a Sussex county grocer and DFIC member, spearheaded HB 267. The bill easily
passed the House and was approved by the Senate on the last legislative day of the session
after a spirited debate about the provisions of the bill concerning minors.

Mark Clemens
Clemens Family Markets, Kulpsville, PA

Horace Cook, Retired
Cook’s of Dover, Dover, DE

Walter Rubel
Acme Markets, Inc., Malvern, PA

Barry Scher
Super G, Landover, MD

Greg TenEyck
Safeway/Genuardi’s, Lanham, MD

Teross Young
Food Lion, Salisbury, NC

Additional Issues Affecting DFIC Members in 2005:
ADA Gas Pumps (HB 113) — requires gasoline retailers who offer full and self-service to disabled drivers to whom a plate or permit has been issued by the Delaware
Department of Motor Vehicles to provide refueling assistance at the same rate as
self-service. The bill would have also required gasoline retailers offering only selfservice to have at least one calling device accessible to a disabled driver to call for
fueling assistance.
DFIC participated in numerous meetings with legislators and various advocates from
the disabilities community wherein a compromise solution was developed.
HCR 32 — The resolution pre-empted HB 113 which would have required the installation of call buttons. Instead the dormant Retail Gas Sales Advisory Council was re-activated and will undertake an educational outreach campaign to fuel retailers.
Lottery Ticket Sales (SB 40) — would cause operational problems for retailers who
sell lottery tickets since it would not allow 16- and 17-year old clerks to sell tickets.
The bill passed the Senate, but was not considered in the House.
Minimum Wage (SB 62) — The bill would increase the minimum wage by 50 cents
per year over the next to year to a rate of $7.15. The bill passed the Senate along
party lines and was approved by a vote of 14 to 7.
MTBE Fuel Sales (HB 105) — The bill, which bans MTBE from motor fuel sold at
retail level, was voted on and approved by the full House. The legislation was amended to change the effective date to 2008.

DFIC Chairman Rich Kenny, Kenny Family ShopRites, explained that
cutting the Gross Receipts Tax would help the supermarket industry
invest in their stores, during a May press conference held at a
ShopRite in Stanton, DE.

Pharmacy Issues
• Reimbursement of unpaid co-pays
(HB 45)
• Pharmacy Technician Certification (HB 50)
• Drug Therapy Management (HB 51)
• Direct care services and injectables and
vaccines (HB 225)
• Recodification of pharmacy law (SB 42)
Workers’ Comp
• Employer-directed care (HB 292)
• Establishing rate schedules for various
treatments (SB 218)
Executive Director

DFIC participated in the “A Day in Washington” event co-sponsored
by the Food Marketing Institute and the National Grocers Association.
From left, Steve Coomes, Safeway; Mark Clemens, Clemens Family
Markets; Greg TenEyck, Safeway; Barry Scher, Giant Food, Landover;
and Rich Savner, Pathmark; visited with Senator Thomas Carper.
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Julie Miro Wenger
4 Cabot Place, Newark, DE 19711
302-239-0918 • FAX 320-239-6648
Email: juliemirowenger@gmail.com
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M O N EY S ERVI C E S DI VI S IO N

MEMO Offers 20 Years Experience

Tanya Butler
Vice President, Money Services

The money services staff leadership team includes,
from left, Fred Johnston, operations manager; Tanya
Butler, vice president, money services; Terry Smith,
operations manager; and Kevin Lutkins, corporate
counsel and compliance officer.

Incorporated in 1986, Merchants Express Money Order Company (MEMO) is celebrating its 20th anniversary
and has evolved as one of the largest money services businesses in the industry. With a proven track record that
is backed by 20 years experience, the company has positioned itself as a service focused money services business
offering both the retailer and the consumer superior value for their money. The corporate philosophy and mission of
the business is to provide high quality, low cost money-based products and services to retailers, to improve the
public image, effectiveness and profitability of companies in the retail and wholesale food distribution industry and
related businesses. The company stands by its mission and recognizes that the major keys to its success are
maintaining a dedicated commitment to customer satisfaction, providing valued products
that meet the needs of the target market, valuing employees as its greatest asset,
embodying our values with a high level of integrity and a strong commitment to excellence.
MEMO takes great pride in accomplishing 20 years of success.
The core product offerings are money orders and gift certificates that are marketed to
retailers interested in providing these products to the consumer. Throughout the years
MEMO has built alliances with key businesses in strategic markets that have enabled the
company to expand its marketing capabilities, therefore expanding its geographic footprint.
Through effective alliances, MEMO also markets the QuickPay! walk-in bill payment product
providing the consumer with the convenience of paying their personal bills at a retailer location. The “Pre-Paid by
MEMO” prepaid cellular calling card product will be offered in the next fiscal year. MEMO currently markets its
money services products in 25 states with an operational presence in 22 states.
The long and short-term strategies and objectives of the company are consistent with the corporate philosophy
and MEMO dedicates valuable resources to the core business strategies: Market Development; Concentrated
Growth and Improvement; Business Alliance/Joint Marketing Initiatives, and New Product Development. The
research and development process has enabled the company to effectively evaluate and accomplish its strategies
and objectives. As recent industry trends reflect a decline in paper products, the targeted consumer base classified
as the “unbanked” has consistently increased and industry analysts project an upward shift in money order volume. MEMO has focused on this opportunity and continues to explore options to enhance the operations environment, which is critical to the success of the business. In the next fiscal year, the company will launch its new
Verifone money order terminal to retailers offering a “real-time” application that is interfaced with a web-based
client server. The new system provides a more controlled environment and enhanced, user-friendly options for the
retailer.
The overall success of the money services industry is greatly impacted by external environmental factors.
MEMO has used a very conservative approach to managing its objectives and is careful when considering the
large scope of environmental factors that are present. The industry is regulated by the state and federal government requiring sound financial conditions and effective risk management to ensure the business maintains safety
and soundness. MEMO’s Risk Management committee has developed a Risk Assessment and Analysis to identify
areas of risk and exposure in the business and re-defined policies and procedures to protect the business assets.
A comprehensive Anti-Money Laundering Program is managed to detect potential fraud and enhance internal controls, consistent with the guidelines of the Bank Secrecy Act and the U.S. Patriot Act. The Agent Guide to AntiMoney Laundering is revised and used as a training tool to facilitate compliance training. The company implements
regular agent compliance audits, independent compliance audits of the internal program, independent IT audits,
operational audits and independent financial audits. Additionally, the various operating states conduct regular examinations of the business to ensure compliance with the requirements of the money transmitter licenses. MEMO is
committed to maintaining a solid financial position and operations process that ensures its overall business risk and
exposure are minimized.
MEMO also dedicates significant time to networking with all stakeholders and recognizes the critical element of
industry participation. The company has established itself in the industry and maintains a sound business relationship with its competitors. Active participation in various industry and government forums has been a high priority
for MEMO through the years. Additionally, the ongoing monitoring of federal and state legislation with active participation is vital to the success of the business.
MEMO is committed to fulfilling its obligation to the business associates and all business stakeholders. We
appreciate your continued support.

From left, Travis Wrobbel, imaging services coordinator;
Steve Orner, polling/IVR administrator; Peggy
Langenbach, call center representative; Charlotte
Knisely, call center analyst; Bill Searer, polling
operations coordinator; Tiara Banks, operations
clerk; and Luis Cosenza, bilingual call center
representative. This team is managed by Fred
Johnston, operations manager.

After several years of development, the Research and
Development Committee is preparing to roll out the
new Verifone money order terminal to agents. From
left, testing the device are Bryan Hannan, Fred
Johnston, Tanya Butler, Hans Leyer and Beth Mullen.
From left, Roberto Marroquin, bilingual operations
analyst; Jennifer Garland, agent service representa tive; Lesa Althoff, operations coordinator; and Matt
Daly, agent service representative. They work under
the supervision of Operations Manager Terry Smith.
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MEMO’s compliance team monitors daily legislative
activity and regulations in the money services area.
From left, Diana Benitez, compliance analyst; Jennifer
Hamelin, compliance analyst; Judy Johnson-Ward,
licensing and compliance specialist; and Kevin Lutkins,
corporate counsel and compliance officer.
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S AL E S , M A R K E TI N G & FAC I L I T I E S

2005 Another Busy Year
The year 2005 was another busy year for PFMA and subsidiaries.
Mergers and acquisitions continue to make headlines as companies within
the wholesale and retail food distribution industry constantly look for ways
to compete with alternate retail channels. For the past several years,
PFMA has been able to keep its membership at 1,500 corporate members representing approximately 6,500 locations. Maintaining a high level
of retail members in Pennsylvania is particularly important for our government relations program. To be effective and heard, legislators in the
Commonwealth of Pennsylvania need to know that we represent the vast
majority of food retailers in Pennsylvania and speak with a unified voice.
Members have different reasons for belonging to an association and
participation is always encouraged and welcome. While most food retailers realize the importance of legislative activity and lobbying efforts conducted by PFMA, others have an interest in the many other services we
provide to our members. Participation in our various committees is
always encouraged and provides members with a common forum to meet
Hans Leyer
and discuss industry issues. A prime example is our Loss Prevention
Vice President
Committee, which has grown considerably since its inception and now
Sales, Marketing & Facilities
attracts many members to meetings throughout the year as well as our
annual conference. The vast majority of our retail members use one or
both of our core business services, Pennsylvania Coupon Redemption
Services, Inc. (PCRS) and Merchants Express Money Order Company (MEMO), both wholly owned subsidiaries
of PFMA.
The coupon industry in general has seen many changes during the past 20 years and the number of clearing
houses has condensed considerably. PCRS has been a consistent, reliable service during this time and continues
to service the coupon redemption needs of our members in Pennsylvania. To maintain the quality service PCRS
provides, we need your continued support and coupon business.
This year marks the 20th anniversary of Merchants Express Money Order Company! From our humble beginnings in northwestern Pennsylvania, we now serve many retailers, primarily throughout the eastern portion of the
United States. One of the keys to our success has been customer retention through personalized customer
service and responsiveness to customer questions. This year at our annual conference we will be honoring 21
owners who began selling MEMO money orders in our first year (1986) of operation and continue as active
agents to this day. We sincerely appreciate their loyalty, their business and their ongoing support of PFMA and
our business services!
If you are a member of PFMA and support our business services, Thank You! If not, please give one of our
member services representatives a call to see how we can help keep you competitive through use of our business
services and informed through PFMA membership. Not sure who your PFMA regional sales representative is?
Call the PFMA Sales Department at 717-731-0600 or 800-543-8207, ext 5511. For additional information on
PFMA and our services, please visit our website at www.PFMA.org.
Thank you for being a member of PFMA and using your association’s services!

2005
Member Services/
Sales Representatives
Bryan Hannan
National Sales Manager
Service Area:
Baltimore/western MD, southwestern PA, northern WV, TX,
FL, GA and Washington, D.C.
(410) 529-4287
Email: bhannan@pfma.net

George Bartell
Service Area:
eastern and central PA
(610) 987-3477
Email: gbartell@pfma.net

Mac Dixon
Service Area:
Virginia, North Carolina
and South Carolina
(804) 714-1365
Email: mdixon@pfma.net

Facilities
Our facilities are both staffed by a well-trained, highly professional group of employees who share a common
goal — to provide our members and business customers with the exceptional customer service they’ve come to
expect.
The warehouse provides technical support to our money order agents through our Help Line and on site as
necessary. The Help Line staff is available Monday through Friday from 8 am to 5 pm to answer your questions
regarding money order dispensers. All machines leaving the warehouse go through a comprehensive preventative
maintenance check as part of our depot program and all new machines are pre-tested prior to installation.
Maintaining our equipment and keeping customer satisfaction levels high are both keys to increased money order
sales and agent location growth.
For the past year, MEMO has been manufacturing its own money order dispensers under the Electra label. As
part of our service offering, we now repair money order dispensers that were previously manufactured under the
Standard Register brand for several national customers. This business continues to grow monthly and fits in well
with our entire repair function.
If you’re already a MEMO customer “Thank You!” If not, call today and make the switch. You and your customers
will be glad you did!

Steve Halterman
Service Area:
Kentucky, Ohio,
southern West Virginia and
northwestern Pennsylvania
(937) 349-2224
Email: shalterman@pfma.net

John Jones
Service Area:
New York, New Hampshire,
Rhode Island, Connecticut
and Massachusetts
(570) 868-4057
Email: jjones@pfma.net

Terry Quigley
Service Area:
Philadelphia, New Jersey,
Delaware and eastern Maryland

Sales, marketing and facilities is supported by, from
left, Lenny Semick, maintenance/courier; Aldo Padilla,
marketing coordinator; Michele Weaver, administrative
assistant; Rick Lattuca, maintenance/courier.
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Providing technical support and service to MEMO
agents are warehouse staff members, from left,
Kevin Null, Matt Sholley and David Ulsh, machine
maintenance technicians; John Rodgers, warehouse
manager; and Bob Ommert, shipping/receiving clerk.

(856) 228-2848
Email: tquigley@pfma.net
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PENNSYLVANIA COUPON REDEMPTION SERVICES
PCRS Provides Competitively Priced,
Superior Quality Service

Autumn Thomas
Vice President, PCRS
& Special Projects

Pennsylvania Coupon Redemption Services, Inc. (PCRS), which has been in operation
since 1956, is the association’s oldest business service. It is also the largest retail coupon
clearinghouse owned and operated by a retail association. More than 800 retailers in
Pennsylvania and adjoining states entrust their coupon processing needs to PCRS.
PCRS provides a competitively priced,superior quality redemption service that is geared
toward meeting the needs of the independent food retailer. Features of the program include.
• Fast and accurate processing that uses innovative scanning technology;
• Prompt payment for the full face value and 8-cent manufacturer handling
allowance for all coupons redeemed;
• Three payment plan options (two, ten and 20) working days for maximum
convenience and flexibility;
• No service charges or volume minimums;
• Experienced and professional customer service support; and
• A commitment to obtaining fair treatment for independent grocers in the
complicated redemption process.
The profits earned from PCRS operations are returned to the association to help offset the costs of other PFMA programs, providing members with added value for each
coupon submitted for processing.

Laurie Savoy, left, account manager;
and Stacey Kropp, right, staff
accountant, provide experienced
customer service and support to
PCRS customers.

INFORMATION TECHNOLOGY

2005

IT Assures Smooth Operation of Computer Systems
The Information Technology department continues to expand
and explore better ways of accomplishing our primary goal,
which is to assure the smooth operation of our organization’s
computer systems, in order to better serve our members.
Development of software for a new Money Services terminal
(Verifone) is nearing completion. This terminal gives our members improved functionality relating directly to the selling of
money orders and gift certificates with flexibility for expansion
into other services. Roll-out of this new product is expected
very soon.
Our programming staff continues to work closely with all
facets of the money service group to assure all systems are
managed at the highest level, and that our compliance team has

the tools to adjust to the constantly changing government regulations in all our operating states. We are also continually looking for areas in which we can improve communications with our
members, including those who take advantage of the benefits of
using the Pennsylvania Coupon Redemption Service. Currently,
we have the ability to send all coupon payment information
e l e ctronically.
As always, the Information Technology group looks forward
to the challenges that the coming year will bring, as we continue
to look for new technologies to better serve the association and
ultimately our members.

Beth Mullen
Vice President
of Information Technology

The Information Technology staff
includes Scott Thomas, programmer/
analyst; and Chuck Harbor, senior
programmer/analyst.
Vivian “Lou” Brashears serves as the company
receptionist and official greeter to visitors.
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FINANCE
Finance Takes on New Projects
and Perfects the Audit Process
Both the Accounting and Credit departments did an outstanding job of keeping everything
together during the maternity leave of Karen Wilbert in 2005. While she was at home enjoying her
new daughter, the departments were hard at work doing a lot of double duty.
All accounting staff, Joyce Gnafakis, Stacey Kropp and Wanda Tafun continued doing their
“other” work outside of the accounting department. Kropp is enjoying her work in PCRS. Gnafakis
has made several improvements in the credit department and Tafun is sharpening her Word skills
for MEMO.
The annual audit went surprisingly smooth in 2005 despite the fact that 2/3’s of the audit team
were new to PFMA. The audit process just keeps improving year after year.
The accounting department took on another function in Keep Pennsylvania Beautiful (KPB). This
organization needed assistance in payroll and bookkeeping. Accounting Manager Gail Bryner has
done an excellent job in getting them organized. She also played a key role in KPB’s first audit.
The credit department processed more than 750 applications for the year. These applications
included PFMA membership, PCRS processing and MEMO sales.
Dan Oliva, credit manager, has played an integral role in the new MEMO Verifone machine development. The new machine has additional features that will enable the credit
department to monitor money order sales more closely. This machine is currently
being tested and should be up and running by June 2006.

PFMA’s Accounting staff includes, from left, Stacey Kropp, staff
accountant; Gail Bryner, accounting manager; Joyce Gnafakis,
junior accountant; and Wanda Tafun, staff accountant.

Karen Wilbert
Vice President of Finance

The Credit and Collections Team includes, clockwise, from top left,
Dan Oliva, credit manager; David Bush, credit coordinator; Laura
Melfi, credit assistant; and Joyce Gnafakis, junior accountant.

Fo o d PAC o f Pe n n s y l va n i a
Thank you to all of the following committee members for your continued support of the Pennsylvania Food
Merchants Association/Pennsylvania Convenience Store Council’s FoodPAC fund-raising efforts.

Delaware Valley FoodPAC Golf Outing
Roy Kipp, Clemens Family Markets
Jack Clemens, Clemens Family Markets
Joe Della Noce, SUPERVALU, Inc.
Jim McCaffrey, McCaffrey’s Supermarkets
Walter Rubel, Acme Markets, Inc.
Mark Suprenant, Wawa, Inc.
Greg TenEyck, Safeway/Genuardi’s
David McCorkle, PFMA
Northwestern Pennsylvania FoodPAC Golf Outing
Ron Weislogel, Weislogel’s Foods
Jack Greenberg, Old Country Store
Mark Chevalier, Meadowbrook Dairy
Jim Bello, Bello’s
Central Pennsylvania FoodPAC Golf Outing
Scott Hartman, Chairman, Rutter’s Farm Stores
Scott Karns, Karns Quality Foods, Ltd.
David McCorkle, PFMA
Tim Reardon, Giant Food Stores, LLC
Charles Yahn, Associated Wholesalers, Inc.
Philadelphia FoodPAC Golf Outing
Walter Rubel, chairman, Acme Markets, Inc.
Rich Savner, Pathmark Stores, Inc.
Grant McLoughlin, Pathmark Stores, Inc.
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Reading/Allentown FoodPAC Golf Outing
Sam Anderson, Pump n Pantry
Richard Redner, Redner’s Markets, Inc.
Ryan Redner, Redner’s Markets, Inc.
Eric White, Redner’s Markets, Inc.
John Boyer, Boyer’s Food Markets
Joe Della Noce, SUPERVALU, Inc.
David McCorkle, PFMA
Western Pennsylvania FoodPAC Golf Outing
Rudy Zupancic, Honorary Chairman, Giant Eagle
Joe Heisler, Chairman, Lebanon Shops Foodland
Dan McNabb, Co-Chair, Lebanon Shops Foodland
Vince Bianco, Wise Snacks
Don Brick, SUPERVALU, Pittsburgh Division
Ed Conley, PFMA
Tom Dodson, SUPERVALU, Pittsburgh Division
Tom Jamieson, Shop ‘n Save & Save-A-Lot
Harvey Porter, Fike’s Dairy
Tom Volovich, retired

Roy Kipp, left; and Cyndi Prediger, right, Clemens Family
Markets; greet Ray Taglialatela, Four Season Produce, at
the Delaware Valley FoodPAC Golf Outing in September.

Dan McNabb, Lebanon Shops Foodland; and Tom Jamieson,
Shop ‘n Save and Save-A-Lot; welcome PFMA President
David McCorkle to the Western Pa. FoodPAC golf outing.
Left, Scott Hartman, Rutter’s Farm Stores, joins Al Feitzinger,
Saubel’s Shurfine Markets, for a day on the golf course at
the Central Penn FoodPAC golf outing.
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Contact Your Association
Representative for Assistance
Administration
President & CEO
David L. McCorkle
Association Services Division
Senior Vice President, Association Services Division
Randy St. John

Executive Assistant
Jamie Overmiller
Administrative Assistant
Ellen Markle
Director of Communications
Elizabeth Peroni
Government Relations

Director of Association Services
Melanie Horvath
Communications/Information Specialist
Annette Knapp
Programs

Responsible Tobacco Sale
Certification Program Manager
Missy Wellington
Scanning Certification Program Manager
Autumn Thomas
Finance

Vice President of Finance
Karen Wilbert
Accounting Manager
Gail Bryner

Pennsylvania Food Merchants Association
Pennsylvania Convenience Store Council
Pennsylvania Pharmacy Council
P.O. Box 870 | Camp Hill, PA 17001-0870
Phone: 717-731-0600 | (Toll Free) 800-543-8207
Email: pfma@pfma.net | Web site: www. PFMA.org
Merchants Express Money Order Company
Customer Service: 800-922-8079 | Email: memoco@pfma.net
Web site: www.MEMOCO.com

Credit and Collections Manager
Dan Oliva
Information Technology

Vice President of Information Technology
Beth Mullen
Merchants Express Money Order Company (MEMO)

Vice President of Money Services
Tanya Butler
Corporate Counsel/Compliance Officer
Kevin Lutkins
Operations Manager
Fred Johnston

PFMA’s Endorsed insurance and financial services.

Operations Manager
Terry Smith
Pennsylvania Coupon Redemption Services (PCRS)

Vice President of PCRS & Special Projects
Autumn Thomas
Sales, Marketing & Facilities

Vice President of Sales, Marketing & Facilities
Hans Leyer
National Sales Manager
Bryan Hannan
Administrative Assistant
Michele Weaver
Warehouse Manager
John Rodgers

Contact Gleason today at
1-800-GLEASON
Email: info@gleasoninc.com
or visit their website at
www.GLEASONINC.com

