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“�e mission of the Pennsylvania Food Merchants  
  Association is to improve the public image, 
  e�ectiveness and pro�tability of companies in the 
  retail and wholesale food distribution industry.”
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�e General Election of 2010 will be remembered 
by Pennsylvanians for the historic shi� in power 
to the Republican Party. Republicans gained �ve 
Congressional seats; the Governor’s O�ce, a 
substantial majority in the House of Representatives 
(112-91) and maintained a 30-20 majority in the 
State Senate. �e State Republican Committee, 
Chaired by Rob Gleason, mobilized volunteers, 
raised money, motivated quali�ed candidates and 
turned out voters to gain victories despite the large 
voter registration count in favor of the Democratic 
Party.

Association directors endorsed then Republican Attorney General, 
Tom Corbett, in the primary and General Election. Tom won 
the Governor’s race by a substantial margin and will begin 2011 
by balancing a budget that starts with a de�cit of more than 10% 
inherited from the prior administration. 

�e outlook for the food industry and for the business community 
in general is positive despite the looming budget de�cit, the 
unemployment compensation funding shortfall, the unfunded 
public employee pension liability and international �scal/political 
problems that impact everyone. Governor Corbett’s pledge not 
to increase fees and/or taxes means that all state programs will 
receive rigorous review in order to eliminate ine�cient services, 
consolidate boards and agencies as indicated. It is expected that 
State funding for Education and the Department of Public Welfare 
will decrease as about 70% of the state’s budget is dedicated to 
those two departments. Borrowing will be reduced and rollbacks 
are expected in all departments. �e work completed in 2009 by 
the business community, “Growing Pennsylvania’s 21st Century 
Economy”, will serve as the basis for the Corbett Administration’s 
budget policy.

�e leadership of PFMA’s Chairman, Dan McNabb, and PCSC’s 
Chairman, Paul Rankin, all association o�cers and directors has 
been greatly appreciated by members and sta�. In the coming year 
we will work together to enact laws that will provide convenient 

locations for your customers to purchase beer, wine and spirits. 
Food stores must be able to meet consumer demands for selection, 
competitive pricing and one-stop shopping without subjecting 
retailers to onerous licensing fees and prohibition era regulatory 
restrictions.

PFMA members selling beer in Pennsylvania and adult beverages 
in other states typically have better age compliance sale records 
than beer distributors and other retailers. However, in order to get 
our message across to elected o�cials, PFMA/PCSC members and 
consumers must articulate the need for changing the antiquated 
PLCB operated wine and spirit sale system. Policy makers must 
understand that there is a strong �scal argument for allowing food 
stores and other retailers to sell beer, wine and spirits. Experts 
estimate that 30% or more of the wine and spirits consumed in 
Pennsylvania is purchased out of state. In �scal 2009/10 the PLCB 
collected $383 million in sales tax (6%) and the Johnstown Flood 
Tax (18%). PLCB sales totaled about $1.9 billion in FY 09/10. �e 
existing system fails to collect between $110-130 million in taxes 
annually and that amount will grow as the PLCB increases prices 
to meet mounting costs for employees, product, advertising and 
sales locations. Only Pennsylvania and Utah have state-controlled 
retail and wholesale wine and spirit sale systems. Isn’t it time for 
you to meet with your representative and senator to let them 
know that 2011 is the year to bring our Commonwealth into the 
21st century!   

president’s report
2010

David L. McCorkle
President & CEO
dmccorkle@pfma.net

PFMA-PCSC hosted a fund raiser for Tom Corbett on 
January 7, 2010 at the Harrisburg Hilton. Among those 
members supporting Corbett were David Hollinger, Four 
Season Produce, le�, and Je� Brown, Brown’s Super 
Stores, right.
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chairman’s message
2010

PFMA Chairman
Dan McNabb
Castle Shannon Shop ‘n Save
Castle Shannon, PA

Dear PFMA and PCSC Members:

Last year as the economy continued to impact 
our businesses, we won some legislative victories 
that give us reasons to be optimistic about the 
next year.

Credit Card Swipe Fees
For nearly a decade we have fought against excessive credit card 
swipe fees. Last year we �nally made progress. PFMA-PCSC 
members joined the Merchants Payment Coalition in sending 
many letters and making phone calls to lawmakers asking them 
to support the Durbin Amendment, which enacts reforms 
to credit card interchange fees. On July 21, President Obama 
signed into law the Dodd-Frank Wall Street Reform and Con-
sumer Protection Act that contained Senator Richard Durbin’s 
swipe fees amendment. �e new law directs the Federal Re-
serve to issue rules to ensure that credit card fees are reasonable 
and proportional to the cost of the transaction.  �ey must also 
write rules implementing the non-exclusivity of debit networks, 
meaning that a debit card issuer must o�er retailers at least two 
networks to process debit transactions. It allows retailers to set 
a minimum transaction level (not to exceed $10) for credit card 
transactions; and it allows retailers to discount for di�erent 
methods of payment and grants retailers more �exibility to 
provide discounts and permits discount marketing language.

In December, the Federal Reserve issued its proposed rulemak-
ing. �ere was a 60-day comment period. �e Federal Reserve 
expects to publish the �nal rules in April and have them go into 
e�ect June 21.

Unfortunately, the battle is not over. As this report went to 
press, the banking industry continues to �ght the new law. 
�e Debit Interchange Fee Study Act and Consumers Payment 
System Protection Act would delay the rulemaking process and 
request further study on swipe fees. We maintain that these 
hidden fees cause an increase in prices and hurt businesses. 
Please continue to urge your legislators not to delay this important 
reform. Write, call or email them today.

Food Safety Regulations
Uniformity in food safety regulations has been on our wish list 
for many years. With more than 165 municipal and county level 
health departments enacting their own food safety regulations, 
compliance can get very confusing. Act 106 (formerly HB174), 
which was signed by Governor Rendell in November, �nally 
standardizes and streamlines food safety inspections. Before 
the bill went up for vote, PFMA sta� worked closely with the 
Pennsylvania Department of Agriculture on the certi�ed food 
handler requirements in the bill and to ensure that the model 
food code is the �nal regulation for food safety inspections. �e 
new law requires that a retail food facility must have at least 
one certi�ed supervisory employee either present at the facility 
or immediately accessible during all hours of operation. �e 
new law took e�ect on January 22, 2011.

Beer Sales Laws
PFMA-PCSC also worked to create meaningful changes to the 
beer sales laws. Members urged their customers to sign a 
petition asking for the right to buy beer at convenient locations. 
On February 16, our members rallied at the capitol where 
Stan Sheetz, Sheetz, Inc., presented Senator John Ra�erty with 
125,000 signatures by Pennsylvanians in favor of buying beer 
in supermarkets and convenience stores. Senator Rafferty 
unveiled his plan to introduce legislation that would make 
sweeping changes to the Commonwealth’s beer sales laws, 
allowing supermarkets and convenience stores to purchase 
existing licenses and convert them to food (F) licenses. �e 
rally sparked lively debate about the state’s alcohol sales laws 
and prompted countless newspaper editorials in favor of 
change. �e association unveiled a new web site www.sixpacktogo.
org to encourage consumers to write their lawmakers in favor 
of Senator Ra�erty’s bill. 

While Senator Ra�erty’s bill didn’t make it out of committee 
last year, he has already reintroduced it again this legislative 
session. In addition, the beer sales debate also created renewed 
interest in legislation to privatize the state stores. Privatization 
will be discussed heavily this year as our lawmakers look for 
sources of revenue to help alleviate the large de�cit. PFMA-
PCSC sta� is planning an informative discussion on wine sales 
during the annual conference on May 23 and 24. We urge you 
to make plans to attend.



PFMA|PCSC 2010 Annual Report                                                 5

chairman’s message
2010

PCSC Chairman
Paul Rankin
Country Fair Markets
Erie, PA

Emergency Preparedness
PFMA-PCSC started partnering with the Pennsylvania 
Department of Agriculture (PDA) back in 2008 to create 
Emergency Preparedness and Response Guidance for wholesale 
distributors and retail food merchants that can be used during 
an emergency. �e guidance, released last November, establishes 
a foundation upon which Pennsylvania’s food distribution 
network and PDA as well as the Pennsylvania Emergency 
Management Agency (PEMA) can build an ongoing and 
mutually bene�cial relationship. 

In times of emergency, supplies such as rapidly distributable 
food, over-the-counter (OTC) drugs and pharmaceuticals, as 
well as other consumer products, are critical, and, depending 
on the scope of the emergency, can also be in short supply. 
Keeping our critical distribution systems moving in an emergency 
maintains stability, public health and con�dence for the state’s 
12 million residents.

�e guidance details the appropriate processes, procedures and 
communication protocols that the state can use to integrate the 
private food distribution sector into a coordinated all-hazards 
emergency response plan. 

Organized Retail Crime
Our Loss Prevention Committee worked hard last year to get 
HB 1720 passed. �e Organized Retail Crime (ORC) legislation 
de�nes ORC and o�ers grading levels for this type of the� in 
Pennsylvania. �is new law, signed by Governor Ed Rendell 
on June 16, 2010, strengthens our laws for the� beyond the 
typical retail the� and helps align Pennsylvania with neighboring 
states to make the state’s retailers less of a target for ORC.

Fresh Food Financing Initiative
Pennsylvania’s Fresh Food Financing Initiative, created by Rep. 
Dwight Evans (D-Phil.), gained national attention in 2010 as 
President Obama included $400 million in investments for 
supermarkets and farmers’ markets in the federal budget. �e 
public-private grant gives millions of people access to full-service 
supermarkets and creates jobs in low-income communities. 
Food deserts continue to be a problem in urban areas and this 
money assists companies in their plans to build supermarkets 
in these areas. 

PFMA member Je� Brown, Brown’s Super Stores, spoke about 
his experience in working with o�cials to get stores built in 
these underserved areas during the 2010 PFMA/PCSC Food 
Industry conference in Harrisburg. 

Philadelphia Plastic Bag Recycling
In Philadelphia, City Council members kept retailers busy. 
When Councilmen DiCicco and Kenny wanted to ban plastic 
bags, retailers joined with Keep Philadelphia Beautiful (KPB) 
and the American Chemistry Council to develop the largest 
voluntary plastic bag 
recycling program in the 
country.

Councilwoman Blondell 
Reynolds Brown sponsored 
a resolution adopted by 
the Council in December 
to establish the program. Philadelphia retailers joined her and 
KPB at Temple University on April 14, 2010 to help kick-o� the 
“Bring it Back Philly” public education campaign to increase 
the recycling of plastic bags and wrap in the city. Today, con-
sumers can drop o� their bags at more than 300 sites in the city.

Philadelphia Sweetened Beverage Tax 
We also worked with Philly Jobs. Not Taxes, a coalition 
of concerned citizens, businesses and community organizations, 
to testify against a proposed sweetened drink tax in Philadelphia. 
Mayor Nutter had proposed a 2 cents-per-ounce tax as a way 
to raise revenue for the 2011 budget. Our e�orts, along with 
the Teamsters Union, bottlers and other citizens, prevented the 
Mayor from securing enough votes to approve the tax.

�ank You
�ese successes prove that member involvement makes a huge 
di�erence in �ghting burdensome legislation and developing 
new ideas to solve problems. To all of the retailers who got 
involved in 2010 — thank you.  We hope others will follow 
your lead this year and help make a di�erence for our industry. 
If you would like to become more involved in the association, 
please contact David McCorkle at 800-543-8207, ext. 5900.



6                      PFMA|PCSC 2010 Annual Report

association services

2010 marked dramatic changes in 
Harrisburg as two-term Governor Ed 
Rendell ended his reign and former At-
torney General Tom Corbett was elected 
as Pennsylvania’s new governor. �e 
Pennsylvania House of Representatives 
which had been controlled by Democrats 
saw another shi� as Republicans earned 
a strong majority in the November elections.

�e November 2010 elections will have a profound e�ect on how 
state government is run in Pennsylvania. Governor Corbett has 
pledged that he will not raise taxes and fees during his term of 
o�ce. �is means that the business community should have a 
respite from Rendell’s relentless pursuit of more and more taxes 
every year.

However, not increasing revenue means that government 
programs will have to be cut back and on March 8, 2011 the 
governor announced which programs will need to be reduced. 
Overall, Corbett’s promises of no new taxes bode well for businesses 
as Pennsylvania retailers struggle to recover from the past eight 
years of increased spending.  

Legislatively, 2010 brought good news to PFMA’s Loss Prevention 
Committee which worked with legislators to pass a bill which 
criminalizes organized retail crime.  �is bill was conceived by 
PFMA’s Loss Prevention Committee, and they worked actively 
for almost two years to bring the idea to the governor’s desk for 
signature.  

Changes were also under way for 2010 in the WIC Program as the 
Department of Health’s o�cials decided to begin the process of 
phasing-in smartcards as the vehicle for delivering WIC bene�ts.  
PFMA hosted several meetings between WIC o�cials and the 
retail community to ensure that the process rolls out smoothly.  

Alcohol issues were on 
the table in 2010 as PFMA 
launched its Better Beer 
Laws Campaign. In 
February, PFMA members 
�ocked to the State Capitol 
to celebrate the launch 
of Senator Ra�erty’s SB 
1300, a bill that would 
allow retailers to pur-
chase existing restaurant 
and tavern licenses and 
convert them to a “food 
license” which would allow 
them to sell beer anywhere 
within their supermarkets or 
convenience stores. �e campaign was the brain child of PFMA’s 
Melanie Horvath.

A�er the Better Beer Laws campaign launch, PFMA urged the 
public to join the �ght by visiting a new web site  — SixPackToGo.
org —where they could easily write their lawmakers to express 
their support of changes to the beer sales laws.

Randy St. John
Senior Vice President
Association Services
rstjohn@pfma.net

Legislative Committee Chairman Mike Cortez, Sheetz, Inc., right, 
presented the Good Government Award to Senator John Ra�erty and 
his chief of sta�, Mark Meyer, who worked closely with PFMA/PCSC 
to get the beer sales reform legislation introduced.
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Representative Mike Turzai (R-Allegheny) launched another 
alcohol reform e�ort by introducing a bill which would privatize 
the state’s retail and wholesale wine and spirits activities. Turzai’s 
bill will be reintroduced in 2011, and PFMA is actively involved 
in working with the legislature to ensure that the privatization bill 
will focus on creating increased convenience for Pennsylvania’s 
consumers. Senator Ra�erty (R-Berks, Chester, Montgomery) has 
also reintroduced his beer bill in 2011, and PFMA will work to see 
that the beer issue receives consideration also. 

PFMA’s legislative e�orts helped shaped the Annual Conference 
this year. On the opening evening, members and sta� gathered 
at Troegs Brewery in downtown Harrisburg for a tour and an 
explanation of how small cra� brewers are thriving in Pennsylvania. 
�e following day, PFMA’s retailers gathered at the National Civil 
War Museum in Harrisburg to listen to detailed discussions on 
alcohol related issues. Appalachian Brewing Company joined our 
members for a beer tasting during lunch.  

Following the lunch event, PFMA presented awards to outgoing 
Senators Raphael Musto and Robert Mellow for their lifetime 
achievements in the Pennsylvania Legislature and thanked Senators 
John Ra�erty and Sean Logan for their work in trying to modernize 
Pennsylvania’s beer laws. 

In 2010, we moved the Pennsylvania Best Bagger Contest to 
October with a new venue — Strawberry Square in downtown 
Harrisburg. As usual, the contest brought spirited competition 
from members across the state. Kayla Wilson of Giant Food Stores 
in Allentown took home the championship. We also held celebrity 
bagger contest where Republican Representative Mario Scavello 
squeaked out a victory over Democratic Representative Paul 
Costa.  

2011 will be �lled with legislative challenges for the government 
relations department. �e membership services department is 
planning an annual conference themed on another alcohol issue 
— the consumption of wine. We will gather May 23 and May 24 
at Stock’s Manor for a wine tasting dinner and then at the Harrisburg 
Hilton for a legislative update on alcohol related issues, followed 
by presentations from veteran retailers who have had success 
retailing wine in other parts of the country. Make plans now to 
join us for this informative event.   

Annette Knapp
Manager of Legislative Research
aknapp@pfma.net

Elizabeth Peroni
Director of Communications
eperoni@pfma.net

Pennsylvania’s Best Bagger Champion, Kayla Wilson of Giant 
Food Stores, Allentown, shows her winning form during the 
Pennsylvania’s Best Bagger Championship in October.

From le�, Craig Ho�man, Wegmans, spoke about his company’s 
experience marketing Pennsylvania beers to consumers, while R.J. 
O’Hara and Stan Wolowski, Flaherty and O’Hara, provided an 
update on beer sales issues, during the annual conference last June.
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�e Pennsylvania Department of Agriculture (PDA), in compliance with Act 
78 of 2008, known as the Biofuel Development and In-State Production Incentive 
Act, alerted retailers that all diesel fuel sold in Pennsylvania must be at least 2% 
biodiesel by volume e�ective May 1, 2010. 

In 2008, the state legislature passed a three-bill package mandating the use of 
alternative fuels at the pump. House Bill 1202, authored by Rep. Mike Gerber 
(D-Montgomery), required gasoline and diesel stations to meet content require-
ments for cellulosic ethanol and biodiesel, once in-state production reached a 
certain level. Governor Rendell signed Act 78 on July 10, 2008 and the biofuel 
percentage requirements established under the new law go into e�ect as in-state 
biodiesel and cellulosic ethanol production achieves the following goals.

All diesel fuel sold at retail must contain: 
•  2 percent biodiesel, once in-state production reaches 
   40 million gallons; 
•  5 percent biodiesel, once in-state production reaches 
   100 million gallons; 
• 10 percent biodiesel, once in-state production reaches 
   200 million gallons; and 
• 20 percent biodiesel, once in-state production reaches 
   400 million gallons. 

All gasoline sold at retail must contain 10 percent ethanol, once in-state cellulosic 
ethanol production reaches 350 million gallons. (Cellulosic ethanol is still in the 
research stages, but would be produced from switch grass and other types of ag-
ricultural waste.) Each of these production levels must be sustained and veri�ed 
over a three-month period by the state Department of Agriculture.

Biodiesel Mandate
Governor Rendell announced during the January 2009 Pennsylvania Farm Show 
that by January 1, 2010, every gallon of on-road diesel fuel sold in Pennsylvania 
must contain at least 2 percent biodiesel (B-2) by volume as the state’s producers 
had reached and maintained the �rst critical threshold established by the new 
law. �e �rst threshold — 40 million gallons produced in-state on an annualized 
basis — was achieved in September 2008, triggering the mandate. In 2010, Penn-
sylvania joined Minnesota as the only other state in the nation with a mandate 
in place.  

Certi�cation took place on August 31, 2009 and the starting date for the mandate 
to go into e�ect was May 1, 2010. �e start date was delayed until May 1 so as to 
not begin the provisions of the mandate in the dead of winter. 

Also in 2010, the Department of Agriculture worked on an amendment to Sen-
ate Bill 901 which would clarify to a certain extent the responsibilities of retailers 
who will be selling biodiesel.  SB 901 expired at the close of the 2009-2010 
legislative session.

HB 807 – 2011 Biodiesel Bill
House Bill 807, sponsored by Representative Curt Sonney (R-Erie), was passed 
unanimously out of the House Agriculture and Rural A�airs Committee a�er a 
hearing on March 1, 2011. �e bill will create new reporting requirements for 
stations that sell biodiesel. House Agriculture Committee sta�er, Kerry Golden, 
recently met with PFMA’s Fuels Committee members to discuss details of the 
bill.

In the last legislative session PFMA held several meetings with the Pennsylvania 
Department of Agriculture (PDA) to ensure that the bill would protect Penn-
sylvania consumers without being overly burdensome to retailers. �e entire 
House of Representatives will soon vote on HB 807. PDA has pushed hard 
to get inspection fees passed to pay for fuel testing. PFMA will support this bill 
as long as it continues to not charge retailers any fees for testing of their biodiesel 
product.

PFMA tracked 542 bills out of 5,725 total pieces of legislation introduced during the 
2009-2010 session. Only 126 bills were signed into law during the two-year period. 
Legislation is monitored daily on the following topics and more:
• Agriculture • Alcohol Sales • Alternative Fuels • Antitrust Law • Bad Checks  
• Below Cost Sales • Biofuels • Bottle Bills • Business Taxes • Campaign Finance  
• Capitol Stock & Franchise Taxes • Cell Phone Sales & Taxes • Check Cashing 
Regulations • Credit Card Regulations • Debit Card Holds • Disaster Assistance 
• Drive Offs  • E-911 Fees • Economic Development  • Electric Deregulation 
• Estate Taxes • Food Allergens • Food Establishment Inspections • Food Labeling  
• Fuel Sales Issues  • Gas Taxes • Health Care • Idling/Fuel Emissions  • Labor 
Issues • Loss Prevention Issues • Menu Labeling • Milk Sales • Minimum Wage 
Changes • Money Order Regulation • Pharmacy Issues • Plastic Bags • Price Gouging 
• RFID • Sales & Use Taxes • Scanning Regulations • SNAP Program • State Budget  
• Tax Credits • Tobacco Taxes  • Transportation Issues • Unemployment 
Compensation • Wage Taxes • Weights & Measures Regulations • WIC Program 
• Workers’ Compensation • Workplace Safety • Zoning

�e following topics include the most important issues that PFMA and its member-
ship faced in 2010…

government relations
Looking Back

Biodiesel Sales
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On March 24, 2010, PFMA’s Senior Vice President, Randy St. John, along 
with representatives from the National Federation of Independent Busi-
ness (NFIB) and the Pennsylvania Retailer’s Association, gave 
testimony to the Senate Veterans A�airs and Emergency 
Preparedness Committee and the Senate Communi-
cations and Technology Committee in opposition 
to the passage of HB 1789, which would require 
retailers to collect a $1 surcharge on all prepaid 
cell phone card purchases. �e language in HB 
1789 was later inserted into an amended HB 2321. 
Last fall, when a �nal incentive to pass the bill was o�ered 
by the opposition to entice business groups to sign on, PFMA 
was le� as the sole business group hold out. HB 2321 ended up 
passing 194-2 within the House and was signed into law by Governor 
Rendell on November 23, 2010.

AT&T and Verizon, with the support of emergency responders, had been very 

active on this issue while lobbying for similar laws 
in states across the nation. �ese funds are 
allocated back to the county in which their 
customers have service in order to subsidize 

the cost for 911 emergency services. With the 
passage of this bill, Pennsylvania joins the ranks 

of Colorado, Indiana, Kansas, Louisiana, Tennessee, 
Texas, Wisconsin, Virginia, Rhode Island and Washington, 

D.C. where similar laws are in place.

Beginning July 1, 2011 retailers will be required to charge a $1 surcharge 
on pre-paid wireless devices or pre-paid time per card, per transaction and 

retailers must disclose the surcharge either on the register receipt or signage. 
Sales tax must not be imposed on the $1 charge, but the fee is remitted quarterly 
along with the sales tax. Pennsylvania retailers are able to keep 35 percent of the 
one dollar pre-paid cell phone card or cell phone device transaction fee for 180 
days and 3 percent of the fee therea�er as a vendor allowance. 

Senate Bill 1300

PFMA and PCSC members joined state Senator John Ra�erty (R-Montgomery) 
at the state capitol on February 16, 2010 as he unveiled legislation that would 
make sweeping and historic changes to Pennsylvania’s beer laws. Joining Senator 
Ra�erty were several PFMA/PCSC members who commented on the landmark 
legislation. �e PFMA/PCSC Board voted to support the bill in June 2010.

Senator Ra�erty was presented with the signatures of more than 125,000 Penn-
sylvanians who signed petitions calling for changes to the state’s prohibition-era 
beer laws. �e group also unveiled the Pennsylvania Beer Drinkers’ Bill of Rights.

Soon a�er the rally, Senator Ra�erty introduced Senate Bill 1300 that would have 
made sweeping changes to Pennsylvania’s beer sales laws. �e major points of the 
Ra�erty beer bill included:

• The ability of a supermarket or convenience store to buy an existing 
restaurant, eatery, distributor or importing distributor license and pay a 
fee to convert it to a food license, which would allow a retailer to sell beer 
up to a case in any part of your store.
• The fee for supermarkets to convert to a Food License (F) would be 
$25,000.
• The fee for convenience stores to convert to a Food License (F) would be 
$10,000.
• Prices to acquire the licenses would vary greatly from county to county 
and would depend on the free market to determine the cost.

Among other provisions, the bill would have helped prevent sales to minors by 
requiring 100 percent carding for all beer sales or the use of an Electronic Age 
Veri�cation (EAV) device by beer retailers and maintaining the number of existing 
licenses. Ra�erty revealed that the Pennsylvania State Police had conducted 
hundreds of age compliance checks at beer distributors and in 2008 found that 
beer distributors sell to minors 40 percent of the time. As a result, Ra�erty out-
lined that his bill would help “crack down” on underage beer sales.

In addition to announcing support of the beer bill, association members revealed 
a new website, www.sixpacktogo.org, which provides a forum for Pennsylvania’s 
adult beer drinkers who want to join the state’s “Beer Revolution.”

Supreme Court Backs Wegmans’ Beer Sales
On December 3, 2010, Pennsylvania’s Supreme court upheld beer sales at in-store 
restaurants run by the Wegmans supermarket chain, dealing a setback to beer 
distributors seeking to preserve their dominance of the takeout market.

In a unanimous decision, the state Supreme Court sustained a Commonwealth 
Court decision upholding the granting of liquor licenses within the restaurants 
that Wegmans operates at all 14 of its Pennsylvania stores. 

�e Malt Beverage Distributors Association, which sued Wegmans and the state 
Liquor Control Board, challenged the legality of enabling the sale of beer through 
cafes attached by an interior passageway to their grocery stores.

�e justices said the Wegmans restaurants were in place before the company 
applied for the liquor licenses and are “vastly larger and more sophisticated” than 
the minimum requirements for restaurants and “easily satisfy” all other legal and 
regulatory requirements.

�e court acknowledged that the ruling may signal an expansion of large busi-
nesses opening restaurants within their facilities and seeking liquor licenses for 
them, but said present law permits such activities.

�e decision cannot be appealed because the state Supreme Court has the �nal 
say on the meaning of a state law.

Sheetz Re-licensed To Sell Beer
On May 6, 2010, Sheetz resumed beer sales at one of its convenience restaurants 
in Altoona a�er a ruling by the Pennsylvania Liquor Control Board (PLCB). 

In 2004, the PLCB granted Sheetz an E-license to sell beer at its convenience res-
taurant at the Pleasant Valley Boulevard location in Altoona. However, the Malt 
Beverage Distributors Association (MBDA) �led suit to stop the sales, and last 
year, the Pennsylvania State Supreme Court revoked the company’s beer license, 
requiring it to allow customers to drink on premise, at the store. 

In response, Sheetz re-applied for a license and agreed to allow for on-premise 
consumption at the Altoona location as well as carryout sales, thus adhering to 
the current law. 

911 Surcharge

Beer Sales

PFMA/PCSC members spoke in favor of Senator John Ra�erty’s plans to make 
historic changes to Pennsylvania’s beer sales laws.
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Emergency Preparedness

Food Protection Committee

Keep PA Beautiful & Keep Phila. Beautiful

In 2008, PFMA and PCSC partnered with the Pennsylvania Department of Agri-
culture to create Emergency Preparedness and Response Guidance for wholesale 
distributors and retail food merchants that can be leveraged during times of 
emergency.

�e �nal guidance was released on December 1, 2010 and it establishes a foundation 
upon which Pennsylvania’s food distribution network and PDA as well as the 
Pennsylvania Emergency Management Agency (PEMA) can build an ongoing 
and mutually bene�cial relationship. �is state-level initiative assists with on-
going e�orts between the private food sector and county and local emergency 
authorities. 

In times of emergency, supplies such as rapidly distributable food, over-the-
counter (OTC) drugs and pharmaceuticals, as well as other consumer products, 
are critical, and, depending on the scope of the emergency, can also be in short 
supply. Keeping our critical distribution systems moving in an emergency main-
tains stability, public health and con�dence for the state’s 12 million residents.
�e Emergency Preparedness and Response Guidance details the appropriate 
processes, procedures and communication protocols that the state can use to 
integrate the private food distribution sector into a coordinated all-hazards 
emergency response plan by:

• Utilizing procedures and communication protocols to support 
   real-time, two-way sharing of situational awareness and incident 
   management between the private food distribution sector 
   and state government during an incident of state or national 
   signi�cance. Situational awareness may include but is not limited   
   to: power outage projections; major road closure information; 
   critical weather service alerts; and general two-way coordination;

• Streamlining paperwork for calls for emergency assistance and  
   Hours of Service (HoS) waivers; and

• Conducting coordinated response plan training with private  
   food sector, emergency response and sector speci�c agencies at 
   the state, county and local levels and more.

�e Emergency Preparedness and Response Guidance is available to any food 
retailer or distributor in Pennsylvania. To request a pdf �le of the guidance and 
to get involved in the two-way communication network, please contact Annette 
Knapp at aknapp@pfma.net. 

On April 28, 2010, the Food Protection Committee met to discuss on-
farm produce safety and Good Agricultural Practices (GAPS), Country of 
Origin Labeling (COOL) signage requirements, federal and state food 
code changes and 2010 Conference for Food Protection (CFP) updates 
regarding work going on in the Law and Registration, Conference 
Administration, Education and Certi�cation and Science and Technol-
ogy Councils. �e group also touched on national menu labeling. Retail 
food establishments with 20 or more locations (doing business under 
the same name) and o�ering substantially the same menu items are to 
disclose the nutritional content of menu items. It remains unclear at 
this time if this law and future regulation includes grocery stores. It will 
most likely include convenience stores, but it is also unclear if it includes 
restaurants within a supermarket. 

�e U.S. Food and Drug Administration (FDA) has withdrawn the dra� 
menu labeling guidance that was released on August 2010 (Dra� Guid-
ance for Industry: Questions and Answers Regarding Implementation of 
the Menu Labeling Provisions of Section 4205 of the Patient Protection 
and A�ordable Care Act of 2010) because FDA intends to complete the 
rulemaking process before initiating any enforcement activities. Certain 
parts of the menu labeling law became e�ective on the date of enactment 
(March 23, 2010). However, FDA has not enforced those provisions. 
FDA had intended to release �nal guidance and begin enforcing the 
provisions of the law that became e�ective in March 2010 before issuing 
regulations. However, the FDA has decided to instead postpone enforce-
ment until a�er the regulations implementing the law are �nalized. �e 
law requires FDA to issue a proposed rule by March 23, 2011, which will 
supersede the guidance.

Randy St. John and Annette Knapp worked with the Philadelphia 
Health Department to coordinate a May 20, 2010 Food Safety Task 
Force conference that featured presentations on risk-based inspections, 
food recall procedures, and employee health practices. 

On November 4, the PFMA Food Protection Committee met to discuss 
a recent nationwide egg recall, Pennsylvania’s Egg Equality Assurance 
Program (PEQAP), Produce Listening Session �ndings and more. If you 
would like to join the committee, contact Annette Knapp at aknapp@
pfma.net. 

�e Association and food industry leading companies have been 
supporters of the Keep Pennsylvania Beautiful program and the 
recent merger of KPB and PA Cleanways. �e combined non-
pro�t which carries forth the Keep Pennsylvania Beautiful name 
seeks to empower Pennsylvanians to make our communities clean 
and beautiful. �rough education, pubic-private partnerships, and 
volunteer action, the organization’s members work to prevent litter 
and illegal dumping, greening our communities, promoting proper 
waste handling and implementing sustainable practices. Check out 
the KPB website at www.keeppabeautiful.org and help on the 
next cleanup or community improvement project in your area.

Similarly, the Keep Philadelphia Beautiful organization has led 
the e�ort to develop voluntary plastic bag recycling programs in 
Philadelphia that we think are changing consumer behavior and 
improving the appearance of the City. Recently, McMenamin Family 
Shoprite and Acme Markets combined with Nazareth Academy 
High School and Christopher Columbus Charter School to high-
light the importance plastic bag recycling as part of the “Bring It 
Back Philly” program. Bags recycled by students are remanufactured 
into blankets and then contributed to non-pro�t organizations 
including the St. Francis Inn of Kensington for distribution to the 
poor and homeless. 

Please get involved in your community today!
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Food Handler Certification

Fuel Committee Item Pricing

Governor Ed Rendell signed Act 106 (formerly HB 174) into law on November 
23, 2010. �e legislation clari�es oversight of food safety inspections for all 
restaurants and retail food store locations where food is prepared and sold by 
changing three laws related to safety, handling and facility regulation. By codify-
ing the state’s Public Eating and Drinking Place Law and the state’s Food Act 
and altering the existing law regarding food employee certi�cation, the measure 
standardizes and streamlines food safety inspections statewide. �e new law took 
e�ect on January 22, 2011.  

PFMA government relations sta� had held numerous meetings with the Penn-
sylvania Department of Agriculture (PDA) to discuss speci�c requirements of 
HB 174, which addressed the number of certi�ed food handlers to be on sta� 
per retail food store. In these meetings the Department of Agriculture agreed to 
include two critical provisions that we felt were essential to the bill. �e �rst pro-
vision was that the model food code become both the regulatory �oor and ceiling 
for food safety inspections for restaurants and convenience stores; and, the 
second was to remove provisions mandating that a certi�ed person-in-charge be 
present at a retail food facility during all hours of operation. �e new requirement 
is that a retail food facility must have at least one certi�ed supervisory employee 
either present at the facility or immediately accessible during all hours of opera-
tion. �is individual would be the person-in-charge when physically present and 
on duty at the facility.

�e Pennsylvania House of Representatives approved HB 174 at the last minute 
on November 15 in a post-election session day. Had the House of Representatives not 
returned to work, this food safety legislation would have expired on December 
31 a�er dying in a prior legislative session with work on this issue spanning the 
course of four years. �e bill passed with a close vote of 103-93 in the House. On 
October 14, the Senate had approved the bill on a vote of 39-10.

An estimated 167 local jurisdictions perform their own safety inspections of an 
estimated 60,000 retail food facilities each year. Under the old law, each of those 
jurisdictions was allowed to have its own inspection procedures and reporting 
mechanisms. Separately, the Agriculture Department was responsible for inspect-

ing the remaining more than 40,000 retail food facilities in Pennsylvania. 

Under the new law, each of the state’s retail food facilities will be inspected using 
uniform regulations based on the federal Food and Drug Administration’s (FDA) 
National Model Retail Food Code, regardless of the inspecting entity. Act 106 
also requires that local inspection information be reported to the Department of 
Agriculture monthly and posted on a statewide online inspection database. 

�e legislation clari�es that a local health authority may regulate any entity that 
sells food directly to the public, and that PDA will have regulatory authority over 
any entity manufacturing food products, thereby eliminating duplication of e�ort 
and clearly delineating which entities are responsible for which establishments. 

Under the previous law, a grocery store could be regulated by both levels of gov-
ernment if it has an eat-in cafe or hot bar, which would be a local concern, as it 
also sells prepackaged food, which falls to the state to oversee. Under House Bill 
174, the local health authority would be the sole regulator of the grocery store.

On January 6, PFMA Senior Vice President of Association Services, Randy St. 
John met with representatives from the Department of Agriculture to receive 
a brie�ng on Act 106 of 2010. �e Department of Agriculture unveiled the 
Eatsafepa.com web site which should be helpful for retailers in obtaining 
clari�cation on aspects of the new law. For questions, call the Food Safety Bureau 
at (717) 787-4315.

�e inaugural meeting of PFMA’s 
Fuel Committee took place on 
November 18 at PFMA headquar-
ters. If you have not yet designated 
a member of your organization 
to participate in this committee, 
please send us a name and contact 
information to pfma@pfma.net. 
At the initial meeting members 
discussed debit card holds, biofuels, unemployment card holds, Senate Bill 901, 
E-15 labeling requirements and ADA regulation. 

On January 27, 2011, PFMA’s Fuels Committee met with representatives 
from the Credit Union Association, Community Bankers Association and the 
Pennsylvania Bankers Association in an e�ort to develop procedures that would 
reduce debit card hold problems. �e group will meet again to discuss ways to 
ensure that “Real Time Clearing” can roll out smoothly.

Citing an increase in complaints from constituents and personal observations, 
the late state Rep. Robert Donatucci, (D-Phila.) announced that he was preparing 
to again propose legislation that would require more prominent marking of 
prices on items sold in food stores. His legislation would require the price of 
items in large food stores to be individually marked, or that the price of each type 
of item be prominently displayed on a shelf sign. 

Donatucci emphasized that his proposal would not apply to small neighborhood 
stores with gross sales under $3 million, unless the store is part of a larger chain. 
Milk, eggs and unpackaged produce would be exempt as long as their prices are 
conspicuously displayed. 

PFMA’s Randy St. John met with representatives from Rep. Donatucci’s sta� last 
fall to better understand the nature of the problem and to o�er suggestions for a 
remedy  — one of which is getting stores to join PFMA’s Scanning Certi�cation 
Program (SCP). As a result, no bill was introduced.

For questions on joining the Scanning Certi�cation Program, please contact 
Autumn �omas at athomas@pfma.net or 888-SCAN-SCP or log on to our web 
site at www.pfma.org for more details.Paid Sick Time

Representative Marc Gergely (D-Allegheny) introduced HB 1830, a 
bill that would allow employees to earn sick time. Under the measure, 
employers would be required to allow employees to accrue one hour 
of sick leave for every 40 hours worked, up to a maximum of 52 hours. 
Businesses with fewer than 10 employees would be required to allow 
their employees to earn one hour per 80 hours worked. 

Under HB 1830, employees could start using sick days beginning 90 

business days a�er they are hired. No more than 40 hours of paid leave 
could be carried over to the next year. Companies that already o�ered 
sick, vacation and personal days would not need to add additional 
days, as long as they o�er the same number of hours. 

If the bill had been enacted, Pennsylvania would be the �rst state to 
require paid sick time. �e bill died in the House Labor Relations 
Committee at the close of 2010.
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government relations

Loss Prevention Committee
House Bill 1720
Pennsylvania Governor Ed Rendell signed the PFMA and PCSC supported 
“Organized Retail Crime” (ORC) legislation into law on June 16, 2010. 
Representative �omas R. Caltagirone (D-Berks) was the primary sponsor of 
the bill and Representative Ron Marsico (R-Dauphin) was the �rst co-sponsor. 
House Bill 1720 strengthens Pennsylvania’s retail the� laws. As Act 33 of 2010, it 
took e�ect on August 16, 2010.

�is legislation de�ned Organized Retail Crime and o�ered grading levels for 
this type of the� in Pennsylvania. �is bill was a huge win for PFMA’s Loss 
Prevention Committee – the members of which worked hard to get this passed 
to strengthen our laws beyond run of the mill retail the�. �is Act helps align 
Pennsylvania with neighboring states to make our state’s retailers less of a target 
for ORC. 

�e language is as follows:
(a) O�ense de�ned. A person commits organized retail the� if the person 
organizes, coordinates, controls, supervises, �nances or manages any of the 
activities of an organized retail the� enterprise.

(b) Grading.
(1) If the retail value of the stolen merchandise in the possession of or 
under the control of the organized retail the� enterprise is at least $5,000, 
but not more than $19,999, the o�ense is a felony of the third degree.
(2) If the retail value of the stolen merchandise in the possession of or 
under the control of the organized retail the� enterprise is at least $20,000, 
the o�ense is a felony of the second degree.

Organized groups of professional thieves steal more than $30 billion in merchandise 
from national retailers annually with little fear of serious punishment. According 
to the Food Marketing Institute (FMI), Pennsylvania loses an estimated $81 million 
in tax revenue annually as a result. 

ORC is di�erent from common shopli�ing. �is bill is speci�cally aimed at 
professional thieves who make a living out of organized retail crime. ORC gangs 
have been linked to international terrorism and payments to “boosters” o�en 
enable drug addicted thieves to continue their addiction. 

In July 2010, the PFMA/PCSC Loss Prevention Committee worked to educate 
law enforcement on the Act. On July 14, committee representatives provided 
concurrent presentations at the Pennsylvania District Attorneys Association 
Summer Meeting in Erie as well as the Pennsylvania Chiefs of Police 97th Annual 
Education and Training Conference in Lancaster. PFMA also worked with the 
Municipal Police O�cers’ Education & Training Commission (MPOETC) to 
inform them about the new law.

PFMA’s Loss Prevention Committee met at PFMA headquarters on June 17 and 
presented Representative Caltagirone with a Good Government Award for spon-
soring the bill. �e committee discussed strategies on how to best educate law 
enforcement groups on the new ORC Act during the summer months.

PFMA’s Loss Prevention Committee last met on February 11, 2010 at PFMA 
headquarters to discuss the strategy for creating legislation that would lower the 
felony statute for retail the� from $2,000 to $1,000 in Pennsylvania.

Tri-State Organized Retail Crime Conference

PFMA/PCSC loss prevention committee members joined other retailers and 
industry leaders for the Pennsylvania, New Jersey and Delaware Organized Retail 
Crime Conference on March 12, 2010 at Saint Joseph’s University in Philadelphia. 

More than 200 loss prevention professionals attended the event where they heard 
from Nate Hartle, senior group manager at Target; Dr. Jerry Ratcli�e, a professor 
of criminal justice at Temple University; Stuart Ingis, a partner at Venerable, 
LLP, for RILA, and Angelo Fiumara, deputy chief technology o�cer, Regional 
Information Sharing Services.

�ey also listened to legislative leaders discuss their e�orts to strengthen orga-
nized retail crime laws. Pennsylvania Representative Caltagirone and Delaware 
Representative Joseph Miro (R-127) participated in the panel discussion. In 
addition, prosecutor panel members Taylor Aspinwall, assistant U.S. Attorney, 
Pennsylvania; and Warren Faulk, prosecutor, Camden County NJ Prosecutor’s 
O�ce, provided their input on the prosecution of organized retail crime. 

PFMA Loss Prevention Committee Treasurer, Reid Fleming, director of loss 
prevention and security at Giant Eagle, presented the 2010 Outstanding Law 
Enforcement O�cer Award to Fred Paganico of the Bethel Park, Pennsylvania 
Police Department. �e award recognizes law enforcement professionals who 
have gone above and beyond the call of duty to support PFMA/PCSC members 
in combating fraud and other losses.

Le�, Loss Prevention Committee Chairman, Adam Nowicki of Wegmans Food 
Markets, presents the Good Government Award to Representative �omas R. 
Caltagirone (D-Berks) for his sponsorship and e�orts to get HB 1720 passed. 
�e legislation strengthens Pennsylvania’s retail the� laws.

Below, PFMA Loss Prevention Committee Treasurer, Reid Fleming, Giant 
Eagle, presented the 2010 Outstanding Law Enforcement O�cer Award to Fred 
Paganico of the Bethel Park, Pennsylvania Police Department.
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Retail Milk Advisory Committee

PennDOT Task Force Philadelphia-Specific Issues

John Liptock, CPA with Herbein + Company, and Kevin Lutkins, PFMA’s 
Corporate Council, worked hard to represent retailers in all Milk Marketing 
Board Cost Replacement hearings in 2010. Milk prices at the farm and retail level 
rose in 2010, but organizations representing dairy farmers continue to push for 
higher prices, which ultimately increase the price of milk to consumers.

Order A-968 set by the Pennsylvania Milk Marketing Board (PMMB) was 
challenged by the Pennsylvania Milk Dealers Association in Federal Court. �e 
Order would have imposed a premium to be paid to Pennsylvania Dairy farmers 
for milk processed out of state, but sold in Pennsylvania. �e Order was blocked 
by Federal Court Judge William W. Caldwell who determined that it violated 
interstate commerce laws.

When the Chair of the Senate Agriculture Committee, Mike Brubaker, intro-
duced SB 1480, PFMA assembled a Retail Milk Advisory Committee to insure 
full membership involvement in the establishment of legislative policy on milk 
pricing. SB 1480 proposed new licensing regulations for retailers that seemed to 
have little overall bene�t for farmers, dairy processors, retailers or consumers. 
�e PMMB’s annual report for 2008-10 noted that farmers in Pennsylvania 
received a higher percentage of the out of store price of milk than farmers in �ve 
states used for comparison. Senator Brubaker turned over the Chairmanship of 
the Agriculture Committee to Senator Elder Vogel for the 2011-2012 legislative 
session. 

Richard Kriebel is the Chairman of the Milk Marketing Board, which includes 
members Luke Brubaker and Barbara Grumbine. Keith Bierly resigned his 

position as Board Secretary a�er providing excellent leadership for over 7 years. 
Tim Moyer, former Chief of Sta� Services and Advisor to the Board, is serving as 
Keith’s replacement.

Other 2010 industry changes included the merger of the Pennsylvania Dairy 
Stakeholders and the Center for Dairy Excellence. �e PFMA and PCSC was 
a founding member of the Dairy Stakeholders and also active in the Center 
for Dairy Excellence. Our interest, partnership and involvement in the dairy 
industry will continue with the support of the board of directors and association 
membership.        

Members of the PennDot Task Force, in conjunction with representatives of 
other statewide organizations interested in addressing problems and delays in 
obtaining Highway Occupancy Permits (HOP), dra�ed and approved legislative 
language to speed the processing of HOP applications. Charles Courtney, Esq., 
McNees Wallace Nurick, LLC, dra�ed the legislation and following comments 
from Task Force members, the group shared the dra� with representatives of 
the Pennsylvania Builders Association and the Pennsylvania State Association 
of Township supervisors. 

Courtney served on Governor Tom Corbett’s Transportation Transition Team 
and assisted the new administration in developing priorities for the upcoming 
four years. In the coming months we will continue our dialog with PennDOT 
executives while exploring the introduction of legislation in the State House and 
Senate. 

Special thanks go to the 26 person Task Force and to our able consultants, the 
late Jim Scheiner, Century Engineering, and Charles Courtney. Our friend, 
former Pennsylvania Secretary of Revenue, Jim Scheiner, passed away in early 
2011 a�er a lengthy battle with cancer. We look forward to working with 
PennDOT and the Task Force in 2011 to address other issues of mutual concern.  

Business Privilege Tax

Philadelphia City Council members Bill Green and Maria Sanchez introduced a 
tax reform ordinance (100635) that shi�s the tax burden from a tax on corporate 
pro�ts to the tax on gross sales receipts in the city. A formula partially excludes 
fresh food sales from the business privilege tax calculation.

�is ordinance would double the Gross Receipts Tax component of the city’s 
Business Privilege Tax and shi� nearly a third of the burden to companies 
outside of the city. �e proposed changes must be analyzed by each company to 
determine the impact as partnerships are treated di�erently than other types of 
corporations.

Philadelphia businesses oppose Gross Receipt taxation because this tax embeds 
itself in a product’s price as it is passed along the production chain within the 
taxing jurisdiction. Gross Receipts taxes are stealth taxes that hide their true costs 
from the consumer. Ultimately, the tax “pyramiding” initiated by Gross Receipts 
taxation forces businesses to make operating decisions they might not otherwise 
make, such as sending production outside the tax jurisdiction or bringing pro-
duction in-house. �e bill is currently being held until the call of the chair.

Menu Labeling

�e Philadelphia menu labeling ordinance (080167-A) saw passage in 2008 and 
was implemented in restaurants and convenience stores on February 1, 2010. 
�e question of grocery store inclusion in the requirement remains unresolved. 
Federal law may end up preempting the Philadelphia ordinance. 

Randy St. John had discussions with the Philadelphia Health Department and 
Councilwoman Blondell Reynolds Brown’s chief of sta� in 2009 regarding this 
ambiguity. As a result of these discussions, an amendment has been created to 
the ordinance that would exempt all of the interior of a supermarket EXCEPT a 
restaurant portion of the store. �e amendment has not passed the Philadelphia 
City Council as of March 30, 2011.
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Philadelphia-Specific Issues, continued

Paid Sick Leave
On May 8, 2008 Philadelphia City Councilmen Darrell Clarke and William Greenlee 
introduced a bill (080474) that, if enacted, would require employers to grant paid 
sick leave to their workers. �e bill would also allow workers to use paid sick leave 
to care for family members. In 2008, the bill was referred to committee, and it was 
reported favorably from the Public Health and Human Services Committee on 
March 1, 2011. 

�e Bill de�nes an employee as any individual employed within the City of Philadelphia, 
except for independent contractors, and state and federal employees. �is would 
include interns, seasonal workers, part-time and temporary employees. �e bill 
creates two categories of employers. �ey are businesses with eleven or more 
employees and businesses with ten or fewer employees. 

All employees working in Philadelphia for more than 56 hours in a year would 
have the right to receive paid sick time. �e bill provides requirements for the 
accrual and use of sick leave time:

• All employees will accumulate 1 hour of paid sick leave for every 30 hours  
   worked at their normal hourly rate.
• Accrual of sick time for eligible employees would begin the first day 
   of employment.
• Workers would be allowed to start using the paid sick time after 
   30 calendar days of employment.
• Workers for businesses with 11 or more employees could not use more   
   than 72 hours (9 days) of paid sick leave in a year.
• Workers at businesses with 10 or fewer employees could not use more 
   than 40 hours in a year.

�e bill’s section regarding the use of paid sick leave includes and expands on re-
quirements in the federal Family and Medical Leave Act. Employees may use their 
paid sick leave time when they are ill or to care for someone else that is ill.

Plastic Bag Recycling Program 
With the threat of Councilmen DiCicco and Kenney vowing to begin the plastic 
bag �ght once again, Philadelphia retailers in conjunction with the Keep Phila-
delphia Beautiful organization and the American Chemistry Council developed 
the largest voluntary plastic bag recycling program in the country. Consumers can 
drop their bags at over 300 sites in the city.  

Philadelphia retailers joined 
Keep Philadelphia Beautiful at 
Temple University on April 14, 
2010  to help kick-o� the new 
“Bring it Back Philly” public 
education campaign, sponsored 
by local retailers and business 
groups, to increase the recycling 
of plastic bags and wrap among 

the city’s residents. 

�e new initiative was spearheaded 
by Councilwoman Blondell Reyn-

olds Brown, who sponsored a resolution adopted by the Council in December to 
establish the program. 232 stores are now participating in the program — making 
it the largest voluntary urban plastic bag recycling program in the country.

Coalition member retailers outlined the public education and outreach activities 
they will be undertaking over the next several months to increase shoppers’ awareness 
of the recyclability of plastic bags and locations for recycling bags and wraps. 

Sales Taxes
City Controller Alan Butkovitz recently released an investigative report entitled, 
“Tax Discovery: Sales Tax Cross-Checking,” that found almost 80 percent of 
sampled businesses licensed for a state sales tax were in operation but were not 
paying the state tax. 

�e Controller’s O�ce cross-matched 144,014 Philadelphia-based businesses 
having business privilege licenses against a list of state sales tax �lers to create a 
spin-o� list of Philadelphia-based businesses that were not on the state’s sales tax 
list. A random sampling in four speci�c categories, which included grocery stores, 
auto-repair shops, bars/restaurants and retail enterprises, was conducted to determine 
how many of the 100 di�erent businesses were paying sales tax. 

A�er researching city business tax �lings and conducting on-site observations, the 
Controller’s O�ce found 80 percent of the total sampled businesses failed to pay 
state sales tax for the period July 1, 2009 — June 30, 2010. 

�e city raised its sales tax from seven to eight percent in October 2009. �e state 
keeps six percent, and remits two percent to the city. Philadelphia is relying on an 
anticipated $242 million in tax collections to meet its revenue projections for the 
current FY2011 in order to maintain a balanced budget. 

Sweetened Beverage Tax
PFMA’s President and CEO, David McCorkle, joined Philly Jobs. Not Taxes! (a co-
alition of concerned citizens, businesses and community organizations) to testify 
against a proposed sweetened drink tax in Philadelphia on March 17, 2010. �e 
coalition was formed in response to Mayor Nutter’s unprecedented tax proposal of 
a 2 cents-per-ounce tax as a way to raise revenue for the 2011 budget. 

�e cooperative e�ort of retailers, the Teamsters Union, bottlers and citizens pre-
vented Mayor Nutter from securing the needed nine votes to approve the tax. �e 
mayor may initiate a similar proposal (2 cents per ounce) in 2011.

Tobacco/Blunts Ordinance
On January 20, the state Supreme Court struck down a four-year-old Philadelphia 
ordinance that banned the sale of blunts, loose cigars, cigarettes, rolling papers, 
�avored-tobacco and other materials. 

Cigars costing at least $1 were exempt from the Philadelphia single-sale ban, and 
the ordinance allowed continued sales of single cigars, cigarettes and rolling papers 
by hotels, specialty tobacco stores and restaurants with at least 25 seats, but within 
500 feet of a school, recreation center, church, day care or community center, any 
sales of “loosies” or rolling papers were prohibited. 

�e city ordinance was inconsistent with state law and the state Supreme Court 
ruled that the city does not have the authority to regulate tobacco products be-
cause state law prevails. 

�e Pennsylvania law prohibits the sale of any paraphernalia used to grow, package 
or use illegal drugs. But prosecutions are typically limited to situations in which 
the seller knows or “reasonably should know” that the buyer intends to use the 
paraphernalia illegally. 

Tobacco Sales Fines
On December 23, Philadelphia’s Mayor Michael Nutter signed an ordinance 
(100634) increasing penalties for merchant tobacco sales to minors. �e �ne 
increased from $100 to $250 per incident.  

Tobacco Tax
On April 15, 2010, a proposal was introduced by Councilman Darrell Clarke 
(100254) to raise tobacco taxes in order to plug Philadelphia’s $150 million budget 
gap. Clarke said his proposed tobacco-products tax, which would a�ect chewing 
tobacco, cigars, pipe tobacco and rolling papers, but not cigarettes, would be levied 
on retailers as part of the business tax and could raise $6 million annually. Under 
Clarke’s proposed ordinance chewing and pipe tobacco would be taxed at 36 cents 
per ounce and individual cigars at 3.6 cents per ounce. 

�e ordinance was passed out of City Council on May 20 and signed into law on 
June 1, 2010. �is ordinance became e�ective July 1, 2010, and was applied in ad-
dition to any other applicable tax, including any tax under Chapter 19-2600 of �e 
Philadelphia Code.

government relations

Philadelphia retailers joined 
Keep Philadelphia Beautiful at 
Temple University on April 14, 
2010  to help kick-o� the new 
“Bring it Back Philly” public 
education campaign, sponsored 
by local retailers and business 
groups, to increase the recycling 
of plastic bags and wrap among 

Gail Street, formerly of Acme Markets, 
speaks during the “Bring It Back Philly” 
press conference on April 14, 2010.
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Pittsburgh-Specific Issues

Sales Tax

Shut-Off Valves 

State Budget 

Trademark Counterfeiting

WIC

Wine and Spirit Sales

Beverage Tax
In 2010, PFMA supported the work of the No Pittsburgh Beverage Tax coalition, 
a group of concerned citizens, businesses and community organizations that 
formed to oppose Mayor Ravenstahl’s proposed beverage tax. �e Mayor’s tax 
proposal of 2 cents-per-ounce on beverages and 18 cents-per-ounce on fountain 
syrup more than doubled the price of many of beverages and threatened local 
jobs. �e bill did not pass into law.

On June 30, the Senate Appropriations Committee advanced legislation (SB 1255) 
that would replace the semi-monthly sales tax return requirement established by 
Act 48 of 2009 (HB 1531) with a single monthly return that included both an esti-
mated tax for the current month and a true-up payment for the prior month tax.

�e new process would have alleviated the costly and burdensome method created 
by Act 48, which made Pennsylvania the only state in the nation to require two 
sales tax returns per month. �e proposal was enacted as part of the debate over 
the 2009-10 state budget and was eyed as a way to increase revenue collections 
because of the accelerated timeline for remittance.

�e bill last saw action on July 3, 2010 and expired at the close of the 2009-2010 
legislative session. �e semi-monthly system will be implemented on May 21, 2011 
unless a new law revokes it.

A�er House Bill 1769, introduced by Rep. Tim Solobay (D-Washington), made it 
all the way to the state Senate on November 15, it died at the close of the 2009-2010 
legislative session seeing no further movement because the Senate did not want to 
return to the Capitol for post-election voting.

On March 1, 2011, HB 728, prime sponsored by Representative Steve Barrar 
(R-Delaware), received a hearing in the House Veterans A�airs & Emergency 
Preparedness Committee. �is bill was passed out of committee and is expected 
to see a full House vote in April. �e bill is not expected to encounter opposition. 
�e legislation would allow gasoline retailers to expand the footprint of their stores 
from 125 feet to a maximum of 200 feet with no variances. Several PFMA members 
met with the committee chairpersons in the House and the Senate in February 
2011 to express support for this new bill. 

Governor Edward Rendell signed the $28 billion General Fund budget for the 
2010-11 �scal year on July 6, 2010. 

�e budget was adopted without broad-based tax increases, as lawmakers rejected 
new taxes on smokeless tobacco and cigars, as well as the implementation of 
combined reporting, which would have been a tax increase for many Pennsylvania 
businesses. �e governor’s proposal to lower the state sales tax rate from 6 percent 
to 4 percent while expanding the base to include business services, had been 
taken o� the table prior to the �nal budget negotiations. �e o�cial budget also 
maintains the sales tax vendor collection allowance, which reimburses businesses a 
portion of the costs associated with essentially serving as tax collector for the state.

On October 19, Governor Ed Rendell signed into law a bill sponsored by Rep. 
Rosita Youngblood (D-Philadelphia) to update and improve the ability of 
authorities to combat the sale of goods with counterfeit trademarks — facsimile 
merchandise not produced under the license of the trademark holder. 

While it does not increase the direct penalties, such as �nes or jail time that 
can be imposed on individuals who engage in trademark counterfeiting, the 
new law increases the scope of what constitutes the pedaling of bogus trade-
mark merchandise.

Trademark counterfeiting can pose a health risk to consumers especially 
when dealing with medication. Individuals buying counterfeit products really 
have no idea what they are ingesting. Lawful merchants with trademarked 
goods are also harmed by the loss of revenue to scammers. Ultimately, the 
new law will spread better protection to manufacturers, distributors, sellers 
and consumers of legitimate trademarked products. 

WIC is beginning the process of delivering bene�ts by way of an o�-line 
smart card. PFMA members have held several meetings with WIC sta� to 
discuss the speci�cs of the roll out of so-called “E-WIC”. WIC will pilot the 
smart card program in four counties in central Pennsylvania in 2013.

In the fall 2010, then Governor-elect Tom Corbett had expressed a strong 
interest in privatizing the state stores. Representative Mike Turzai’s (R-
Allegheny) privatization bill (HB 2350) as written in 2010 proposed to sell 
621 state stores and the state-owned wholesale distribution system. To do so, 
Turzai’s bill would create 750 retail wine and spirits licenses and 100 wholesale 
licenses that would be sold at auction. Each license would enable the owner to 
be a retailer or a wholesaler of wine and spirits in a speci�c territory. 

�e current system of taxing wine and spirits in Pennsylvania, where we have 
a 30 percent mark up for the Johnstown �ood tax and an 18 percent fuel tax 
would be replaced with a gallon tax that would range from $3.50/gallon for 
wine - $7.00/gallon for spirits. No one person or company could buy more 
than 5% of these licenses.

In 2010, HB 2350 had a number of unacceptable provisions including 
prohibiting wine and spirits to be sold where gas is sold or where beer is 
sold, nor could they have an interior connection to another building unless 
approved by PLCB. Wine and spirits wholesalers would not able to sell beer. 
Age veri�cation would be required via swipe card. PFMA members felt that a 
mere 750 outlets do not satisfy customer demands and licenses would be very 
expensive. 

�e bill also contained a provision that no one company could own more than 
5 percent of the state licenses overall (750 X 5%= 37.5 licenses per company), 
and no more than 10 percent of the licenses in a particular county. PFMA has 
asked that those numbers be reconsidered to allow chains with 150 or more 
stores to compete for wine licenses at each location. If there were 1,500 wine 
licenses, we would hope to get the “one owner” ceiling raised to 10 percent so 
that one company could own 150 wine licenses.

PFMA has been lobbying Representative Turzai and the Governor’s O�ce 
on these issues. �e total revenue estimated for the state to bring in from 
privatization is $2 billion. A new version of the bill should be available shortly 
and at that point we can see which, if any, of our suggestions have been 
adopted.
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2011 Outlook: A Look 
at the Legislative Climate
�e state has a Republican Governor with the election of 
Tom Corbett and the state House and Senate are controlled 
by Republicans with margins of 112-91 and 30-20, respec-
tively. �e Governor is challenged by a $4-5 billion state 
budget de�cit plus a more than $2 billion unemployment 
compensation de�cit and a billion-dollar annual transpor-
tation funding shortfall. He has publicly stated that he will 
not raise taxes or fees to bridge any gaps.

Governor Corbett plans to propose a package of reform ideas to cut costs. �ose 
ideas include eliminating “walking around money,” a name given to legislators’ 
pet projects that bene�t their districts and increase their popularity with voters. 
He will also propose restructuring per-diem payments and to reduce the $200 
million legislative leadership reserve account. He has also vowed to cut Public 
Welfare, DCED, General Services (which handles state purchasing) and 
transportation state agency budgets. In addition, he will consider selling some 
state-owned assets, with liquor stores at the top of his list. Another asset that 
could be on the block is the Pennsylvania Turnpike.

He has also spoken of reducing the corporate net income tax, removing the net 
operating loss cap, continuing the phase-out of the capital stock and franchise 
tax, and phasing out the inheritance tax, which impacts small businesses and 
family farms. He has also taken note of the need for reforming Pennsylvania’s 
burdensome regulatory climate and eliminating the permit backlog at state agen-
cies like DEP and PennDOT. 

�e following legislative issues are already being re-explored during the spring 
session:

Emergency Shut Off Valve Bill
HB 728, sponsored by Representative Steve Barrar (R-Delaware), received a 
hearing in the House Veterans A�airs & Emergency Preparedness Committee on 
March 1. �is bill was passed out of committee and is expected to see a full House 
vote in April. �e bill is not expected to encounter opposition. �e legislation 
would allow gasoline retailers to expand the footprint of their stores from 125 feet 
to a maximum of 200 feet with no variances. Several PFMA members met with the 
committee chairpersons in the House and the Senate in February 2011 to express 
our support for this bill. 

Tort Reform
PFMA is part of a Pennsylvania Business coalition that is supporting legal reform 
bills which have been launched in both the House and the Senate. Senator Jake 
Corman (R-Centre) is the prime sponsor of Fair Share Act legislation (SB 2) in 
the Senate. It will limit joint and several liability and replace it with a system of 
proportional liability to ensure that the responsibility for civil liability is more 
equitably distributed among responsible parties. Representative Curt Schroder 
(R-Chester) has introduced a companion measure (HB 1) in the House. �ese bills 
will receive high priority and should see enactment this spring. 

Plastic Bag Tax
State Senator Daylin Leach 
(D-Delaware, Montgomery) 
has prime sponsored SB 590. 
�is bill would require retail-
ers who give out plastic bags 
to collect a 2-cent tax on each 
bag. One cent could be retained by the retailer 
if the money was used to promote recycling practices. 

Privatization & Beer Bill
PFMA has engaged the �rm of Buchannan Ingersoll and Rooney to lobby and provide 
strategic advice in an effort to improve and pass Representative Mike Turzai’s 
(R-Allegheny), Majority Leader of the Republican Party in the House of Represen-
tatives, privatization bill and Senator John Ra�erty’s (R-Montgomery) beer bill. 

On February 14, Senator John Pippy (R-Allegheny), Chairman of the Senate Law 
and Justice Committee, held a hearing about privatizing the state stores. Two 
research organizations testi�ed in favor and two research organizations testi�ed 
against privatizing the state store system. �is is the �rst in a series of hearings that 
this Senate committee will have about the sale of the state stores.

Rep.Turzai is working to revise his privatization bill from last fall. PFMA has made 
a number of suggestions for the improvement of the bill including separating wine 
licenses from spirits licenses and making at least 1,500 wine licenses available for 
auction. 

Senator Ra�erty (R-Montgomery) 
has reintroduced SB 643 which 
includes the same language as his 
beer bill from last session (SB 1300). 
�is bill would allow supermarkets 
and convenience stores to purchase 
existing restaurant, eatery, distributor 
or importing distributor licenses and 
pay a $25,000 fee for supermarkets 
or $10,000 fee for convenience stores 

to convert that license to a “food 
license.” A “food license” would al-

low supermarkets and convenience 
stores to sell beer in quantities up to 

and including a case, anywhere they 
wanted within the premise of their 
store. Stores would not need to have a 
restaurant within their premise.

Photo Credit: Corbett for Governor
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Biodiesel Bill
House Bill 807, sponsored by Representa-
tive Curt Sonney (R-Erie), was passed 
unanimously out of the House Agriculture 
and Rural A�airs Committee a�er a hearing 
on March 1, 2011. �e bill will create new 
reporting requirements for stations that 
sell biodiesel. House Agriculture Commit-
tee sta�er, Kerry Golden, recently met with 
PFMA’s Fuels Committee members to discuss 
details of the bill.

In the last legislative session PFMA held several 
meetings with the Pennsylvania Depart-
ment of Agriculture (PDA) to ensure that 

the bill would protect Pennsylvania consumers 
without being overly burdensome to retailers. �e 

entire House of Representatives will soon be voting on HB 807. PDA has pushed 
hard to get inspection fees passed to pay for fuel testing. With the reintroduction 
and passage of this bill, retailers could see a $100 registration fee instituted next 
year. PFMA will support this bill as long as it continues to not charge retailers any 
fees for testing of their biodiesel product.

Retail Theft Felony Threshold
PFMA’s Loss Prevention Committee met on February 
11, 2011 and one of the issues discussed was creating 
legislation that would lower the felony statute for retail 
the� from $2,000 to $1,000 in Pennsylvania. Randy 
St. John, senior vice president of the PFMA, and Kara 
Gundel from the Pennsylvania Retailers Association 
are working with legislators in both the House 
and the Senate to get a bill dra�ed. St. John 
and Gundel hope to have an agree-
ment about what should be includ-
ed in the bill within a month. �e 
PFMA Loss Prevention Commit-
tee laid the groundwork with the 
Senate Judiciary Committee back 
in the spring of 2010 to get the threshold for a 
retail the� felony level o�ense lowered from $2,000 
to $1,000 while working on the Organized Retail Crime legislation,  HB 1720.

Reporting Controlled Substances
In February 2011, Pennsylvania pharmacies received a letter from Optimum 
Technologies stating that they have been hired as the contracted organization 
responsible for collecting prescription drug program data for Pennsylvania.

Optimum Technologies’ letter to retailers explained that they also plan on col-
lecting data concerning pseudoephedrine containing drug purchases. Currently, 
Pennsylvania does not have a law requiring the reporting of pseudoephedrine 
drug purchases through an electronic medium, and this request from Optimum 
Technologies is a request for voluntary, not mandatory reporting. 

Need More Information?
Need more information on the bills discussed in 
this report? Contact our Government Relations 
Sta�:  Randy St. John, rstjohn@pfma.net or
          Annette Knapp, aknapp@pfma.net
          or call 800-543-8207.

Rep. Curt Sonney
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Pennsylvania 
Pharmacy Council

Historically, the Rendell Administration has looked to cut 
program costs while at the same time increasing enrollment in 
state funded and supported prescription drug programs like 
PACE, PACENET and Medicaid. However, in late 2009, PPC 
members were the �rst out of the gate to talk to legislators about 
the 2009 – 2010 state budget. �ose conversations by PPC members 
and other stakeholders e�ectively prevented the Department 
of Welfare’s Pharmacy Carve-Out of Prescription Drug Cover-
age and also a 20 percent rate reduction in Pharmacy Provider 
Reimbursement for the PACE program. While other pharmacy 
stakeholders suggested that all pharmacy groups should negotiate 
with House Majority Leader Todd Eachus concerning his PACE 
reimbursement reduction bill, Pennsylvania Pharmacy Council 
held �rm in its opposition to the bill. Ultimately, PPC prevailed.  

PPC had a signi�cant impact on HB 1041, the collaborative 
practice bill that passed the state legislature and was signed by 
the governor in June. PPC amended the legislation that would 
have set di�erent requirements for community pharmacists than 
for pharmacists practicing in institutional settings. �is lobbying 
e�ort resulted in the removal of legislative provisions that would 
have required community pharmacists to register and to pay a fee 
that institutional pharmacists would not have to pay. PPC was the 
only stakeholder group that testi�ed in opposition to the House 
version of HB 1041 before the House Professional Licensure 
Committee. PPC further amended the bill in the Senate, striking 
the �nal provision that would have established di�erent require-
ments to be set because of practice setting. �e bill �nally passed 
the Senate with all three PPC changes.  

Melanie Horvath and Pennsylvania Pharmacy Council members 
were involved in numerous other legislative issues throughout 
2010. PPC worked to advance SB 753, a pharmacy technician 
bill that would have required only registration and background 
checks on pharmacy technicians. PPC provided testimony and 
correspondence opposing HB 528, a more onerous pharmacy 
technician bill.  

PPC also testi�ed before the Senate regarding the importance of 
passing a bill that would give customers the freedom to choose 
where they buy their prescription drugs without su�ering �nancial 
penalties such as higher co-pays.  

PPC expressed concerns concerning the Redistribution of Drugs 
in Prisons bill which would permit the redistribution of drugs 
in the state’s prison system. PPC also opposed requirements that 
would have required pharmacists to enter information into an 
electronic logbook when products containing pseudoephedrine, 
ephedrine and phenylpropanolamine were sold.

As 2010 ended, Melanie reported to the PPC that a number of 
regulations are going to be dra�ed in 2011 that will impact their 
practice. �ose would include regulations to implement the 
Collaborative Practice legislation and also a new Cancer Drug 
Repository law. Another regulation that will be in process in 2011 
concerns the Redistribution of Drugs in Prisons.  

Melanie Horvath concluded her role as Executive Director of 
the Pennsylvania Pharmacy Council in January 2011. All of the 
members of the PPC are indebted to her for providing years of 
successful legislative representation at the Pennsylvania State 
Capitol. �e business climate in Pennsylvania is much better for 
pharmacies because of the work that Melanie did while serving as 
PPC’s Executive Director.   

Facing a Democratic governor and a democratically 
controlled House of Representatives, 2010 looked 
as if it would be a di�cult year in terms of adverse 
legislation for the Pennsylvania Pharmacy Council.  
However, de� work at the capitol by PPC Executive 
Director Melanie Horvath, aided by wise counsel 
from PPC members, turned 2010 into a successful 
year for Pennsylvania’s pharmacies.

Former PPC executive director, Melanie Horvath, standing, third from le�, worked hard for 
the PPC. From le�, Paul Granger, RPh, AWI; Fran Soda, RPh, Wegmans; Melanie Horvath, 
PPC executive director; Mark Rabinowitz, RPh, Safeway; and Sean Lynch, S&L Solutions. 
Seated, from le�, Bob Killoran, RPh, S&L Solutions; and Leigh Shirley, RPh, Giant Food 
Stores.
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Delaware Food 
Industry Council

DFIC Initiatives:
Emergency Preparedness (SB 306 and SB 307)
During the last legislative session, the Delaware Food Industry Council 
helped push legislation that created a three-tiered system for travel 
restrictions during a State of an Emergency. SB 306 and SB 307 
passed both the House and Senate and were signed by the governor.

�e bills create three tiers of restrictions. Level 1 will be a warning. 
Drive at your own risk, but no driving restrictions will be in place. No 
citations will be enforced. Level 2: Food and fuel companies, as well as 
pharmacies, are all exempt from a Level 2 driving ban. Each company 
will have to issue a company ID to every employee, but they do not have 
to be photo ID’s. �e exemptions are for the companies and all of their 
employees. Companies that are not directly food or fuel companies will 
need to apply for a waiver from the Delaware Emergy Management 
Association (DEMA). �e waiver will be good for two years. An example 
may be a HVAC company that may need to service your store during a 
major storm. Level 3 will be reserved for limited time and limited geography 
major incidents. Only �rst responders, law enforcement, EMS, public 
utilities etc. would be allowed on the road. A designated shelter in place 
is required for these companies to have their employees on the road.  

Bottle Bill (HB 201)
�is is by far DFIC’s greatest accomplishment this session. A�er a crush-

ing defeat last session when the governor vetoed the bill, 
we were able to get an even better bill passed and signed 
in 2010. �e bottle bill was enacted in the mid-1980s to 
encourage recycling and has proven to be unsuccessful and 
draining to retailers. The “bottle bill” provides a 5-cent 
rebate for consumers who return carbonated beverage bottles, 
such as soda bottles, to stores that sell them. �e law is 

outdated and ine�ective as many Delaware residents now 
participate in curbside recycling programs o�ered by the 
Delaware Solid Waste Authority. 

�e new bill creates a 4-cent recycling fee on the 
current deposited product. �e 4-cent fee will be 
collected by retailers at point-of-sale and remitted to 
the state on a monthly basis. �e 4-cent fee is only in 
e�ect for four years or until $22 million is collected, 
whichever comes �rst. �e money collected by the re-
cycling fee will pay for the start-up costs for statewide 
curbside recycling for households, multifamily and 
businesses. �e curbside programs will be phased-in 
over the next four years. Delaware is the �rst state in 
the nation to repeal a bottle deposit bill.

Pharmacy (HB 382) 
Technical correction bill for clean up from the psuedoephederine bill on 
the books

SB 235 — Prescription Drug Monitoring

Issues DFIC advocated for that did not make it through:
SNAP Program (SB 255) 
Bill would have allowed convicted drug felons to receive SNAP bene�ts. 
All other felons receive SNAP bene�ts.

HB 193 — Would allow beer and wine sales in grocery stores.

Legislation that was not passed that we worked against:
SB 80 — Statewide Health Information Network
SB 81 —  Menu labeling
SB 120 — Health insurance for part time workers
HB 18 — Elimination of employment at will
HB 231 — Grants employees time o� unpaid time o� to attend 
children’s educational events
HB 307 — Legislation calling for bottle bill deposit funds to be es-
cheated to the Food Bank of Delaware.

Legislative Priorities for 2011:
• Beer and wine sales expansion 
• No new taxes and no increase in gross receipts 
• Work to change the minimum age that pharmacists can administer 
patient immunizations from age 18 to age 9

Delaware Member Service Highlights:
DFIC Executive Director Julie Miro Wenger represents DFIC members as 
an active board member of the Food Bank of Delaware and will become 
the vice chair of the board in May. She has attended more than 32 hours 
of strategic planning sessions and helped create a new path forward to 
help the organization grow and meet the increasing demand of food 
su�rage in DE. One in four Delawareans receive food from the Food 
Bank of Delaware.

She is also an active board member of the Latin American Community 
Center, and she attends monthly Board of Pharmacy meetings to ensure 
that members with pharmacies are represented.  In addition, Wenger is 
a newly appointed member of the Governor’s Recycling Public Advisory 
Committee.

Reach DFIC at 302-545-8305 or at juliemirowenger@gmail.com.

�is session was plagued by shrinking state revenues 
and consumed with budget negotiations. DFIC 
Executive Director Julie Miro Wenger and members 
met individually with legislators concerning the 
gross receipts tax, emergency preparedness, beer 
and wine sales, recycling, drug felons’ right to SNAP 
bene�ts, menu labeling, and prison re-entry issues.  
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Pennsylvania Coupon 
Redemption Services, Inc.

PCRS provides a competitively priced, superior quality 
redemption service that is geared toward meeting the needs of 
the independent food retailer. Features of the program include:

• Fast and accurate processing utilizing barcode 
  scanning technology;

• Prompt payment for the full face value and 8-cent 
  manufacturer handling allowance for all coupons 
  redeemed;

• �ree payment plan options (two, 10 and 20 
   working days) for maximum convenience 
   and �exibility;

• No service charges or volume minimums;

• Experienced and professional customer service 
  support and;

• A commitment to obtaining fair treatment 
  for independent grocers in the o�en complicated 
  redemption process.

PCRS can also help its clients process the electronic 
coupons that shoppers select from retailer or digital 
coupon publisher web sites and download to their frequent 
shopper cards. �rough our strategic alliance with ProLogic 
Redemption Solutions, PCRS has access to a digital coupon 
clearing process that delivers the same accuracy, e�ectiveness 
and oversight that PCRS provides for paper coupon clearing. 
Retailers implementing digital coupon programs are assured of 
maximum reimbursements, high accuracy, low processing cost 
and a single integrated clearing solution for the processing and 
reporting for both digital and paper coupons.

PCRS’ Autumn �omas serves on the ProLogic Board of Advisors, 
which works to advance and protect retailer interests on key 
industry issues. Current topics before the group include coupon 
handling costs, chargeback reason codes and the transition to the 
GS1 DataBar.

The profits earned from PCRS operations are returned to 
the association to help o�set the costs of other PFMA programs, 
providing members with added value for each coupon submitted 
for processing.

Pennsylvania Coupon Redemption Services, Inc. 
(PCRS), serving PFMA members since 1956, is the 
association’s longest-operating business service. It is 
also the largest retail coupon clearinghouse owned 
and operated by a retail association. More than 700 
retailers in Pennsylvania and adjoining states entrust 
their coupon processing needs to PCRS. 

Autumn �omas
President, PCRS
717-760-5905
athomas@pfma.net

Laurie Savoy
Account Manager, PCRS
717-760-5908
lsavoy@pfma.net

PCRS Helping to Meet the Independent Retailers’ Needs
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Scanning Certification 
Program (SCP)
Since 1991, the Scanning Certi�cation Program 
(SCP) has helped participating retailers provide price 
accuracy and appropriate pricing information to 
consumers in Pennsylvania and surrounding states.  

�e main goals of this voluntary price accuracy program are to 
clearly identify for customers the prices of all items in the store 
and to ensure that shoppers are charged the lowest advertised 
price at checkout.

Program guidelines require stores to adopt and advertise a 
price accuracy policy, provide employees with price accuracy 
training, document and correct errors promptly and ensure 
that shelf tags are accurate and legible.

SCP auditors conduct unannounced in-store inspections to 
measure compliance with program standards. Certi�cation 
is awarded to stores that have implemented program require-
ments and achieve an accuracy rating of at least 98 percent on 
a random sampling of items.

�e Scanning Certi�cation Program provides public recognition 
to stores that achieve and maintain a high level of price accuracy. 
Adherence to program standards helps prevent overcharges 
that erode consumer con�dence and undercharges that cost 
stores money. Certi�ed stores also ful�ll the Pennsylvania state 
requirement of Act 155 for the annual inspection of checkout 
scanning systems.

�e program has grown signi�cantly over the last 17 years. 
Membership increased from 10 study participants in 1991 
to 1,000 supermarkets and convenience stores today. Inspec-
tion activity has also grown signi�cantly with 1,741 inspections 
performed last year.

Most importantly, the SCP is meeting its main goal of help-
ing its members improve their price accuracy. Supermarket 
accuracy rose from 96.90 percent in 1991 to 98.64 percent 
in 2010. Convenience stores made strides too — improving 
overall average accuracy 94 percent since 2000.

Program sta� completed an ambitious set of projects during the 
past 12 months around enhancing data capture and analysis 
capabilities; leveraging technology to contain costs and 
increase operational e�ciency and providing price accuracy 
training for new enrollees.

As we look ahead to �scal 2011, SCP remains focused on its 
core priorities of helping its retail members reach and sustain 
the highest level of price accuracy and ensuring customer satis-
faction with checkout scanning systems.

�e Scanning Certi�cation Program was developed by a board 
of advisors, which continues to set policy and oversee all as-
pects of the program. 

�e current members of the board of advisors are:

Edward D. Arnoldi, Pennsylvania Association 
                                     of Weights and Measures

Mary Bach, Consumer Advocate

Murray Battleman, Richboro Shop ‘n Bag

Dean Ely, Pennsylvania Association of Weights and Measures

Dr. Drew Hyman, Pennsylvania State University

Ric LeBlanc, Pennsylvania O�ce of Attorney General

David McCorkle, Pennsylvania Food Merchants Association

Kevin Mullen, SUPERVALU, Inc., Pittsburgh Division

Mike Rader, Pennsylvania Department of Agriculture

Peg Rhodes, United Food and Commercial Workers

Pattie Shekiro, Acme Markets

Steve Swan, Retalix

To learn more about the Scanning Certi�cation Program, con-
tact SCP Executive Director Autumn �omas at 888-722-6727 
or athomas@pfma.net

SCP Helps Maintain Accurate and Fair Pricing for Stores
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Merchants Express 
Money Order Company, Inc.
Merchants Express Money Order Company, Inc., (MEMO) was established in 1986, as 
a wholly-owned business subsidiary of the Pennsylvania Food Merchants Association 
(PFMA). 

MEMO is approaching 25 years of o�ering high quality, low cost money services 
products to consumers in 20 states and the District of Columbia. As one of the leading 
money service businesses in the United States, MEMO has expanded its footprint 
with a base of more than 3,500 retailers classi�ed as agents/authorized delegates. �e 
MEMO operating states are predominantly the eastern section of the United States and 
have expanded into Texas and Michigan.

MEMO’s suite of available products and services include:
• MEMO Money Orders
• MEMO Bill Payments
• Prepaid by MEMO – prepaid wireless airtime 
   and long distance calling cards
• Equipment maintenance and depot service
• Customized turn-key/back o�ce money order processing
• RBS WorldPay – endorsed electronic payments transactions 
   processing service –debit cards, credit cards and EBT.

MEMO manufactures and provides the Electra money order equipment 
and proprietary front-end/back-end processing and reconciliation 
so�ware owned by MEMO. 

MEMO Money Orders and Prepaid by MEMO services are available on 
various Verifone POSA terminals, which operate on a real-time web-
based application. MEMO Bill Payments are available on a personal 
computer with a direct link to our processors’ proprietary real-time 
transaction processing system.

MEMO has developed and is testing a POS integration application 
for the money order service that will enable large retail chains to 
interface directly with their corporate point-of-sale (POS) system.

MEMO is dedicated to o�ering a high quality service and is 
committed to a tradition of unsurpassed customer satisfaction. 
24/7 customer service is available through our automated phone 
attendant system. Agents and consumers can speak directly to 
customer service representatives and Help Desk technicians 
during our normal business hours. MEMO’s experienced team of 
dedicated sales representatives is available to service our agents. 
Our Certified Anti-Money Laundering (AML) Compliance 
O�cer and experienced compliance sta� provide direct AML 
training and are available to assist agents with establishing 
e�ective internal AML programs that comply with federal and 
state regulations. MEMO’s web site at www.memoco.com also 
features answers to frequently asked questions. 

MEMO utilizes its state-of-the art, e�cient processing and reconciliation 
application by o�ering a turn-key solution to industry counterparts. 
Independent retailers can o�er consumers a white-label money order 
product by using MEMO’s secure equipment and proprietary so�ware. 
MEMO manages the back-end controls by providing the following:  

• custom branded secure money order forms, 
• inventory replenishment, 
• clearing bank processing
• employee training
• customer service/replacement money order processing
• photo copy requests/stop payment
• voided transaction processing 
• sales reporting
• federal and state license reporting
• service charge processing
• unclaimed property/escheat reporting
• anti-money laundering compliance training
• suspicious activity monitoring 
• supplies replenishment, machine maintenance and depot service

Tanya Butler
President, MEMO, Inc.
tbutler@memoco.com

MEMO’s board of directors oversees the overall strategic goals for the company. 
From le�, Dwight Cromer, secretary/treasurer; Tanya Butler, president; and 
David McCorkle, vice president.

MEMO Product Suite O�ers Quality Money Services
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Merchants Express Money Order Company, Inc.

Vendor Relations Director Missy Wellington seeks new 
relationships with vendors to enhance MEMO’s product 
line.

�e Risk Management Committee evaluates all 
MEMO accounts to ensure �nancial success. From 
le�, Tanya Butler, president; Dan Oliva, credit manager; 
Kevin Lutkins, corporate counsel/compliance o�cer; 
Dwight Cromer, CFO; and Autumn �omas, vice 
president, sales and marketing.

MEMO’s operations team includes, back row, from le�, Lesa Altho� and Angela Beck, 
operations coordinators; Sherri Criley, operations analyst; Wendy Shunk, bilingual agent service 
representative; Tonia Milliken, call center representative; Brenda Minnich, agent service 
representative; and Peggy Langenbach, call center representative. Seated, from le�, Bill Searer, 
operations coordinator; Terry Smith, manager of money services; Shelley Harris, operations 
coordinator; and Travis Wrobbel, communications/imaging analyst.

MEMO’s core product is the money order. Industry research reports more than 850 
million money orders are sold annually with an average face value of $175. Money 
orders are purchased predominantly by “unbanked” consumers that typically do not 
have a banking relationship. �e money order payment source is cash received from 
consumers purchasing the products. �erefore, the industry is regulated by both 
federal and state governments. �e �nancial transactions are monitored daily and 
speci�c reporting requirements are imposed on the industry ensuring sound internal 
and external controls are implemented. Additionally, the industry is required to maintain 
an annual license to operate in each state, as well as maintain registration with the 
federal government. Stable �nancial conditions and e�ective risk management proce-
dures must be practiced to ensure the business maintains safety and soundness, as well 
as minimal risks and exposure. MEMO enforces a comprehensive risk management 
assessment of the business to ensure e�ective and e�cient internal and external con-
trols are implemented and comply with regula-
tory requirements. Based on a risk assessment 
of its agents, MEMO conducts regular agent 
AML audits in speci�ed states. Additionally, 
the business implements independent audits 
of the AML Program, internal audits of the 
various business operating departments, IT 
audits and �nancial audits. �e operating 
states also conduct regular examinations of the 
business to ensure compliance with the states’ 
money transmitter laws.

MEMO takes pride in its corporate philosophy 
with four key business strategies: Continuous 
Growth, Business Alliances/Joint Marketing, 
New Product Development and Market 
Development. �rough the years, MEMO has 
demonstrated a consistent pattern of success 
and pro�tability. Our plan, to expand the 
money services business footprint by saturating 
existing markets and o�ering innovative techniques 
to support new market development, will set a path 
to continued success as we begin to celebrate 25 
years of operations in 2011. �ank you to our loyal 
customers throughout these 25 years.
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MEMO’s Research and Development Committee is exploring new 
products and services to add to the company’s �nancial service line. 
Seated, from le�, Autumn �omas, vice president, sales and market-
ing; Missy Wellington, vendor relations director; and Tanya Butler, 
president. Back row, Bryan Hannan, national sales manager; Beth 
Mullen, vice president, IT; and Tim Wallace, IT consultant.

�e MEMO Warehouse Operations are located in Mechanicsburg, 
PA and provides comprehensive technical support, equipment 
maintenance and depot service, and supplies inventory 
replenishment to MEMO agents. �e Help Desk technicians 
are available during regular business hours to assist agents with 
equipment and so�ware user support. �e Warehouse Operations 
also o�er equipment sales and repairs to the money services 
industry. Visit www.memoco.com for more information. Reach 
the MEMO Help Desk at 800-864-5246.

�ey are, front row, John Rodgers, warehouse manager; back 
row, from le�, Kevin Null, Rich Beaston and David Ulsh; 
machine maintenance/help desk technicians; and Bob Ommert, 
shipping/receiving clerk. Matt Sholley, machine maintenance/
help desk technician, was not available for the photo.

Above, MEMO employs two bilingual customer service 
representatives to assist its Spanish-speaking customers. �ey 
are Wendy Shunk and Jeanette Tagliaferro. 

Le�, �e Compliance sta� ensure that MEMO is following all the 
regulations set forth for Anti-Money Laundering (AML). Sta� 
members are, from le�, Matt Daly, compliance auditor; Judy 
Johnson-Ward, licensing and compliance specialist; Tiara Banks, 
compliance analyst; and Kevin Lutkins, corporate counsel/
compliance o�cer.

Warehouse Operations

Warehouse Operations
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Autumn �omas
Vice President, Sales and Marketing, 
MEMO, Inc.
athomas@memoco.com
717-760-5901

PFMA/MEMO’s Experienced Sales Team
�e PFMA/MEMO sales department is sta�ed by �ve Regional Sales 
Managers, a National Sales Manager, an Administrative Assistant and a 
Marketing Coordinator. As a team, our primary goals are to enroll new 
members and expand our business services throughout our 20 state and 
Washington, D.C. operating area. Our sales managers have many years 
of experience in the food industry. With an average tenure at PFMA in 
excess of 16 years, our sales professionals are able to share their signi�cant 
experience with you while helping improve your store tra�c and pro�t-
ability. For more information on our business services, please contact our 
sales department at 800-922-8079 or visit us at www.memoco.com.

Sales and Marketing Focused on Helping Businesses GROW
Listed below are some of the major services we o�er to help your 
business grow.

PCRS, Inc. (Pennsylvania Coupon Redemption Services, Inc.)
PCRS is a wholly owned subsidiary of PFMA. With more than 50 
years of coupon processing experience, PCRS is your answer to cou-
pon redemption. Coupons continue to be the best way to introduce 
new products — paper or electronic and with the current state of the 
economy, we are experiencing a resurgence in overall coupon usage. 
Coupon redemption by consumers is at the highest level its been in at 
least 10 years and continues to grow. If you’re currently not accepting 
coupons at your retail location, give us a call to get started immediately. 
PCRS is the premier coupon service and is available to all PFMA 
members.

MEMO (Merchants Express Money Order Company, Inc.)
With unemployment at its highest level in many years and the 
economy slow to restart, as many as one-third of all consumers fall 
into the “unbanked” or “underbanked” category. �ese consumers 
still need to conduct their �nancial a�airs on a daily basis and seek 
the least expensive, convenient means to pay bills and purchase other 
goods and services. Since its inception 25 years ago as a money order 
company, MEMO has continued to introduce new products and 
services designed to accommodate consumer’s �nancial needs at retail 
locations throughout most of the eastern United States.

Merchants Express Money Order Company, Inc. and other similar 
businesses are now classi�ed as Money Services Businesses (MSBs) to 
more accurately re�ect the scope of our business services. Some of the 
services we provide are:

MEMO Money Orders — MEMO money orders are a fast, convenient 
purchase at thousands of retail locations throughout our trading area. 
MEMO selling locations include supermarkets, convenience stores, 
pharmacies, check cashers and many other types of retail locations. 
Many consumers cannot a�ord to maintain the minimum balances 
required by traditional �nancial  institutions or have an inherent dis-
trust of the banking community in general. �ose consumers as well 
as other mainstream consumers prefer the convenience and safety of 
paying for bills, goods or services with money orders. Selling MEMO 

money orders helps build customer tra�c and overall sales. Don’t let 
your competition steal your business! Give us a call today!

MEMO Bill Payments — MEMO Bill Payments is a quick, easy way 
for consumers to pay their most common bills at retail locations. 
Consumers simply present their bill at a MEMO Bill Payments location 
along with their payment and a small convenience fee. �e payment 
is applied to their account and they walk away with a payment receipt 
knowing their payment will post to their account generally in 2-3 business 
days. Depending on the biller, some bill payments are credited to a 
consumers’ account almost instantly. All payments are processed 
electronically, virtually eliminating all customer service issues.

Walk-In bill payments is a rapidly growing service that can add 
to your bottom line and customer count. All equipment and training 
is provided by MEMO with no upfront cost. MEMO Bill Payments 
is rapidly expanding throughout the MEMO territory. Give us a call 
today to see if this service is currently available in your state.

Pre-Paid by MEMO — Pre-Paid by MEMO o�ers you prepaid cellular 
airtime from most major carriers and long distance phone cards used 
to call many countries throughout the world. Recent studies have 
shown that post-paid cellular plan growth o�ered through the major 
carriers has stalled out and is slowly being displaced by prepaid 
cellular service. As the prepaid cellular market continues its double 
digit growth annually, make sure you don’t miss out on this “in demand” 
product.

With Pre-Paid by MEMO, there is no need to pre-buy anything. PINS 
for prepaid cellular and most long distance products are generated 
automatically and printed on the consumer receipt. Your fees are part 
of the selected product’s purchase price. You keep your fee which is 
based on a percentage of each transaction and remit the balance to 
MEMO via our standard remittance schedule. Transaction times for 
sales are quick and repeat business a given. Call us today to get started 
selling Pre-Paid by MEMO as soon as possible. (Continued on the next 
page)
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www.MEMOCO.com.

MEMO’s sales and marketing team includes, from le�, 
Whitney Rhoads, marketing coordinator; Autumn 
�omas, vice president, sales and marketing; and Michele 
Weaver, administrative assistant.

Bryan Hannan
National Sales Manager
(410) 529-4287
Email: 
bhannan@memoco.com

Service area: Baltimore,
western MD, southwestern 
PA, northwestern WV, TX, 
FL, GA and Washington, DC

George Bartell
Sales Manager
(610) 582-2669
Email: 
gbartell@memoco.com

Service area: Eastern and 
Central PA, Northwestern NJ

Mac Dixon
Sales Manager
(804) 288-0606
Email: 
mdixon@memoco.com

Service area: Virginia,
NC, SC, and southern MD

Steve Halterman
Sales Manager
(937) 349-2224
Email: 
shalterman@memoco.com

Service area: Ohio, KY, 
Southern WV and 
Northeastern PA

John Jones
Sales Manager
(570) 868-4057
Email: 
jjones@memoco.com

Service area: NY, RI, 
MA and CT

Terry Quigley
Sales Manager
(856) 228-2848
Email: 
tquigley@memoco.com

Service area: Philadelphia, 
NJ, DE, Eastern MD, 
Long Island and NYC

MEMO Sales Managers

Debit/Credit/EBT Processing — �e MEMO card processing 
service is powered by RBS WorldPay, one of the world’s largest 
card processors. Processing rates are quoted on a cost plus basis 
so you know exactly what your rates will be.

Debit card transactions now account for just over 50% of all 
transactions and continue to grow annually as checks and cash 
continue to decline in volume.

Debit card transactions also cost signi�cantly less than credit card 
transactions and have fewer related issues such as chargebacks. 
Give MEMO a call today so we can arrange for a competitive 
quote from RBS WorldPay.

MEMO Services, continued
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Finance

�e overall �nancial position of the for pro�t businesses must be 
solvent to remain competitive as a national industry leader. It is 
imperative that sound policies and internal controls are enforced 
to ensure minimal risks and exposure. �e Finance Division provides 
the preparation of �nancial statements, cash management, investment 
management, budget preparation, �xed asset management, capital 
expenditure management, risk management through the enforce-
ment of prudent credit and collections policies and procedures. Ad-
ditionally, all human resources functions for the association and the 
business subsidiaries are managed by sta� in the Finance Division. 

�e key �nancial ratios for the association and business subsidiaries 
have been identified and the business maintains a solid equity 
position that is consistent with �nancial goals and objectives. As of 
December 31, 2010, the consolidated net worth is $5.1 million with 

assets of $69.5 million. Revenues total $7.75 million are generated from 
service fees of the for pro�t business subsidiaries, investment income 
and association membership dues.

�e Credit and Collections Department works closely with the 
Compliance Department to ensure that the business enforces 
stringent policies that minimize risk and exposure. Credit sta� 
manage the processing of more than 1,500 money services applications 
for all MEMO business products. Daily monitoring of �nancial 
transactions, regular agent credit reporting updates, �nancial state-
ment analysis and ongoing risk assessments assist with managing 
the Accounts Receivables, which is the largest asset of the business. 
Additionally, the Credit Department handles all collections and legal 
accounts, working in collaboration with Corporate Counsel and 
third party �rms.  

�e Finance team is lead by new CFO Dwight Cromer, center, along 
with Gail Bryner, accounting/human resource manager, le�, and 
Talitha Sheppard, sta� accountant.

�e Credit and Collections sta� includes, from le�, David Bush, 
credit coordinator; Robin Harner, credit clerk and Dan Oliva, credit 
manager.

�e Finance Division of the Pennsylvania Food 
Merchants Association includes the Accounting 
and Credit and Collections Departments. New 
Chief Financial Officer Dwight Cromer leads 
a combined sta� of �ve, who are responsible for 
all aspects of �nancial management and internal 
controls of the association and the following for 
pro�t business subsidiaries: Merchants Express 
Money Order Company, Inc., MEMO Money 
Order Company, Inc., MEMO Money Order 
Company of New York, Inc., Merchants Express 
USA, Inc., and Pennsylvania Coupon Redemption 
Services, Inc.
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Information Technology

�e Information Technology department 
saw a great many complex projects come 
to fruition in 2010. All departmental 
goals were supported and each individual 
achievement acted as a building block for 
future success. 

For Merchants Express Money Order Company, Inc. 
(MEMO) many of the projects involved assessment and 
enhancement of areas concentrated in the compliance and 
control department. In this area, a great many changes can 
occur with adjustments to government regulatory laws. It is 
a goal to stay as close to these changes as possible in order to 
assure compliancy in all of our operating states. Adjustments 
within our bill payment and prepaid systems were handled 
so that MEMO can o�er the best customer service possible. 
Another big project that is very near completion is the ability 
to o�er our money order application to POS vendors so that it 
can be integrated into an agent’s point-of-service system.  

�e Pennsylvania Food Merchants Association (including 
MEMO) went through some extensive internal networking 
modi�cations to keep in line with the expectations of our 
Information Technology auditors. Pennsylvania Coupon 
Redemption Services required some streamlining work to 
guarantee that their systems run smoothly. 

On a daily basis, the technical sta� worked closely with all 
facets of the Pennsylvania Food Merchants Association to assure 
that systems were managed with minimum interruption and 
optimal e�ciency.  �is, in turn, allowed the entire sta� to 
better meet the needs of our members.

PFMA’s Information Technology sta� provides its expertise to 
PFMA, MEMO and PCRS projects. �ey are, from le�, Tim 
Wallace, IT programmer consultant; Chuck Harber, senior 
programmer/analyst; Scott �omas, programmer/analyst; and 
Steve Orner, information systems specialist.

Beth Mullen
Vice President, Information Technology
bmullen@memoco.com
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Facilities Management

PFMA operates from its main building 

at 1029 Mumma Road in Wormleysburg, 

Pennsylvania, and MEMO leases space 

for its warehouse operations on Ritter 

Road in Mechanicsburg, PA.

�e Pennsylvania Food Merchants Association operates 
from a 43,647 square foot office building, which is 
conveniently located two miles from downtown Harris-
burg and the state capitol building. �e two-story o�ce 
building features more than 16 thousand square feet of 
gross building area, plus more than 4,700 square feet of 
below grade area with 1,583 square feet of �nished o�ce 
space. �e building houses three conference rooms, 
which are comfortable for meetings. PFMA headquar-
ters is situated on just over an acre of land, providing 
ample parking for sta� members, visitors and tenants.

CFO Dwight Cromer recently took on the role of facili-
ties manager. He will ensure that the o�ce on Mumma 
Road is well maintained and at full occupancy. As 
PFMA’s space needs have decreased through the years, 
the association leases o�ce space to other companies. 
Currently, two tenants lease space in the building.

�e warehouse operations are located on Ritter Road in 
Mechanicsburg. �e association leases a 5,250 square 
foot warehouse to house MEMO’s help desk, machine 
maintenance, equipment, signs and point-of-sale material.

Dwight Cromer
CFO and Facilities Manager
dcromer@memoco.com

Lenny Semick, le�, and David Gramm, 
right, maintain the PFMA o�ce.

Michele Weaver
Administrative Assistant
mweaver@memoco.com
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Association Leadership
Strong leadership and thoughtful insight 
are vital to the success of the Pennsylvania Food 
Merchants Association, Pennsylvania Convenience 
Store Council and the Pennsylvania Pharmacy 
Council. These volunteers help shape the 
association’s agenda for the future.

Chairman
Dan McNabb
Castle Shannon Shop ‘n Save
Castle Shannon, PA

Vice Chairman
Louie Sheetz
Sheetz, Inc.
Altoona, PA

Treasurer
Richard McMenamin
McMenamin Family ShopRite
Philadelphia, PA

Chairman
Paul Rankin
Country Fair Markets
Erie, PA

Vice Chairman
Mark Suprenant
Wawa, Inc.
Wawa, PA

Secretary
Mike Cortez
Sheetz, Inc.
Altoona, PA

Secretary
Je� Brown
Brown’s Super Stores, Inc.
West�eld, NJ

Sam Anderson, Pump n Pantry, Montrose, PA
Jim Bello, Bello’s Shur�ne, Erie, PA
Carole Bitter, Friedman’s Supermarkets, Butler, PA
Bill Bracey, Bill’s ShopRite’s, Daleville, PA
Joseph Della Noce, SuperValu, Inc., Mechanicsville, VA
Ron Fish, Reading Consumer Products, Valley Forge, PA
Je� Good, Amelia’s Grocery Outlet, New Holland, PA
Scott Hartman, Rutter’s Farm Stores, York, PA
Wendell Hahn, Four Seasons Produce, Inc., Ephrata, PA
Richard Herrmann, Bozzuto’s Inc., Newtown Square, PA
Craig Ho�man, Wegmans Inc., Allentown, PA
Tom Jamieson, Shop ‘n Save & Save-A-Lot, Uniontown, PA
J. Christopher Michael, Associated Wholesalers, Inc., Robesonia, PA
Richard Russell, Giant Eagle, Inc., Pittsburgh, PA
Dan Sanders, Acme Markets, Inc., Malvern, PA
Paul Sauder, R.W. Sauder, Inc., Lititz, PA
Mark Suprenant, Wawa, Inc., Wawa, PA
Greg TenEyck, Safeway, Inc./Genuardi’s, Lanham, MD
Dean Walker, Boyer’s Food Markets, Inc., Orwigsburg, PA
Jonathan Weis, Weis Markets, Inc., Sunbury, PA
Laura Williams, Giant Food Stores, LLC, Carlisle, PA

Sam Anderson, Pump n Pantry, Montrose, PA
Tom Dempsey, Utz Quality Foods, Inc., Hanover, PA
Bruce Earhart, Handee Marts, Gibsonia, PA
Scott Hartman, Rutter’s Farm Stores, York, PA
Dave Heisler, CoGo’s, Inc., Pittsburgh, PA
Patty Hendel, Sunoco, Inc., Exton, PA
John Hodnett, S&D Co�ee, Concord, NC
Brett Ho�master, Shipley Stores, LLC, York, PA
Gary Lauer, Associated Wholesalers, Inc., York, PA
Chuck Miller, Ellis Co�ee, Philadelphia, PA
Gabriel Olives, Turkey Hill Minit Markets, Lancaster, PA
Joseph Tripi, Tripifoods, Inc., Bu�alo, NY

PFMA Board of Directors

PCSC Executive Committee
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Committees
PFMA/PCSC Committees allow members 
to meet to discuss ideas, issues and solve 
legislative and regulatory problems. �e 
association forms new committees based on 
the input from members.

Chairman
Legislative Committee
Mike Cortez
Sheetz, Inc., Altoona, PA

Chairman
Food Protection Committee
Glenda Christy
Giant Eagle, Inc., Pittsburgh, PA

Chairman
Loss Prevention Committee
Adam Nowicki
Wegmans Inc., Allentown, PA

Chairman
Fuels Committee
Gabe Olives
Turkey Hill Minit Markets
Lancaster, PA

PFMA-PCSC Committee Chairs

Delaware Food Industry Council

Pennsylvania Pharmacy Council

Chairman
Richard Kenny
Kenny Family ShopRites

Vice Chairman
Greg TenEyck
Safeway/Genuardi’s

Treasurer
Lorelei Mottese
Wakefern Food Corp.

Secretary
Erik Woehrmann
Walgreens

Board Members
Patty Hendel
Sunoco, Inc.

Elise Diedrich
Acme Markets, Inc.

Stacy Wiggins
Giant Food Stores, LLC

Steve Culver
Food Lion

Executive Director
Julie Miro Wenger

Chairman
Bob Killoran, RPh
S&L Solutions, LLC
Latrobe, PA

Vice Chairman
Carol Bylone, RPh
Redner’s Warehouse Markets
Reading, PA

Secretary/Treasurer
Leigh Shirley
Giant Food Stores, LLC
Carlisle, PA

Food Protection Committee
�e PFMA Food Protection Committee provides a forum for state and local 
regulators, industry, academia, and other interested parties to share ideas and 
o�er their unique perspectives on emerging food safety, food security, and food 
protection issues. It is the goal of the committee to educate PFMA members 
on these important issues and to in�uence public policy and regulations to 
promote safe food and safe food handling throughout the Commonwealth.

Fuels Committee
�is committee, established in 2010, discusses legislative and regulatory issues 
concerning the storage and sale of motor fuels.

Legislative Committee
�e Legislative Committee plays a crucial role in helping develop an industry 
position on proposed laws and regulations. �rough active participation on the 
committee, members are kept abreast of current legislative and regulatory news 
a�ecting the grocery and convenience store industries. Supportive retailers also 
play a key role in e�orts seeking to improve the business climate in Pennsylvania.

Loss Prevention Committee
�e Loss Prevention Committee is a group of Pennsylvania retailers interested in 
sharing ideas and educating law enforcement o�cials in an e�ort to minimize 
retail the� in their stores. Grocery and convenience store members from across 
the state �rst met in March 2002 to form the group.

PFMA provides the latest state legislative updates on loss prevention issues. 
Members are provided copies of dra� bills, which are introduced on retail the�, 
identity the�, “Drive-o�s”, OTC drug regulation, cigarette the�, and more to get 
the group’s feedback in hopes to strengthen the collective e�ort.

Active Committees
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President & CEO
David L. McCorkle

Association Services 
Senior Vice President, 
Association Services
Randy St. John

Administrative Assistant
Jennifer Hamelin

Director of Communications
Elizabeth Peroni

Programs
Scanning Certification Program Manager
Autumn Thomas

Finance
Vice President of Finance
Dwight Cromer

Accounting/Human Resource Manager
Gail Bryner

Credit Manager
Dan Oliva

Merchants Express Money Order Company, Inc. (MEMO)
President
Tanya Butler

Corporate Counsel/Compliance Officer
Kevin Lutkins

Manager of Money Services
Terry Smith

Pennsylvania Coupon Redemption Services (PCRS)
President
Autumn Thomas

Sales, Marketing & Facilities
Vice President of Sales & Marketing
Autumn Thomas

National Sales Manager
Bryan Hannan

Administrative Assistant
Michele Weaver

Warehouse Manager
John Rodgers

Government Relations
Senior Vice President, 
Association Services
Randy St. John 

Manager of Legislative Research
Annette Knapp

Pennsylvania Food Merchants Association
Pennsylvania Convenience Store Council
Pennsylvania Pharmacy Council
P.O. Box 870 | Camp Hill, PA 17001-0870
Phone: 717-731-0600 
(Toll Free) 800-543-8207
Email: pfma@pfma.net 
Web site: www.PFMA.org

Merchants Express Money Order Company, Inc.
Customer Service: 800-922-8079 
Email: memoco@memoco.com
Web site: www.MEMOCO.com

Pennsylvania Food Merchants Association

PPC PA 
P h a r m a c y 
C o u n c i l

Contact Association 
Staff for Assistance




